Design for Profit’’ will be the 
eme of NOFA's 15th annual 


onvention in New York. The 


igner ot work here is R. Ross ° 
De Vinney, Sr., of Vroman's, (Z/ 
Pasadena, Calif., who has 


rved as president of NOFA’s 


Southern California chapter. AND OFFICE EQUIPMENT DEALER 
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The broad 
Burroughs 
line means 










Profits . . . to add up 


Start with 10 models of the Series J De Luxe Line. 
Demonstrate the J314 Ten Key with automatic short- 
cut multiplication. Work down the price ladder through 
the complete line of 6 economy ten-key workhorses. 
Round out your sales with hand-operated and electric 
full keyboards available at new lower prices. Add 
Burroughs quality cash registers. For your profit 
and for your customer’s needs, Burroughs can meet 
any requirement. 











































Profits ... to draw against 


Checkwriter Model T254, shown here, handles every 
disbursement detail in a single operation: it dates, 
protects and signs. Show your customers 17 check- 
writer models. Let them choose the de luxe features 
they need at a price they’re willing to pay. 









Sign of an outstanding dealer 


Profits ... to duplicate 
again and again 

Plastic-base NU-KOTE “carbon”’ paper offers triple 
typing life . . . and so do NU-KOTE ribbons on the 
new universal spool. There’s real duplication duty! 
Three times the wear means more sales across the 
board. Also available: a wide variety of other carbons 


and ribbons in famous brand names plus a complete 
line of office supplies. 


Whoever your customer, whatever his requirements, 
you can serve him more efficiently and more fre 
quently with the blanket coverage of the broad 
Burroughs line. It’s well merchandised, well known 
and well worth your while from a profit point of 
view. Write for details now. Dealer Sales Department, 


Burroughs Corporation, Detroit 32, Michigan. 
Burroughs—TM 







Burroughs Corporation 


--- for more details circle 117 on last page 
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His and Her Desk Accessories 
for home and office! 


There’s a big, wide all year ‘round market for Pat desk ac- 
cessories . . . a more exciting selection than ever before! 
Pat Products are packaged for eye-catching self-display, and 
gift-boxed for additional sales appeal. A few of our leaders 
are shown here. For the complete Pat line, just write for our 
new Catalog. 


LORIZON COMPANY OF 


(A) PAT PHONE MATE #875—Pad, magnetic dialer pencil and 
alphabetized card index clip to phone. Standard 4” x 6” 
refills. Brass or chromium finish top. Retail, $2.95. 

PAT DESK SEY #1120—Stamp dispenser and smart, leakproof 
envelope moistener . . . both-in solid brass, mounted on 
black lacquer base. Brass or chrome finish. Retai!, $1.95. 
PAT SHARPENER #1220—Giamour styled, solid brass pencil 
Sharpener. Finest quality, hardened steel blade. Spare in- 
cluded. Brass or chrome finish. Retail, $1.00. 

PAT TIME KEEPER #230—Newest idea in phone timers. 
Bubble in unbreakable styrene tube rises to top in pre- 
cisely three minutes, resets with flip of finger. Handy 
chained-in-place dialer pencil. Retail, $1.95. 

PAT DESK SET #620—Bali-point pen, matched solid brass 
stamp dispensers, on black lacquered base with felt under- 
pad. Brass or chrome finish. Retail, $2.95. 

PAT REMEMO 2#275—in seven decorator colors all with 
chrome trim. Chain reel pencil retracts automatically. 
Standard adding machine tape refilis. Retail, $2.95. 
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PRODUCTS 


Division of KETCHAM & McDOUGALL, INC., Roseland, New Jersey 


- -- for more details circle 141 on last page 
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Now more than ever— Parker-Eversharp Cartridge Pens are yl 


2 NI, America’s greatest writing values! § ("i 





logically 
first. 





New manufacturing techniques plus increased consumer 

demand make this startling price reduction possible. ie 
. BRE Parker passes the saving on to your customers. Retailers conics 
- = preteine — Series ak who tie in with consumer ads on this great value story two ou! 
din ssamuhe ik an ck are stepping up sales of Parker 45 and Eversharp “10,000” _ | » 
your ales: Nat dnashen talk callie aliens: pens because now the convenience of a cartridge pen is ed ' 
up and increase sales potential for teamed with the sensible economy of a fountain pen! You ; cong 
both the cartridge and pens. Put your not only boost the sales of ink cartridges by featuring ing or 
Pernet, ah Spereheny: "are oe this great value — but you further increase the economy that po 
Sci. hon’s s uaede ee eg sales feature of your cartridge pens. This is just another Ener 
qvetine eceang oti adie ‘Parker Plus” to your customers — use it! wand 


How you can cash 





The Parker Pen Company 
JANESVILLE, WISCONSIN 
MAKER OF THE WORLD'S MOST WANTED PENS 
- ++ for more details circle 157 on last page 
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Headquartered as we are near 
the center of the continent, we 
find ourselves in fairly good po- 
sition to do some country-strad- 
dling in late February when two 
major industry trade shows over- 
lap. Part of the staff will be in 
New York with the National Of- 
fice Furniture Assn. while others 
are in Los Angeles for the western 
exhibit of the National Stationery 
and Office Equipment Assn. You 
will find news of the NOFA show 
on page 16. Preliminary informa- 
tion on the Western NSOEA 
show appears on page 28 and full 
details will be in the next issue. 


An example of how the “first 
shall be last” comes to mind in 
reviewing the most recent of the 
sales and management manuals 
put out for dealers by NSOEA. 
Many of you are familiar with 
those on “How to Sell Pencils.” 
“How to Sell Filing Equipment,” 
ete. The most recent one, which 
is No. 7 in the management series 
and close to thirtieth in the over- 
all series, is entitled, “How to Sell 
Yourself,” a practical guide to the 
value of publicity and how to get 
it. The useful 32-page book, con- 
taining advice and master forms 
for getting your store news to the 
masses, Was prepared by Sol Zatt, 
NSOEA public relations counsel. 
Considering its title, you might 
ety have expected it to come 
irst, 


* * * 


A recent survey on the ethical 
conduct of salesmen disclosed that 
two out of three salesmen believe 
the Robinson-Patman Act and 
other business laws are deliberately 
broken almost daily. Seems like 
a sad commentary, on either sell- 
ing or government. It could be 
that policing of millions of business 
transactions each day is too much 
for any law to demand. 


on peck, 
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High, Wide and 


Here’s how the new 


“\N\DE “ANGLE ~ assortment 
pulls in a real wide 44.7% profit! 


Order No. A-645 SERVICE STATION 


BIG ADVE RTIS [ NG includes pens and pencils as follows: 
LIST PRICE 
K786—39¢ Mechanical Pencils 
EVE RY MONTH 1707 —29¢ Ball Pens 
T946—49¢ Ball Pens 
OF THE YEAR T266— $1.00 Ball Pens 
FOR YOU! 


T647—39¢ Ball Pens 
P366— $1.00 Pencils 
$246—$1.00 Fountain Pens 
T556—$1.69 Ball Pens 
U706—2/29¢ Refills 
F846—20¢ Lead Packs 
E436—15¢ Lead Packs 
Your customers will see 
the entire Scripto line advertised 
constantly in the country’s 
greatest mass publications 
-. LIFE...SATURDAY EVENING POST. 
Be wide open for sales with the new 
“Wide-Angle’”’ service station. 











nN NO 
~» 


— > = 
~~ ON 


NA OO OA kk F NY 


J156—15¢ Eraser Packs 
U246—59¢ Refills 


— 


PLUS FREE GOODS 
1 U246 Easel of 12 59¢ Refills 


Total Retail Value 





Dealer Pays 


Dealer Makes $40.24 


44.7% PROFIT 























NOTE: The “‘Wide-Angle” Service Station is also available with 
pilfer-proof carded merchandise featuring a new and unique card 
design — the “‘Try-Angle”’ card. As you can see, one corner is sharply 
angled to expose the point of the pen or pencil. Your customers can 
try the pen or pencil while it is still perfectly sealed and protected by 
its own “Try-Angle” card. Order Assortment No. A-635. 
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*First pen and pencil merchandiser 
that sells for you anywhere — 

on the counter, on the wall, on a 
fixture end, even on the front 

of your cash register. 


*New “Wide-Angle” design displays 
the entire Scripto line in plain 
view, makes it easy to reach! 


eeeeeveveeeeeveeeseeeeeeeeeeeeeeeeeeeee eee 


*Bigger turnover than the original 
Scripto Service Station. 


eeeeeeveeeeeeeeeeeeeeeeeeeeeeeeeee eee 


*Also available with pen and pencils 
that are factory-sealed on 

new pilfer-proof ““Try-Angle’’ cards. 
(See facing page) 


Scripto, Inc., P. O. Box 4847, Atlanta 2, Georgia. 


- - for more details circle 165 on last page 





THE PRESIDENT OF SWINGLINE 


] } } (NXT E : You'll always find the President of Swingline in there pitching for 
f e 
A 


¥ you... working with you to help move merchandise off your shelves, 


A 
i’. : How? By supplying you with the merchandising and promotion 
Ne a ¢é aids you need to increase sales. Use the Eye-stopping Window 
Li Displays, Sales-building In-Store Displays, Provocative Follow-up 
Material, Swingline makes available to you. They’ll produce more 
IT ah \} : sales for you because Swingline — you up with dramatic full 
< ) CAL page color advertisements in U.S. News and World Report, Busi- 
ness Week, and Newsweek, plus Niprenb ts Week, Today’s Secre- 
tary, etc....the largest campaign in Swingline history. Write for 
details or see your Swingline Sales Representative. 





S n mor - r Speedpoint — the only pre- 
t ntry thar y other bra mium staples sold at t 
a a ® 
INC. LONG ISLAND CITY 1, NEW YORK 
World's Largest Manufacturer of Staplers for Home ana Office « In Canada: Saxon Office Equipment, Ltd., 156 Evans Avenue, Toronto 14, Can 


--- for more details circle 168 on last page 
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“Many believe that furniture is good until it literally collapses. . From a cost 
standpoint, most consumers pay less to furnish an entire room than they do 
when purchasing a brand new automobile. Auto depreciation is readily accepted 
and statistics show that most cars are traded in within a five-year period. Yet 
people expect almost unlimited performance and never-ending years of service 
from their expenditures for furniture.” Seng News Letter 


“In today’s office, record-keeping is a dynamic science, vitally necessary to keep 
pace with high speed computers and accounting machines. Records of all types 
and sizes are maintained under exacting laws of the business concerned and 
must be readily obtainable when needed. Open shelf power files will not only 
permit file room personnel to keep up the pace set by other operating depart- 
ments but save time and labor in doing so to say nothing of using hitherto 
unused office space.” — Raymond Koontz, president of Diebold, announcing 
new Diebold Open Shelf Power Files. 


“Major corporations are moving increasingly toward loose-leaf books as a vital 
tool to improve their selling and corporate communications, in addition to the 
cataloguing of data. Sales of hard cover loose-leaf books represent an annual 
market of some $38 million. In the business world, these binders are being 
used for sales presentation books, product catalogs, sample books, price lists, 
training manuals and numerous other applications. Special colors, textures, 
printing and embossing fill an additional purpose in extending the corporate 
image.” — From report of symposium sponsored by Vinyl Case Div., Peterson 
Electronic Die Co. 


“Where business is conducted On a lara scale P 
and success is two percent.” — J. C. Penney. 


the difference between failure 


“William Seward Burroughs, inventor oT a practical adder in ISO], died in IS9S 
at the age of 41, still believing that the total market for his invention was a 
mere 8,000 adding machines. Since then the company which bears his name 
has produced more than two and a half million adding machines, and it is esti 
mated there is now an annual market for 350,000 adding machines in the United 
States and Canada.” — Burroughs Corp. release. 


“You know what I gave my wife for our 15th wedding anniversary? An adding 
machine! That’s right . . . she wanted one.” Jack Paar, TV personality, 
during his nightly network program. 
“We find many situations where operator fatigue is not a significant cost factor, 
and where a manual machine is not only adequate, but the most economical 
solution. Conversely, it is false economy to ‘get by’ with manual machines 
when electric typewriters are called for.” — Ugo Galassi, president of Underwood 
Corp., introducing new line of electric and manual office typewriters. 


“Carpet is fast becoming a basic flooring material in offices. Office managers, 
purchasing agents and other executives responsible for selecting office furnish- 
ings have discovered that in addition to being a decorative item, carpet is a 
time-saver, work-saver and money-saver. Carpet can cut noise in a room 
by half, and what’s more carpet offers the plus benefits of beauty, design, 
warmth, comfort, skid-proof safety and lower care costs.” — American Carpet 
Institute. 

+ 


“Especially with big ticket merchandise, the customer today needs, wishes, 
looks for and will respond to authoritative selling. The reason is, she can’t 
afford to make a mistake. Not only is a substantial sum of money involved: 
‘face’ to family and friends is also involved. She isn’t sure of herself because 
nothing in her background generally gives her the assurance she needs. She 
must be given that assurance. Or she will go elsewhere or postpone her purchase. 
More and more is it imperative that store selling be informed; that the calibre 
of the selling people be such as to inspire customer confidence in the salesperson’s 
judgment. Let the items that need little or no selling take their self-service or 
self-selection fixturing. But let the customer, on the items she wants to buy 
and is fearful of using her own judgment, get the service of truly knowledge- 
able salespeople.” — Nat'l Retail Merchants Assn. Bulletin. 





ANGE FOR 


iei EBERHARO NIOBLOT Crasacio Si> D BLACK _ iiss: 


ON 





LONG WRITING LIFE... 
LOTS MORE ON THE BALL! 


Customers like NOBLOT ERASATIP DESK BALL PENS because they get more for 
their money! NOBLOT writes longer because its ink supply runs the whole length of the 
pen, thanks to NOBLOT’s new extra-long ink cartridge. You get a smooth-writing ball point 
and fast-acting ball pen eraser, too! 


There’s a NOBLOT for every writing need—over 40 models in all! Order from a wide range 
of ink colors and ball points. There’s no leak, no fade, no smear, no transfer! 


Your EBERHARD FABER sales representative can fill your order now for nationally adver- 
tised NOBLOT DESK ball pens. Or write directly to EBERHARD FABER—your one source 
of supply for all writing needs. 


Only 29¢ ...Less in quantities! 
SINCE 1849 


EBERHARD FABER 
Pld 4 i aeey fata 


Wilkes-Barre, Pennsylivania-New York-Toronto, Cana 


--- for more details circle 127 on last page 
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n...a letterfrom Washington... 


tUin lid 


Washington 


manufacturers of metal office furniture, the Department of Justice filed 
civil complaints with the Buffalo, N.Y., court seeking 
injunctions against continued violations of th ntitrust law The alle-= 
gations in the complaints parallel the char ntained i he indictments. 
As Robert A, Bicks, acting head of the Anti j 

injunctive relief requested is designed to 

competition in the metal office furniture 

ditions under which prices and other terms o 

free play of price competition." 


Following up indictments handed down by a grand jury against major 








Besides seeking an injunction against alleged price-fixing, the Justice 
Department is asking the court to order each defendant to issue price lists 
prepared independently and include f.o.b. prices for metal office furniture. 
The Court was further requested to cancel Fair Trading in fire resisting 
filing cabinets produced by five of the defendants and to enjoin them from 
use of Fair Trade contracts for a period of at least five years, 


In securing an indictment from another grand jury charging several 
leading Miami firms with violation of the Sherman Antitrust Act by cone 
Spiring to fix prices in retail sales of office supplies totaling more than 
$3.5 million annually, Antitrust Chief Bicks took not f the earlier in- 
dictmeat of furniture manufacturers. He commented that the policy of the 
Antitrust Division is "to enforce the antitrust laws at 1 distribution 
levels of the industry and all sections of the 
competition in the office supply field is 








The Miami indictment is probably the quickest res ever achieved by 
the Antitrust Division. The agency said that the 1 price fixing con- 
piracy started only last April. The indictment was accompanied by the 


customary civil suit seeking an injunction against the p i involved, 
Named as defendants were Paul Barnett, Inc. 

Long Office Supply Co.;3 Mr. Foster's Store, 

Co., Inc.3 Skagseth-Bryant, Inc.; and Atlantic Pay 

and the civil complaint charge that Last Ap 











dant 
ndant 


eliminate quantity discounts except upon uni m conditions, to force other 


office supply dealers to adhere to the terms of th nspiracy by threat of 


economic reprisal, and to boycott suppliers who refused to discontinue 
doing business with those retailers not going along with the scheme. 


Wo will 





esult of the conspiracy, the indictment charges, office supply 
Miami suffered economic coercion and have been eliminated or 
ible elimination as competitors, If convicted, the defendants face 
imum fine of $50,000 each. A conviction could also result in a rash of 
e si uits against the defendants The sender laws provide that com= 
jured by violation can sue fo h me he actual damages 
Private litigants need only show tl hey incurred damages. A 
the Government's case is al hat is needed for competitors to 


Federal Trade Commission has approved onsent order prohibiting 








errick Co., Sibley, Iowa, from claiming 
are engraved when they are n TI complaint 
falsely described raised lettering on sample s} 
Engraved" and "Dri-Er ved." In a consent 
agrees only to discontinue practice attacked 
not necessarily agree that a law has been violated, 


amy 


set of antitrus N ini 1 by FTC and he Justice Department 
even stiffer if the House Sm 1 Business C had its way. In 
nd report, the committee issued a cali for ] gi lation to prohibit 
pet ow cost, to permit private treble damage su 
iscri imination as well as price fixing, and to permit the FTC to seek 
injunction while a case is being Reser remind [The committee also 
and the Justice Department to T f f ment of the 
already in effect. 


The couple thousand bills which 
first few days of the new Congress 
back" principle of tax relief. i 
$30,000 annually for amounts put 
tory accumulation, The outlook f 








Production of fine papers during 
percent over the same 1959 | 
services Administration, 
ades of paper combined, which 
forecasts that stationers and others 
bution will continue to maintain rel 
to sales. 
The minimum wage bill that will be approved by the new Congress wil 
bably not affect any but the larger stationery stores. The legislation 
appears most 1ikely to be enacted i 1 Will increase the 
$1.00 per hour minimum wage to $ in the first y and then to 
5 one or two years later, The existing exemption fo1 tail stores is 
y to be broached, but only for interstate chains or doing more 








77 


pL million annually. 
Another possibility in the new Con legislation to 
provide federal standards for unemployn his wold result 
higher employer taxes to pay the costs of ] peri Ff unem- 
compensation at higher rates. 


air 
nen. 


half dozen bills designed to curb discounters were introduced in 
arly days of the new Congress, but they are not expected to be ap- 
Jne would bar loss leaders, described as sales at less than invoice 
verhead, Others would prop up state resale pri maintenance 
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few stylings from Eaton’s 
exciting Spring Fashion 
Collection: 


Eaton's Butterfly Sheer 
abinet—in 2 colors, $2.50 
Eaton’s Motif—in 

3 colors, $1.59 

Eaton’s Palmetto—in 

3 colors, $1.59 

Eaton’s Mimosa—in 

4 colors, $1.59 


Eaton's Bouquet Tablet 
~in white, $1.59 


fort a CREATIVE DESIGN 


DEPEND UPON EATON’S FASHION LINES 
TO BRING EXTRA EARNINGS TO YOU! 


Eaton’s creative designing, Eaton’s 
fashion flair act as magnets to draw 
customers to Stationery Departments, 
everywhere. Every seasonal collection 
fulfills modern shoppers’ desires for the 
individual, the new, the beautiful, the 


right-in-fashion. 


Eaton’s craftsmanship, Eaton’s quality 


keep customers happy about their 
choice. Eaton’s Letter Paper users be- 
come perennial customers; this profitable 


traffic keeps growing, year after year. 


You, too, can be assured of extra earnings 
by this perfect combination of extra 
creative and manufacturing effort, when 


you sell EATON’S FINE LETTER PAPERS. 





) Fine Letter Papers ‘| 
& 





TON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS * Showrooms: NEW YORK, 475 Fifth Ave. + CHICAGO, G6 N. Michigan Ave. 
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1 

Marnay Sales Division of 

Rockaway Metal Products an- 

nounces an All-In-One Systen 

for ledger card posting and stor- 

age. The system is composed of 

posting trays for 11 x 7 inch and 

11 by 8% inch ledger cards, and 

a portable stand. The company 

says the new system is priced to 

enable dealers to sell to custom- 

ers who had previously consid- 

ered only used equipment. All 

components are constructed of 

cold rolled furniture steel, ham- 

mertone finished in chip-resist- 

ant, baked on grey enamel. They are designed for complete 

flexibility and portability, with the posting trays converting in- 
stantly into locked storage files. 


Non-Suspension File 2 
A new 24” deep non-suspen- 
sion file is offered as the latest 
item in K&C’s mass produced 
line of metal office units. In 
letter and legal size, with or 
without plunger lock, the new 
files have four ball bearings to 
each drawer, side locking follow 
blocks, extra reinforced roller 
track; a gravity drop that pre- 
vents drawers from rolling out, 
non-tarnish aluminum trim 
throughout, 16-gauge girder 
channel, and extra welded corner 
bottom plates. Baked enamel 
finishes are available in gray, 
olive green, mist green and desert tan. Price information and 
a new catalog showing the complete K&C line of promotional 
steel equipment are available from K&C Metal Products Co., 
1005 Greene Ave., Brooklyn 21, N. Y 


Open Shelf Power Files 3 


New units of office equipment 


Diebold, _ Inc.. 
eliminate lost time, wasted mo- 


introduced — by 


tion and unused space in record 
maintenance. The new Diebold 
Open Shelf Power Files bring 
the extra dimension of speed fil- 
ing and finding to the recognized 
space saving advantages and 
other economies of ordinary open 
shelf filing. No stooping, stretch- 
ing or straining to file or retrieve 
records in these electric powered 
floor-to-ceiling units. Each rec- 
ord is a few seconds away from 
the file clerk, at-the touch of a button. Designed to handle docu- 
ments of any practical size, Diebold Power Files are available in 
three standard models with 12, 14 and 16 shelves. All shelves 
rotate in an upright position with a three second cycle between 
successive shelves. A priority pilot directs the unit to the shortest 
route reducing travel time to a minimum. Standard models have 
either 38 or 50 inch wide openings and are available for letter 
or legal size records. 
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A new transparent desk 
that protects, yet reveals 
desk surface has been developed 
by McDonald Products Corp, 
240 Duk-It Building, Buffalo, N 
Y. The new desk pad, made ¢ 
a heavy weight acrylic plastic 
with ends of natural wood, metal 
leather or Naugahyde, trimmei 
with brass or aluminum, protects 

the valuable surface of the desk top from the pressure of bal 
point pens, the wear of coat sleeves, the scuff of books and papers 
Called the Clear-View Pad, this new idea is offered in designs 
that match all of the manufacturer’s complete lines of des 
accessories. 


Wood Storage Shelving 

Lundia, an all purpose and 
economical prefabricated wood 
shelving, primarily designed for 
use in storage and stock rooms, 
is now marketed nationally by 
the manufacturer, Lundia, Swain 
and Myers, Inc., P.O. Box 309, 
Decatur, Ill. Erected rapidly as 
individual units, in wall and _ is- 
land runs or back to back for 
storage in depth, Lundia is available in 48 different combinations 
of height, width or depth. Steel pins, resting in holes tapped 
the height of each fir upright, support the laminated pine shelves 
Removal and relocation of pins permit shelves to be repositioned 
at 2” intervals. All shelves, regardless of size, support properly 
distributed loads of 500 lbs. Furnished in natural sanded woods 
for use in storage and stock rooms, Lundia is also available sealed; 
sealed and lacquered; stained, sealed and lacquered or painted. 


Office Typewriters 6 
\ complete new line of electrie 

Le © and manual office typewriters 

. was unveiled by Underwood 

Corp. at the recent National 

Business Show in New York and 

at the Business Equipment Ex- 

position in Los Angeles. Under- 

wood, which recently joined forces with Olivetti, is producing all 
four of these machines at its Hartford, Conn., plant. Composed 
of three new electric and one new manual machine, the line has 
been designed to meet specific needs of management, including 
the situation in which typing loads are not sufficiently heavy to 
justify the cost of electric machines. The new machines include 
the Raphael, an electric typewriter which produces typescript 
with the sharpness of fine printing from a carbon ribbon and with 
variable spacing. The Forum, another new electric, styled and 
constructed like the Raphael, features standard typewriter spac- 
ing and is equipped to use either carbon or fabric ribbon. The 
third new electric, the Scriptor, is priced below the normal electric 
typewriter price level. It is designed for general purpose typing 
where the nature of the work load is sufficiently continuous to 
justify the capital investment in fatigueless electric typing. The 
print work is normal typewriter spacing, produced by fabric rib- 
bon, with its attendant economy. The standard typewriter be- 
ing presented by Underwood is the new Touch-master Five. This 
light-touch manual machine produces quality typewritten work 
in normal typewriting spacing. This unit is for general purpose 
typing where the work load is of a light or intermittent nature. 


(Continued on page 52) 
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L my 


Opinion 


The Success Stories of Tomorrow 


\ mong the more than 13,000 in- 
‘Adependent retailers of office 
supplies, furniture and machines 
in the United States and Canada, 
there are undoubtedly many who 
could tell growth stories similar 
to the one on page 22 about Sum- 
mervilles’ in Ohio. 

For every such story we man- 
age to fit in our pages, there must 
be dozens which go untold — the 
pair of Massachusetts ex-GIs who 
started with $200 after the war 
and operated a million dollar busi- 
ness last year, the Californian who 
in three years built a half million 
dollar sales volume, the Midwest- 
erner who began selling out of his 
station wagon and now has a store 
and five salesmen on the road, the 
furniture dealer with a whole floor 
of model offices who had only a 
catalog collection a dozen years 
ago. 

Just as the past decade and a 
half has seen dramatic growth in 
the number and size of stationery 
and office equipment dealers, we 
confidently expect to witness even 
more “success stories” in the next 
15 years. 
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Where are they now, as you 
read this, the people who will be 
living the success stories of the 
1960’s and 1970’s in our industry? 

You may be one of them. 

What the future holds for any 
business, be it big or small now, 
is largely the result of the man- 
agement effort put into that com- 
pany. An aggressive program to 
reach new markets and build a 
loyal and capable staff is part of 
such a management effort. And 
you can’t excuse your lack of ag- 
gressiveness by continually hiding 
behind a dip-in-the-economy fore- 
cast. Success stories will be fash- 
ioned by the many who don’t have 
time to listen to all the merchants 
of gloom. 

If history holds true, other suc- 
cess stories will be written by the 
star salesmen of today who seek 
the greater challenges and rewards 
of being in business for themselves. 

There are also “comers” to 
watch among the students with 
good work habits, holding part 
time jobs in which they are learn- 
ing the industry and its products. 
Close to 40 million young Ameri- 


cans will reach adulthood in the 
next 15 years and some of them 
are certain to become your com- 
petitors, partly because rewards 
come quicker and are more direct- 
ly a reflection of one’s own indi- 
vidual contribution in retailing 
than in most lines of endeavor. 

Others with money to invest will 
be attracted to our field because 
it appeals to them as “a_ nice, 
clean business” to be in. Some of 
these will succeed. Over the years 
we have received many inquiries 
from people of this sort, ranging 
from “how do you start a sta- 
tionery store?” to detailed ques- 
tionnaires which indicate someone 
is making a thorough investigation. 

It is impossible to predict who 
will be featured in our industry’s 
suecess stories of 1970 or 1975. 

In my opinion, it could be any 
one of you who read this. Es- 
pecially if you meet the never- 
ending challenge to do things bet- 
ter than your competitor, to serve 
your customers more efficiently, 
to use imagination and ingenuity 
to dramatize the industry’s mer- 
chandise. 


MacathO Shively 
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Adanlock-Jamestown 

Corp. 806 
Alma Desk. Co. 235-41 
Aluminum Metal Products 504 
American Leather Mfg. Co. 419 


Anderson Hickey Co. 619 
Artistic Desk Pad & 

Novelty Co. 220 
Art Steel Co. 114-18 
Barrit Leather Furniture 

Co. 119 
Bassick Co. 307 
Bay Products, Inc. 608 
Baumritter Corp. 217-8 
Bernard-Franklin Co. 113 
Blair Aluminum 

Furniture Co. 212-3, 513 
Sidney Blumenthal & Co. 730 
Boling Chair Co. 235-41 
Burroughs Mfg. Co. 219 
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Bright Chair Co. 
Catskill Craftsmen, 
Challenger Steel Prod. Co. 
Chicago Lock Co. 


Cole Steel Eqpt. 


NOFA Exhibitor List 


Filex Steel Products 
Geyer-McAllister 


Columbia-Hallowell_ Div. 


Cramer Posture 
_ Co. x Douglas Furniture Corp. 
Curtis Partition Corp. Gift Craft Leather Co. 
Cutler Metal Products Co. : ; 
\. Dari y Eagle Ottawa Leather Co. 
Davis Upholstery Co. Hamilton Cosco, 
Designcraft Metal Mfg. 


Faultless Caster Corp. Hercules Seating Co. 


Herring Hall Marvin 


Fiberesin Plastics Co. 
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number of innovations are 

planned for what is expected 

to be the biggest annual conven- 

tion of the National Office Furni- 

ture Assn., scheduled for the New 

York Coliseum February 23 
through 26, 1961. 

—A two-day professional De- 
signer Seminar will precede the 
convention proper. 

—In addition to the manufac- 
turer, representative and dealer 
workshops, there will be a fourth 
workshop for dealer salesmen, with 
a closed door, gloves off discussion 
of the problems of office furniture 
salesmen. 

—A new round table discussion, 
with the aid of candid-type, tape 
recorded interviews, will reveal 
how the buyer looks at office furni- 
ture dealers and salesmen. 

A preconvention report by John 
R. Gray, executive director of 
NOFA, indicates that sales of ex- 
hibit space for the New York show 
have far exceeded all previous 
records. 

Convention headquarters will be 
the Park Sheraton Hotel at 7th 
Avenue and 55th Street in New 


Office Furniture Dealers 


To Meet in New York 


Program Innovations and a broad 
showing of industry products await 
NOFA members 


February 


seum, where 24 hours of exhibit 
time are spread over four days, 
from Thursday through. Sunday. 
More than 120 industry manu- 
facturers had spoken for 200 some 
booth spaces well in advance of 
the show. 

“Design for Profit” will be the 
keynote of the 15th annual NOFA 
convention. Ray P. Lewis of The 
R. P. Lewis Co., Flint, Mich., will 
preside as NOFA president. Sey- 
mour L. Nathan, head of Ives Dis- 
tributors, New York, is convention 
chairman, and Robert B. Gibby of 
Desks, Inc., New York, is co- 


chairman. 





Robert B. Gibby 
The special “Designer Seminar” 
preceding the show will utilize the 


Seymour Nathan 


23-26 


of design techniques. On Tuesday 
and Wednesday, Feb. 21 and 22, 
there will be group tours to promi- 
nent architectural interiors — in 
Manhattan and also visits to fab- 
ric, accessory and lamp show- 
rooms, with a special study of the 
effects of different types of lght- 
ing. The seminar has been planned 
by a coordinating committee head- 
ed by Chilton Brown, director of 
sales for Directional Contract Fur- 
niture Corp. Working with him 
are Henriette Nathan, Charles 
Gelber and William Gordon of the 
National Society of Interior De- 
signers; and Mrs. Robert Dillon 
and Charles Sprietsma of the As- 
sociation of Interior Decorators. 

At another new feature, bosses 
will be barred from the special 
workshop breakfast for dealer 
salesmen of office furniture. “The 
salesmen will be able to discuss 
their problems freely behind closed 
doors,” says Mr. Gray, “and any 
proposals they come up with will 
he presented later to the entire 
convention.” 

Another session will be devoted 
to finding out what prospects and 


York City, within easy three- New York market for source in- customers actually think of the 
block walking distance of the Coli- formation on actual applications industry. Tape recorded inter- 
Hoosier Desk Co. 330 B. L. Marble Furniture Port-A-Wall Office Storch-Tepper Assoc. 608 
Howe Folding Furniture, Co. 341-2 Partitions, Div. 501 John Stuart, Inc. 621-622 

Inc. 109-10 Marnay Sales & Mfg. Princeton Upholstery Co. 412 Stylex Seating Co. 426-7 
I. D. G. 306 Co. 315-6 Reilly-Wolff Assoc 623 Supreme Steel Eqpt. Corp. 830 
Imperial Desk Co. Maso Steel Products 606 Jens Risom Design, Inc. 430-1 The Taylor Chair Co. 228-9 
Indiana Chair Co. 406 Master Mfg. Co. 435 Janet Rosenblum, Inc. 834-5 Textileather Div. 432-3 
pore Bae So. boo Mayfair Industries, Inc. 901 Rowen. Inc. 905 Thonet Industries, Inc. 415-7 
Ee ele Se ata a ag Co. 205-6 Sa yy as Co. = Tiffany Stand Co. 336-7 
Jasin Mie. Co . vei-S Modern Steelcraft, Inc. 414 Sain re | Xo. Tropicraft of San 

ey 512 Monarch Furniture Co. 733 John Savoy & Son Franci 106 
Jasper Chair Co. 329° Murphy Mfe. C Frank Scerbo & Sons, Inc. 728-9 yo rc 9 
Jasper Desk Co nse ee ne A: 111 Schwab Safe C The Troy Sunshade Co. 333 
Jasper Office Furni »Co 208 Murphy-Miller . Inc. 13 ee =... . 731 United States Rubber 
liture Co. 208-9 : ‘ ~ Isabell Scott Fabrics Corp. 105 ~ z 

Jasper Seating Co. 219 Myrtle Desk Co. 541 Saige Mfg. Co 112 __ ©. 221-3, 319-21 
K-C Metal Products 618 Neiman Steel Eqpt. Co. 434 Shelbyville Desk Co 313-4 Virco Mfg. Corp. 108 
Knoll Associates, Inc. 324-5 Nessen Studio Inc. 334 Shwayder Brothers, Inc. ; 507 Vogel-Peterson Co. 801 
Lackawanna Leather Co. 339 Nucraft Furniture Co. 231-2 Smith Metal Arts Co. 411 Watson Mfg. Co. 828-9 
Landers Corp. 211 Office Appliances 215-6 Smokador Mfg. Co. 836-7 Westin-Nielsen Corp. 331-2 
Lehigh Furn. Corp. 515 Parker Steel Co. 207 Smo-King Products, Inc. 317 M. G. Wheeler Co. 407 
Luxeo, Ine. 510 Peerless Steel Eqpt. Co. 436-8 Springer-Penguin, Inc. 418 White Partitions Co. 922-3 
Luxor Carpet Co. 703 Pennsylvania Furniture Co. 226-7 Stacor Eqpt. Co 308-9 Williams Office Furniture Co. 
McDonald Products Corp. 224-5 Peter Pepper Products Inc. Stendig, Inc 514. Winzeler Stamping Co. 104 
Maison Gourmet Ltd. 906-7 Plan Hold Corp. 802 Sturgis Posture Chair Co. 233-4 York Safe & Lock 833 


MODERN STATIONER, FEBRUARY, 1961 








17 















views with buyers of office furni- 
ture and accessories, obtained with 
the promise that no actual names 
would be revealed, will be pre- 
sented to the convention in a way, 
NOFA says, that may have some 
members squirming. 


Management clinics are sched- 


| 
| WHY? 
| 
| 


R ay P. Lewis, president of NO- 
FA, has a ready answer for 
dealers who ask, “Why should I 
go to the convention?” He says: 

Most important is the opportu- 
nity to talk with the management 
of my important suppliers. I find 
out what they’re thinking, their 
plans and their changing (or un- 
changing) philosophy for the fu- 
ture—and they find out the same 
things from me. Management to 
management exchange is the most 
important of all the reasons for 
spending time and money at this 
convention. 


r 


“a 


Times Square, New York City 


uled to discuss freight costs, leas- 
ing, training, direct selling 
and credit and financial analysis. 

Banquet speaker will be Charles 
Taft, son of former President Taft 
and brother of the late Sen. Rob- 
ert Taft. The former mayor of 
Cincinnati, who has had wide ex- 


sa les 





It is likewise important that I 
see the new merchandise — both 
from my present suppliers and 
from the rest of the industry—and 
I cannot do this anywhere else. 

The convention program is a 
third reason. One new idea may 
be worth its weight in gold. 

After these three reasons, there 
are lesser ones. I may buy some 
merchandise. I will have some fun. 
I will renew cherished acquaint- 
anceships. It all adds up to a re- 
freshed point of view which en- 
ables me to do a better job when 
I get back. 





Sunday, Feb. 26 


perience in business, governinen 
and civic affairs, will tell “How t 
Beat the Crisis in Your Business’ 
A professor of economics at Ney 
York University, Dr. Jules Bach. 
man, is scheduled to speak at th 
opening luncheon. 

A service award breakfast 
planned during the convention, a 
well as a special program of infor. 
mation and_ entertainment fo 
ladies. 

Information on advance 
tration may be obtained 
NOFA headquarters, 327 
La Salle St., Chicago, Ill. 

The convention schedule  fol- 
lows: 






































regis. 
from 
South 







Thursday, Feb, 23 

8:30 a.m.—Registration. 

10:00 a.m.—Design Seminar 
Workshop. 


10:00 a.m.—Management _ clinics 


on freight with John F. Bob- 
man, Bohman Traffic Consult 


ants; on leasing with R. P. Lew. 
is; on sales training with Dr 
Jack Schiff of Pace College: o 
direct selling, by Henry  Flar- 
sheim of Robert Haas Advertis- 
ing, Inc.; and on credit and fin- 
ancial analysis. 

12 Noon—Opening luncheon. 
1:30 p.m.—Exhibits open until 7 
p.m. 
































Friday, Feb. 24 

8:30 a.m.—Workshop breakfasts 
for dealers, chairmaned by Clark 
C. Briggs, Farnham’s, Minne- 
apolis; for manufacturers, chair 
maned by Charles L. Pettibone, 
B. L. Marble Furniture Co.; for 
manufacturers representatives, 
chairmaned by John B. Dwyer, 
Boston: and for dealer salesmen, 
sponsored by Offureps Club of 
New York. 

10:00 a.m.—Report on workshops. 

10:15 a.m—Round table discus- 
sion, “The Buyer Looks at Of- 
fice Furniture Dealers and Sales- 
men.” 

12 Noon—Exhibits 
p.m. 





























open until 6 § 













Saturday, Feb. 25 

8:30 a.m.—Service award _ break- 
fast, Robert B. Gibby, chairman. 

10:15 a.m.—Association meeting. 














12 Noon—Exhibits open until 6 
p.m. 

7:30 p.m.—Annual NOFA ban 
quet. 






11:30 a.m.—Ewxhibits until 


6 p.m. 


open 
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Albert H. Green, manager of The Martin Company's mid-Atlantic cor- 
porate offices sits behind newly installed walnut desk. 


Installation 


How an East Coast dealer decorated 


new offices for a missile-making firm 


space age furniture installa- 
tion for the mid-Atlantic cor- 
porate offices of The Martin Com- 
pany is described by Jim Brady 
of Bagley Stationery Co., New- 
port News, Va., as “another ex- 
ample of the present-day services 
available to customers through the 
cooperation of modern office 
equipment dealers and progressive 
manufacturers.” 

Into the missile-making client’s 
executive, secretarial, reception 
and conference areas at Hampton, 
Va., recently went walnut furni- 
ture and a rich brown color theme 
to blend with the furniture and 
the walls of knotty pine paneling. 

Mr. Brady of the Bagley sales 
force worked on the project in 
close cooperation with the decorat- 
ing division of the furniture sup- 
plier. 

The office of the manager is 
done in a beige-turquoise-black 
scheme, with nylon carpeting in a 
deep brown to tie together the 
basie color. Natural linen drap- 
erles have a beige-charcoal geo- 
metric pattern. Chairs are tur- 
quoise Naugahyde with black gros 
point. 
nee courtesy Myrtle Deck Co., High Point, 
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Copper tan nylon carpeting and linen draperies provide setting for 
new walnut conference table. 


The reception area is carpeted 
in an olive acrylic blend and has 
hand-printed natural linen drap- 
eries with an olive and turquoise 
abstract pattern. Chairs are black 
Naugahyde with black gros point. 

In the conference room, nylon 
carpeting of a copper tan shade 
suggests the dominant decorating 
note. Here draperies are natural 
linen with a simple hand-printed 
block design in copper-black- 
white. Chairs are persimmon 
Naugahyde with black gros point. 


Installation was the 
project of Jim Brady 
of Bagley Stationery 
Co., Newport News, 
Va., working closely 
with Mrs. Nancy Per- 
kins of the furniture 
company’s decorating 
division, 


Accessory details have brass ac- 
cents. such as in tripod planters 
and lamp bases, to accompany the 
brass ferrules of the desks. Rattan 
and cane are also used in acces- 
sories. Ash trays in the conference 
room are black with a gold coin 
design. 

The people using the new offices 
represent the missile, electronics 
and nuclear firm in its dealings 
with the Defense Department and 
the National Aeronautics and 
Space Administration. 


Accessories, such as planter and lamp in this reception area, have 
brass accents to accompany brass ferrules of the furniture. 
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Fresh art ideas are used to promote the 
concept of office planning in Itkin ads. 
Even the rare warehouse clearance ad shown 
here manages to say more than a mere 
“Desks — $79.50 & up.” 


hout 25 years ago,” recalls Ben 
Itkin, president of Itkin Bros, 
Inc., “I placed my violin in a pawy 
shop to help us start our business,” 

Today he has his violin back te 
play with brother Abe’s piano and 
brother Sam on the drums. The 
business is doing very nicely, too. 
While the Itkins play in_ perfeet 
harmony on their musical instru 
ments, their business conferences 
tend to be less than harmonious. 

“It’s like any three partners in 
a progressive business,” explains 
Ben. “Abe, the vice president and 
treasurer, tends to be the inside 
man. Sam, the secretary, and | 
are the outside men. We often 
differ sharply on policy but, oddly 
enough, the one thing we always 
agree on is that it pays to adver 
tise. 

“And this is a principle we've 
always lived with. Even through 
the lean depression years when our 
‘salaries’ often meant taking five 
dollars from the till, we would 
make sure that penny postcards 
went out to personalized lists of 
purchasing agents and __ similar 
prospects we'd glean from direc- 
tories.” 

As the years progressed, the It- 
kins ventured into other types of 
advertising. They'd commission 
direct mail firms to do their lay- 
outs and art work whenever a spe- 
cial sale was pending, and would 
run these ads on a _ hit-and-miss 
basis in New York City newspa- 
pers. And always, mailings went 
out every week as the Itkin lists 
of sales prospects increased. 

“We were never satisfied with 
results from this type of advertis- 
ing. An agency, we realized, would 
probably cure us of our restless 
ness. We always had lots of con- 
tacts in the advertising business, 
since we serviced many of the top 
agencies,” says Ben. But when we 
tried three or four after the war, 
we couldn’t really define why we 
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Nine years ago Itkin Brothers was spending 
$35,000 on advertising. Today the company 
spends $250,000 and sales have paralleled 
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weren't satisfied, but we knew we 
had to change. 

“In all fairness to those agen- 
cies, We weren't in a_ position to 
sive them a large enough budget 
to come up with what they wanted 
todo. But still, their tone always 
seemed to be: ‘Chairs — $10 or 
$15.” 

In 1951, Ben Itkin was intro- 
duced to Martin L. Smith of Smith 
Greenland Co., New York. Mr. 
Smith, it appeared to Mr. Itkin, 
really understood the problems of 
an office furniture retailer. 

“The old concept,” Mr. Smith 
explains, “of trying to sell separate 
items of furniture seemed rather 
wasteful. Yet everyone in the in- 
dustry was doing it. 

“A furniture salesman would 
come to an office manager and sell 
him a desk he happened to need, 
negotiate, and then leave with his 
business card behind. It seemed 
to us and the Itkins that a better 
business relationship was needed. 
A new concept, if you will.” 

What was this new concept? 

“Let us plan your office.” The 
customer shopping for seven new 
desks and chairs to accommodate 
his expanding white-collar — staff 
would purchase these items from a 
concern like Itkin, but would call 
in a designer to help him with his 
refurnishing. Through Smith 
Greenland-inspired ads, Itkin 
sought out consumers who looked 
for “the packaged office” — a new 
service that not only supplied with 
the physical needs to fill their 
space, but also plans for doing so 
in the most efficient manner. 
_ “We wanted to reach for dignity 
in our ads,” says Mr. Smith, “to 
appeal to decision-makers who do 
the office furniture buying. We 
were first to use photos in these 
promotions, and incorporated peo- 
ple for greater interest and im- 
pact.” 

And reach the “decision-makers” 
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that rise. It’s no wonder the Itkins of 
Madison Avenue, New York City, agree ‘It 


pays to advertise’ 


ng) Built a Furniture Retailer 


they did. Itkin’s pre-Smith Green- 
land advertising budget ran $35,- 
000 annually, but the brothers de- 
cided to “give the fellow who 
seems to know what he’s talking 
about” some working room with a 
trial two-year contract for an an- 
nual $65,000. 

Mr. Smith’s decisiveness, and 
his drive for economy and humor, 
brought results that made Sam, 
Abe and Ben happy from the start. 
To cut a few corners, he used his 
own staffers as models. The 
agency director, for instance, still 
poses for some ads. 

His initial ads, placed largely in 
metropolitan New York City news- 
papers in the early 50s, brought 
Itkin Brothers immediate results: 
sales increased, 

“From the inception of this pro- 
gram.” remarks Ben, “I’ve had the 
feeling that everyone was getting 
to know about us. To this day, 
when I go to a client of ours in the 
advertising agency business, he'll 
invariably say. ‘Nice ad in yester- 
day’s Times, Ben, or something 
complimentary like that. We've 
even received notes from the man- 
in-the-street praising our ads. 
Marty Smith advises me_ that 
that’s the kind of acceptance you 
can’t even hope for in our kind of 
business.” 

As the annual ad budget was 
raised through the years to $100,- 
000 . . . $150,000 . ... $200,000, the 
Itkins found another statistic in- 
teresting. 

“Talk about consistency and be- 
lief in what advertising can do for 
a client!” exclaims Ben today. 
“While I’m not about to divulge 
any sales figures, I will tell you 
this: When we study our rising 
sales curve on a percentage basis, 
we've found that it remarkably co- 
incides with the same percentage 
of added advertising expendi- 
tures.” 

“All this,” chimes in Mr. Smith 


of the ad agency, “should be con- 
sidered from yet another vantage 
point. While the Itkins have 
steadily increased their ad budget, 
they've gone along with our advice 
not to change the advertising con- 
cept... only to buy added expo- 
sure. 

“We'll keep coming up with 
fresh ideas,” he adds, “but as long 
as the campaign — and it’s been 
the same for the past nine vears 
—brings continued results and sus- 
tained interest, we don’t see any 
reason to change it.” 

The Itkins are still firm believ- 
ers in direct mail messages. They 
alloted 20 percent of 1960's record 
$250,000 ad budget for them. 

“A few other things make us 
happy about our advertising,” says 
Ben. “Our salesmen report that 
many people they see are ‘pre-sold’ 
by the ads. And we have indica- 
tions that our brand awareness 
surpasses that of all manufacturers 
in this business. Bear in mind — 
we're only retailers!” 

Itkin Bros.’ 1960 fixed advertis- 
ing schedule — all in print media 
— was three to four 2- to 3,000- 
line ads in The New York Times, 
New York Herald-Tribune and 
New York World-Telegram & Sun 
each week through the year. The 
non-fixed schedule included ads in 
The Wall Street Journal, The New 
Yorker, The New York Times 
Magazine, and such trade publi- 
cations as Office Executive, Asso- 
ciation News, and the New York 
Purchasing Review. 

For the musically inclined It- 
kins, it all adds up to a schedule 
that soothes anxiety about adver- 
tising outlay. They’re more than 
satisfied. 


(This article is reprinted with permis- 
sion, from the Aug. 12, 1960. issue of 
PRINTERS’ INK, the weekly magazine 


of advertising and marketing) 








bk 20 years the stationery and 
office equipment business of 
Scott and Norma Summerville has 
grown from a single room to a 
30,000 square foot new building, 
from scratch to a yearly volume 
of more than three quarters of a 
million dollars, from a small hus- 
band and wife operation to one 
with 22 full time employees. 
Although the moved 
inte its own large new building 
late in 1960, it did not leave be- 
hind the “personality” that made 
it grow. Visitors to the new store, 
offices and display areas still find 


business 














Two decades of experience went into the planning 
of Summerville’s new store at Akron, Ohio, but 
the friendly store personality remains unchanged 


A Mama and Papa’ Business 


it a place where “office shopping 
is a pleasant experience.” 

The owners have planned it that 
Way. 

“Once we can persuade a_per- 
son to visit our store,” says Mrs. 
Summerville, “we know they will 
return again when they need 
merchandise in our line. Service, 
courtesy and integrity are the 


basic intangible ingredients of suc- 
cess in our business and we em- 
ploy them in all our dealings with 
customers and employees.” 
These attitudes of the founders 
of the business, their ideals and 


aac reat eats te) 








their example, have permeated the 
company. The entire organiza- 
tion has been trained to follow the 
tradition of rendering courteous 
service and showing friendliness. 

The Summervilles have tried to 
keep the advantages of a small 
family business while expanding 
to healthy, medium-sized opera- 
tion serving a trade area of close 
to a half a million people. 

Long residents of Akron, they 
started a small office supply shop 
20 years ago, in a part of ther 
home in one of the suburban areas 
on the outskirts of the city. A 
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Grows Up 


year later they moved to a down- 
town location under the name of 
Ohio Office Equipment Co. About 
1950 the business had grown to 
a point where larger quarters 
were needed and the Summervilles 
sensed the advantages of a loca- 
tion outside the downtown area 
where parking was a_ problem. 
They purchased a large building 
several blocks from the center of 
the city on one of the main thor- 
oughfares. At the same time they 
changed their name to Summer- 
villes’, Ine. 

Their most recent move was a 


é | 








A circular stairway, viewed here from 
the second floor level, is the domi- 
nant feature of the new building. 


short one, completed late in 1960. 
They had learned in 1957 that the 
routing of a new expressway would 
force them to find a new location. 
They found space nearby and built 
the new store pictured here. 

In planning the new facilities, 
all of their experience of the past 
20 vears and the knowledge of all 
employees was brought into focus. 
The office, store, display areas and 
warehouse were built to render the 
best possible service to the busi- 
ness supply trade. The new fire- 
proof plant occupied by Summer- 
villes in April of 1960 is properly 


en ee 


ape 


i. oa i 


proportioned to allow ample space 
for offices, displays, parking, 
changeable model office layouts, 
service counters, storage, receiving, 
shipping and garages. 

The first floor includes part of 
the general offices, office machine 
displays, commercial grade desks, 
chairs and cabinets, used equip- 
ment and the business supply de- 
partments. The second floor is de- 
voted to the better grade office 
furniture and equipment displays, 
model offices, and the sales, book- 
keeping and administrative offices. 

One of the outstanding features 


The second floor office of Scott Summerville, president, is typical of the model offices to be found in the furniture display area. 
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of the new store is an open circular 
stairway leading from the center of 
the first floor area to the second 
floor. A modernistic motif has 
been carried out in the design of 
the open steps, the soft grey brick 
walls and a hanging light fixture 
with starlike lights arranged to 
form a huge modernistic letter “S” 
for Summervilles. 

Well lighted displays, large front 
windows, carpeted floors, well bal- 


anced color arrangements, and 


acoustically treated ceilings with 


hidden fluorescent lights lend a 
modern air and quiet dignity to 
the entire layout. 

A modern heating and air con- 
ditioning plant keeps the building 
comfortable throughout the year. 

To the rear of the main section 
of the first floor are large storage 


areas, and receiving and shipping 
departments. Additional storage is 
provided at the rear of the second 
floor. 

A “Shop where you can park” 
slogan is freely used in most Sum- 
merville advertising to publicize 
the parking space near the mod- 
ernistic entrance. The owners re- 
port a marked increase in drop- 
in or drive-in trade since moving 
into the new building. Part of the 
credit for this is also given to a 
large clock sign, on the front of 
the building where it attracts the 
attention of persons driving by in 
either direction. 

The organization is headed by 
Scott Summerville, president; John 
Barr, vice president and_ sales 
manager; and Norma Summerville, 
secretary-treasurer. Jean Holcomb 


is office manager and Pat Taylor 
handles the decorating depart. 
ment. Sales are handled by five 
outside salesmen and_ two girls 
who act as sales ladies under the 
direction of Mr. Barr. Approxi- 
mately 60 percent of the total vol- 
ume is in furniture. 

Delivery service is offered on all 
items throughout the greater Ak 
ron area. Advertising is employed 
on all local levels, and the many 
helps and aids furnished by manu- 
facturers are used extensively. 
Mrs. Summerville, who handles 
purchasing and advertising, is the 
editor of a four-page external 
house organ, The Office Light, 
which is mailed monthly. Her ad- 
vertising and promotion programs 
have twice won top awards in the 
annual competition sponsored by 
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the National Stationery and Of- 
fice Equipment Assn. She does 
her work now in a glass enclosed, 
modern office on the first floor 
near the foot of the circular stair- 
way. 

That the warmth and _ person- 
ality of the original small business 
have not been lost was evident at 
the grand opening of the new 
store when thousands of business 
friends turned out to visit the 
Summervilles. 

In one other sense it is still very 
much a “mama and papa” opera- 
tion. The Summervilles have sev- 
en daughters and two sons, includ- 
ing two girls who help at the store. 


Four interior views show how new store's 
floor space, roughly the area of a football 
field, is employed for supplies, machines, 
furniture and warehousing. 
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‘The scope of a store’s inventory has frequently 
been a subject of debate. How many different 
articles should be included in the inventory? How 
many brands of an item should be stocked? Which 
is more important, turnover or volume? In short, 
how large an inventory can a given store justify? 

The Norfolk Stationery Co. undoubtedly has 
asked itself these questions a number of times, but 
the answer keeps coming up the same: a large in- 
ventory can be justified. 

The company’s vice president in charge of office 
supplies, E. E. Wolfe, puts it this way: “We like to 
be able to fill any order, and fill it exactly. 

“Norfolk Stationery was founded in 1901,” he 
continues. “For almost sixty years we have been 
known as a place where you can get anything at any- 
time. We feel we have an obligation to our custom- 
ers to uphold the tradition on which our business 
was built.” Many of the firm’s customers order 
supplies by the manufacturer’s number, certain 
that Norfolk Stationery will fill the order to the 
letter—or to the number, to be more precise. 

Mr. Wolfe admits that this approach leads to 
duplication — undesirable from the standpoint of 
turnover — of many major lines. “We feel it’s worth 
it in terms of more comprehensive service, however,” 
he says. 

Feeling this way, it’s no wonder that Norfolk Sta- 
tionery stresses the slogan “50,000 Items.” This 
phrase is repeated in all phases of the company’s ad- 
vertising program —on television, on radio, in the 
newspapers. The public, over the years, has come 
to associate the slogan with the store. “We feel it 
would be: unwise to change our policy now,” Mr. 
Wolfe says. 

Mrs. James D. Carter, president of the firm since 
the death of her husband in 1959, points out that a 
broad inventory is more in keeping with business 
methods in the South, where the role of tradition is 
greater. “We have customers who have looked to 
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us for years to provide certain items,” Mrs. Carter 
explains. “We feel it’s our duty to do so.” 

“Maintaining a number of sources for a single 
type of product came in handy during the war,” Mr, § 
Wolfe says, laughing. “When one source couldn't 
ship, another usually could.” 

In addition to a wide range of stock, the firm also 
buys in large quantities to obtain maximum discount, 
The top two floors of the company’s four-story build- 
ing are filled with office supplies and equipment. 
Furniture storage takes up two floors of a local ware- 
“The bulk of our supplies are purchased 
once a year,” Mr. Wolfe explains. 

Norfolk Stationery Co. is the most centrally lo- 
cated of Norfolk’s stationery stores, according to Mr. 
Wolfe. Though 85 percent of the firm’s business is 
commercial, there is still a good deal of walk-in trade. 
Social items are on display, and there are usually a 
dozen or more customers in the store. “People even 
come in just to chat,” Mrs. Carter says proudly. 
“They know they’re always welcome.” 

Norfolk Stationery operates a second store in 
Portsmouth, Va., a neighboring city. Known as Vir- 
ginia Stationery & Office Supply Co., this store is more 
social in character. Art supplies are carried, for ex- 
ample, and the store has even sponsored art classes 
for its customers. The store is managed by Frank 
W. Meyers, a vice president of the company. 

A third vice president, Fred W. Greene, is in 
charge of furniture sales. His department takes up 
the entire second floor of the Norfolk store, where a 
number of furniture displays have been installed. 
He recently devoted considerable time to setting up ser 
a photo copy machine department, which also handles 
duplicating equipment and supplies. 

Norfolk Stationery’s four salesmen travel the en- 
tire Tidewater Virginia area, which includes a_por- 
tion of North Carolina. Service in the Tidewater 
area is also stressed in the firm’s advertising, a prac- 
tice which results in substantial mail order business. 





house. 


Norfolk Stationery 
Co. has occupied this 
four - story building 
since 1925. A staff 
of 23 employees op- 
erates the Norfolk 
store; 10 more work 
at a second store in 
Portsmouth, Va. 
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Mrs. James D. Car- 
ter has served as 
president and treas- 
urer since the death 
of her husband in 
1959. 


A partial view of the 
office supplies sec- 
tion of Norfolk Sta- 
tionery. Note furni- 
ture display in fore- 
ground, mezzanine 
offices at rear of 
store. The second 
floor of the building 
is devoted exclusive- 
ly to furniture. Top 
two floors are stock. 
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NSOEA's first regional exhibit @ 

promises a wide-angle view of the e 
industry to many office supply 

and equipment dealers and . 

their personnel ° 

a 

a 

€ 

W 

estern . 

e 


Show - 


\ trade show will be born ful] 
grown in Los Angeles Feb. 
ruary 24, according to all advance 
reports on the Western Stationery 
& Office Equipment Exhibit. ~ 

Following years of discussion in 
the West, several false starts and 
finally many months of intense 
planning, the Western event ap. 
pears certain to be launched as q 
solid success. Full details will ap 
pear in the next issue of MOD. 
KERN STATIONER, but — this 
much can already be said: 

* All but 10 of 300 exhibit 
spaces at the Biltmore Hotel ig 
Los Angeles were reserved by 
ubout 225 exhibitors two months 
before show time. 

* Early dealer registrations in- 
dicated the show 
would draw well from 
other parts of the 
country, as well as 


Success Predicted 





Polishing plans for NSOEA's first western show are, left to right, Homer B. Lay, assistant general 
manager of NSOEA; L. E. Bank of Bank Stationers, Maywood, Calif., president of the Southern 
California Stationers Assn.; Ruth Geisel, executive secretary of the Southern California group; 
George Hatten, Eaton Paper Co.; and Dean L. Despie of E. P. Wilmer Co., Los Angeles. Mr. 
Despie is general chairman of the convention. 


Co-chairmen of NS- 
OEA's Western Con- 
vention and Exhibit 
are these two district 
governors, George 
Cornell, left, of Cor- 
nell's, Chula Vista, 
Calif. (District 14), 
and Kenneth Brown 
of Corrick’s, Santa 
Rosa, Calif. (District 
12). 
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* The program will 
offer outstanding 
management and 
selling tips for the 
benefit of both deal- 

ers and dealer salesmen. 

The first Western convention 
and exhibit of the National Sta- 
tionery§ and Office Equipment 
Assn. is being put on in coopera- 
tion with the Stationers Assn. of 
Southern California and the Sta- 
tionery and Office Equipment 
Assn. of Northern California. 
Combined with it will be the 
annual regional meetings of 
NSOEA’s District 12 and 14. The 
dates are Friday through Sunday, 
Feb. 24-26, with a reception sched- 
uled on Thursday evening before 
the show. 

Exhibit time, spread over three 
days, will total 171% hours. 

Program highlights will include 
sessions on “Glamorizing Your 
Store” by designer Henry Berry: 
on “how not to lose your shirt” 
by Edward O. Kallmann, credit 
and financial management author- 
ity who is executive vice president 
of the Stationers and Publishers 
Board of Trade; and three pres- 
entations by Harbridge House 
consultants on how to get new 
business, meeting sales objections 
and how to manage inventory dol- 
lars to make more money. 

A new visual selling tool for 
dealer salesmen will be introduced 
and Dr. Frank C. Baxter, award- 
winning television professor, will 
be a featured luncheon speaker. 

Advance registration informa- 
tion can be obtained from the Na- 
tional Stationery & Office Equip- 
ment Assn., 740 Investment Build- 
ing, Washington 5, D.C. 
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Another New FAULTLESs Development... 



































Nylon Post FLAT-TOP Binders 


With a flick of the finger, FAULTLESS’ 
sturdy Nylon Posts are easily and quickly 
secured by two simple retaining devices. 


Gone is the nuisance of complicated levers, 
clumsy gadgets, and awkward slides, com- 
mon in ordinary binders. 











ee =o ee 


These tab form binders are quality-made of heavy, first-grade virgin vinyl plastic, elec- 
tronically heat sealed. Stiff cover construction. Seafoam Green, French Calf Finish. 


ee 





Keep Simplified Efficiency 
at your finger-tips... 


You can judge a book by its cover 
— that is, if it happens to be the 
revolutionary new Faultless de- 
velopment . . . the Nylon Post 
Flat-Top Binder! What makes 
this tab form binder so different, 
so much better, so much easier 
to operate? Basically, the unique 
manner in which the Nylon Posts 
are held in place. Notice how 
two nickel-plated retainers grip 
the posts, holding them perfectly 






MODERN STATIONER, FEBRUARY, 1961 


flat against the inside cover. 

We call these features and the 
many advantages they offer, 
Simplified Efficiency. So will you! 
For actually, it takes but a mo- 
ment of using the new Faultless 
Nylon Post Flat-Top Binders to 
fully appreciate their very prac- 
tical design, their completely su- 
perior record-keeping capacities 
and capabilities. 

The attractively priced line is 


complete in a wide range of sizes 
and types, for burst forms; and 
in olive canvas binding for un- 
burst marginal punched forms. 
Invest in the best — buy 
FAULTLESS! 


STATIONERS LOOSE LEAF CO. 
246 East Chicago Street, 
Milwaukee 1, Wisconsin, 
114-116 East 13th Street, 

New York 3, New York 


FAULTLESg ... Your assurance of superior features and foremost quality 


---for more details circle 16% on last page 



























Koh-I-Noor to Sponsor 
Pencil Week Contest 

One of the world’s oldest pencil com- 
panies, Koh-I-Noor, Inc., Bloomsbury, N. 
J., will observe National Pencil Week, be- 
ginning February 27, 


with a national win- 
Details 
of the program were announced by William 
Danjezek, president of the company. 

Prizes totaling over $1500 will be award- 
ed. First prize is a one week, “all ex- 
pense paid” Bermuda vacation for two. 
Second prize is $100; three third prizes of 
of $50 each, four fourth prizes of $15 each. 
Twenty-five honorable mention certificates 
will also be awarded. 

Almost 8,000 Koh-I-Noor dealers across 
the country will receive a mailed announce- 
ment and information folder with an_ of- 
ficial entry blank. Each entrant will re- 
ceive a streamer 2’ by 4, which will be 
the focal point 
build his display. 


dow display contest for retailers. 


around which he can 
Additional display cards, 
dummy boxes, etc. will be furnished free 
on request. 

Judging will be done on the basis of 
photographs of the displays submitted with- 
in 10 days after the close of National 
Pencil Week. All or any Koh-I-Noor prod- 
ucts may be used in the display, but it 
must include pencils, and it must consist 
exclusivley of Koh-I-Noor products. 


C. Howard Hunt Pen Co. 
Purchases Peterson Mfg. 

George E. Bartol, III, president of the 
C. Howard Hunt Pen Co., Camden, N. 
J., recently announced the purchase of the 
Peterson Manufacturing Co. of Sarasota, 
Fla. Terms of the transaction were not 
disclosed. 

The Peterson Manufacturing Co. manu- 
factures eyelets, ferrules and other metal 
stampings for use in the cosmetic, sta- 
tionery and electronic fields. The Peterson 
Co. will continue its operation as a sub- 
sidiary of the C. Howard Hunt Pen Co., 
which Boston Pencil 
Sharpener and Speedball products. 


manufactures the 


Heads New Jersey OMDA 

Samuel L. Cohen, owner of Union Busi- 
ness Machines Co., 4812 Bergenline Ave.. 
Union City, N. J.. was recently elected 
president of the New Jersey Office Ma- 
chine Dealers Assn. 


Mrs. W. A. Sheaffer Dies 

Services were held on Sunday, Jan. 8, for 
Mrs. Walter A. Scheaffer, 87, widow of 
the inventor of the lever-filling fountain 
pen and founder of the W. A. Scheaffer 
Pen Co., who died at her home in Fort 
Madison, Iowa, on Jan. 6. Survivors in- 
clude her stepson, C. R. Sheaffer, chairman 
of the board of the pen firm. 
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PRESSTIME NEWS 


In place of their annual New York trade show in spring, Witt1am Booruey, 
chairman of the Wholesale Stationers Assn., has announced that WSA will hold 
two special round-table conferences in the spring of 1961. One will be held at 
the Hotel New Yorker March 16, primarily for WSA’s school, art and stationers 
supplies members, and the other to be at the Edgewater Beach Hotel April 19-21, 
primarily for the office supplies and equipment members. 

Louis OeLtwanc, Scrantom’s Book & Stationery Co., 
chairman of the planning committee for the New 
Scuerer, John Leslii 


Rochester, N.Y., is 
York meeting and Rapes 


Paper Co., Minneapolis, is vice chairman. 


* * * * 


Wintuiam A. Monroe, Mich., has been 
announced as the winner in a nationwide drawing held recently in Washington, 
D. C., by the National Stationery & Office Equipment Assn. The prize, a glam- 
orous assortment of products from the Western states, was offered to encourage 
early registration for the Feb. 24-26 NSOEA Western show in Los Angeles. More 
than 5,000 retailers and distributors of the industry’s products are expected to 
attend the convention-exhibit. 


Goetz of Weis Manufacturing Co., 


* * * * 


Election of E. L. Srauuer, president of Allied, Inc., Indianapolis, as_presi- 
dent of the National School Supply and Equipment Assn. was announced recently 
following the group’s convention in Chicago. 


* * * * 


A four-foot-long illuminated walnut 
signed and created for W’. 


counter display with brass trim, de- 
A. Sheaffer Pen Co., was awarded a blue ribbon as 
the best counter merchandiser of wood construction in the first annual awards 
competition sponsered by the Point-of-Purchase Advertising Institute. A plastic 
and metal merchandise display for Parker writing instruments was named out- 
standing in its class in the same competition. The Parker prize-winner was a 
pilfer-proof white plastic sunburst to which the merchandise is attached by a 
spring-loaded dev ice 
a * * * 


Federal Stationery Co., St. Paul, Minn., has scheduled its Fifth Annual 
Sales Conference and Merchandise Fair for March 17 and 18 at the Curtis Hotel 
in Minneapolis, according to RaLeH Kerrier, manager. Last year the show 
attracted about 55 manufacturers, who displayed their products, and total at- 
tendance was approximately 350. 


* * * * 


A new program of one-day sales clinics to upgrade the quality of selling 
among dealer salesmen was launched in December at Oklahoma City by the 
National Stationery & Office Equipment Assn. Eighty-two people from a four- 
state area attended the inaugural session, spending eight hours on the prob- 
lems, techniques and work habits of stationery and office equipment salespersons. 

NSOEA plans to take this professionally-conducted one-day sales clinic to 
as many cities as possible, with the cooperation of district officers and Travelers 
Clubs. The next scheduled clinic will be Feb. 18 at the Daniel Boone Hotel, 
Charleston, W. Va. Anyone in the industry who wishes further information 
should write to Don C. Matcoim, Stationers, Inc., 588 Fourth Ave., Hunting- 
ton, W. Va. 


om * * ~ 


Recent Deaths — Bensamin J. Power, Chicago representative for A. W. 
Faber-Castell Pencil Co., died Dec. 21 after a long illness 
55 on Dec. 24. 


starting with the company as an office boy at the age of 14. 


He would have been 


than 20 years, died Dec, 25. Crayton F. Carpenrer, 88, a former partner in 


Davis & Nye stationery store, Waterbury, Conn., died at Camp Hill, Pa., Dec. 
27. Ropsert R. Repiy. 55, former owner and operator of a stationery store in 
Arch R. WILuiaMs, 


Gorham, Maine, died in Phoenix, Ariz., in mid-December. 
61, part-owner of the Field Stationery Co., Tulsa, Okla., died recently in a Tulsa 
Hospital. 


TAN INA Hen MUNN I AINE AL 
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Mr. Poweli had been an employee of A. W. Faber for 40 years, 
Hvucu J. Boyxe, 


Jr., 54, member of the Yeo & Lukens sales department in Philadelphia for more 
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EATON’S ETERNA BOND... better today and 





A great new FIRST by Eaton...a permanent type- 
writer paper that you can offer your customers at 
no extra cost! 


EATON’S ETERNA BOND is made by a revolutionary method 
and to a special formula which gives a never-before-achieved 
life span and built-in protection against the ravages of time 
to this paper. 


Approved laboratory tests for aging indicate that EATON’S 
ETERNA BOND will last at least 300 years and, probably, 


AN KON 





better every day for hundreds of years to come! 


900 or more years, even given normal handling and under 
normal storage conditions. 

Better today, too! Meets every criterion of quality: bright- 
white in color, air-dried, with rich kokle finish. Typing looks 
especially crisp on this modern paper. 

Equally amazing is the fact that EATON’S ETERNA BOND 
offers these unique advantages to users yet costs no more than 
ordinary non-permanent papers! What a sales-making combi- 
nation for Stationers who feature Eaton’s Berkshire Type- 
writer Paper line—a correct paper for every business need. 


EATON’S ETERNA BOND is available in ream boxes (500 sheets) in 9 1b. Onion Skin, and 13, 16, 20 and 24 lb. Bond weights. 
READY FOR SHIPMENT JANUARY 1, 1961— Write for Samples Today! 


p 





Berkshire 
Typewriter Papers 





son f 
» | 


EATON PAPER CORPORATION, PITTSFIELD, MASSACHUSETTS + Showrooms: NEW YORK, 475 Fifth Ave. + CHICAGO, G6 N. Michigan Ave. 
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NEWS the brochure says, “are the more than 


500 dealers who distribute Ditto duplica- 
tors and supplies in cities and towns 


PBSW Used to Describe throughout the country “s 


The “PBSW” of the company name 
on ® ) 
Ditto’s Dealer Program represents the initials of four of the five 


A picture-filled 64-page 50th Anniver- men, all World War 1 veterans, who 
sary brochure = out in December of 1960 came to Arizona to recover from tuber- 
by Ditto, Inc., devotes one section to the culosis and ended up starting a_ business 
dealer side of Ditto’s distribution program. that now has 12 locations and annual 

PBSW Supply & Equipment Co. of volume of $6 million. The founding five 
Phoenix, Ariz.. which recently won a Pre- were Ralph Peterson, Hilliard Brooke, 
sident’s Cup for the best all-around per- Frederick Steiner, Martin Wist and Grant 
formance in customer service and the mar- Howard. 
keting of Ditto products, is described in Describing Ditto as a company with “a 
four pages of copy and pictures by a for- fifty year start on tomorrow.” the brochure 
mer Life magazine staffer who worked on also describes manufacturing, management, 
the brochure. “As important to Ditto as research, quality control, employee rela- 
its own branch sales and service offices,” tions and branch sales. 


APSC( 
SHARPENERS 
a INC EASE 
YOUR 


= SALES 
VOLUME! 
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Here is the best-known pencil sharpener 
in America! Nationally advertised for 
more than 25 years, the GIANT features 
all of the exclusive new Apsco “extras” 
such as the new #145 Base with integrally- 
cast ring gear, long-life replaceable 
cutterhead, top Apsco quality in every 
detail, and many other “pluses” not 
usually found in this class of sharpener. 
The GIANT sells itself, but it helps 

if you have a good supply on your shelves. 
Sell to offices, schools, and to the home. 
This “most popular” sharpener is a 

must for your stores. 





The Apsco “CHICAGO” 


Also features the new #145 
Base, long-life cutterheads, 
positive point stop, and ny- 
lon dial selector. Another 


Specify Apsco products for YOUR quality product from Apsco. 


stores—there are none better! 
Write for complete Apsco catalog, 
free on request. 


APSCO PRODUCTS, INC. 


P.O. Box 840, Beverly Hills, California Dept. 22-2 
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Louis Melind, Industry 
Veteran, Dies at 91 

Louis Melind, president and chairman of 
the board of Louis Melind Co., Chicago, 
passed away at his home in Ft. Lauder. 
dale, Fla., on Dee 
13 at the age of 91, 
Born in Han- 
burg, Germany. of 
. Swedish parents, he 
came to the United 
States at the age of 
16 and went to 
work for a weekly 
newspaper in Wis- 
consin. After a 
year he came to 
Chicago where he 
became interested in 





Melind 


Chicago where he became interested in 
the office supplies field. 

On Aug. 1, 18938, Mr. Melind estab- 
lished his own business and was head of 
his concern until his death, a period of 
67 years. It is believed that no other 
\merican corporation has been so_ long 
under the leadership of one man. 

He always preferred wholesaling to re- 
tailing, and by 1911 a large part of his 
business was in selling “to the trade.” He 
decided to concentrate on “wholesale only” 
and in 1919 the company was moved into 
his new building built in a wholesale dis- 
irict at 362 West Chicago Ave. From that 
lime on, the company’s main sales activity 
has been in selling to dealers. a policy 
which became absolute with the disposal 
of the last remaining retail business many 
years ago. 

Surviving are his wife, Alice B., his 
daughter, Mrs. David B. Sterrett, four 
grandchildren, and seven great granchil- 
dren. His son, Roy L., died in 1958. 


NOFA Exhibit to Include 
Leather Working Shop 

Sainberg & Co. plans an especially un- 
usual exhibit with an education feature 
at the National Office Furniture Assn. 
show in New York City Feb. 23-26. 

The master craftsmen who carry on the 
company’s 69-year tradition of excellence 
in the manufacture of desk accessories 
will man an actual miniature leather work- 
ing shop to show how fine leather desk 
accessories are made. ; 

Several of the craftsmen, serving in ro- 
tation every day of the entire exhibit 
schedule, will show the techniques used in 
leather working, including hand skiving, 
covering and other skills. Visitors’ ques- 
lions will be answered on these as well as 
other points of interest and importance 
to the seller and user of leather desk 
accessories. 

Sainberg & Co., maker of desk pads, desk 
sets and other desk accessories at 37-48 
West 26th St.. will be one of more than 
120 exhibitors at the NOFA show. 


Subsidiary Formed 

American Photocopy Equipment Co. 
(Apeco) recently formed a new subsidiary, 
Summit Office Products, Inc., operations 
of which will include the sale of photo- 
copy paper and other Apeco supplies to 
companies under private label agreements. 
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Los Angeles Biltmore 








NOFA 
eastern 


New York Coliseum 
February 23-24-25-26 
Space 838-839-840 








NSOEA 
western 


February 24-25-26 
Space 49-50-51 


SEE USC AT 


OUR SHOW! 


@ Rope in more seating sales and profits. Hold an umbrella over comfort and 
greater value for your customers. COSCO is exhibiting at both shows—for your 
convenience in seeing COSCO at your show. A cordial welcome awaits you! 


HAMILTON COSCO, INC., COLUMBUS, INDIANA 


--- for more details circle 135 on last page 
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Meet Morris Sanford 


(A STATIONER OTHER STATIONERS SHOULD KNOW) 


Is it possible to begin a stationery business with a nucleus of com- 
mercial stationery supply business, add departments not specifi- 


cally aimed at the business customer, and grow in both areas? 


Morris Sanford believes it is and proudly points to the suc- 
cessful organization that bears his name—the Morris Sanford 
Company of Cedar Rapids, lowa, (population 90,000) is stra- 
tegically located in the heart of Cedar Rapids’ business district 
where Mr. Sanford has skillfully combined a variety of depart- 
ments to make his “a most interesting store”. 


Stationery, greeting cards, books, office furniture, gifts, toys, 
camera supplies, wall paper and paints departments keep Morris 
Sanford customers coming back year after year. Of course, if 
they can’t come in personally they know that they can always 
telephone and get the same prompt, efficient, courteous service 

The success of the Morris Sanford Company was not easy; it 
required many years of hard work and careful planning before 
they reached their present status. Mr. Sanford, like other financial 
presidents, has devised means of keeping a daily check of sales 
conditions that enable him to take immediate action to correct an 
adverse sales picture. This system includes a definite sales plan. 
charts depicting sales and profit ratios and a very close contact 
with all departmental activities via meetings and progress reports 

Company expansion has always been a major task, one that 
necessitates a great deal of forethought and planning. The selec 
tion of additional departments is not easy because of the many 
34 


factors involved such as store location, types of customers, com- 
petition, etc. Consequently, many companies are forced to dis- 
continue a department when the profit ratio proves it unprofitable. 
Mr. Sanford experienced this situation in 1952 with his Business 
Machines Department. Reports showed that steadily increasing 
service costs on such items as typewriters, adding machines, cal- 
culators, etc. had reduced returns to a point where it was no 
longer profitable to maintain the department. Decisions were 
then made to replace it with a complete department of cameras 
and photographic supplies. Had he ever considered discontinu- 
ing the commercial stationery department? Mr. Sanford, like so 
many other stationers, rates commercial stationery as one of his 
main stays, accounting for approximately 36% of the company’s 
sales. As a matter of fact, Mr. Sanford indicated that he wished 
every department were as profitable. 

Competition has never been keener, comments Mr. Sanford, 
but for 65 of his active 86 years of age, he has seen competition 
come and go in the stationery business. Perhaps the sign that 
hangs on his office wall tells the story best — “Success is never 
final. Failure is never fatal. It’s courage that counts”! 

Like many other successful executives, Morris Sanford has a 
feel for the outdoors, dividing his relaxation time between the 
seashore and the mountains. He is also active in the Rotarians, 
the Cedar Rapids Chamber of Commerce and local hospitals... 
all of whom are grateful for his down-to-earth good sense, 
experience and seemingly boundless energy! 


MODERN STATIONER, FEBRUARY, 1961 


Mr. T 
side” 
Comp 
sonal 
sellin 
a frier 
man, 
plishe 
man { 
ever, 
he is 
servic 
ing fir 
custo 
satisfi 


Mr. 

capa 
to th 
Sanf 
mate 
throt 
are | 










com- 
» dis- 
able. 
iness 
asing 

cal- 


Ss no 
were 
leras 
tinu- 
e so 
f his 
iny’s 
shed 


ord, 
tion 
that 
ever 


aS a 
the 
ans, 
S ce 
nse, 


1961 








Miss Esto Heath—Miss Heath exemplifies Morris Sanford’s 
principle of the “right person for the right job” for the most 
efficient operation. Her background in the educational field 
seems to help Miss Heath select timely, interesting merchan 
dise that makes her department a must whenever visiting the 
store. It fits her also to serve as a “Dean of Women” for the 
large group of female employees. 















The Morris Sanford Company attributes much of its success 
to the fact that since 1851 there has never been a complete 
break in the chain of management. Mr. Sanford also believes 
that a company is only as good as its people. Consequently, he 
has surrounded himself with an exceptionally qualified staff. 





























Mr. Tom Wright — Mr. “Out- 
side” for the Morris Sanford 
Company believes in the per- 
sonal approach as the key to 
selling success. Besides being 
a friendly but persuasive sales- 
man, Mr. Wright is an accom- 
plished designer and layout 
man for office furniture. How- 
ever, when the job warrants it 
he is quick to call upon the 
services of an interior decorat- 
ing firm for consultation. Each 
customer must be completely 
satisfied is his motto. 
















Mr. H. Morse—Vice president 
and comptroller. Mr. Morse 
has contributed greatly to the 
development of the Morris 
Sanford Company having 
worked closely with Mr. 
Sanford for many years. Much 
of the vital information used 
to keep up to the minute 
checks on business is supplied 
and analyzed by Mr. Morse. 





















































Mr. J. Morse—Store Manager. An aggressive and extremely 
capable manager, Mr. Morse realizes the importance of up 
to the minute sales information and encourages all Morris 
Sanford employees to acquaint themselves with all available 
material, much of which is supplied by the NSOEA. It is also 
through his efforts that business peaks of various departments 
are balanced out to give a continuing profitable operation. 


Mr. James Carter — Buyer and department manager. Much 
of the success that the Morris Sanford Company has had 
against aggressive competition and particularly discount 
houses can be attributed to Mr. Carter’s warm personality 
and astute salesmanship. In particular, Mr. Carter has or- 
ganized a very efficient telephone order plan. 








The Joseph Dixon Crucible Company believes that informa- 
tion about successful stationers can prove helpful to other 


This handsome 4 story build- stationers regardless of whether they have been doing busi- 
ing houses the Morris Sanford ness for a great number of years or are newcomers to the 
Company. The basement industry. Dixon’s specific service to the stationery industr) 
showroom features toys, is the supply of the finest merchandise in its field... famous 
photo supplies and records. Dixon Ticonderoga pencils with the exclusive new Marvelead, 
On the Main Floor you'll find drawing pencils, color pencils, erasers, sharpeners and indus- 
commercial stationery, social trial markers. And, in addition, ideas that can make the 
stationery, books and paint- stationery business a more profitable one for all concerned. 


crafts. Second Floor displays 
glassware, gifts, office furni- 
ture and includes the General 


Offices. Stock rooms occupy The Joseph Dixon 


the Third Fioor. To keep mer- 3 
chandise flowing in this highly C bl oe 

diversified organization with rucl e€ Oompany 
a sales volume of nearly JERSEY CITY 3, NEW JERSEY 

one million dollars, Morris 
Sanford is assisted by more 
than 50 employees. 
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Electrics, Portables 
Boost Typewriter Sales 

Final estimates for 1960 indicate that 
sales of typewriters in the United States 
will total 1,796,000 units, according to 
Fortune Peter Ryan, president of Royal 
McBee Corp. This is a rise of four per- 
cent over sales of 1,717,000 in 1959, he said. 

Mr. Ryan forecast that total typewriter 
sales in 1961 will rise 
1,900,000 units. 

Royal electric office typewriter sales will 
reach a record high in 1960, increasing 22 
percent over 1959, Mr. Ryan said. For 


again to nearly 





the industry as a whole, he added, electric 
model sales _ will 
proximately 10 percent. 


show an increase of ap- 

More Royal portable typewriters will be 
sold in 1960 than any other year in the 
history of the company, Mr. Ryan noted. 
Royal unit sales for the year are ap- 
proximately 15 percent over 1959. Total 
industry portables in 1960, ac- 
cording to Mr. Ryan, will increase ap- 
proximately five percent over the previous 
year. 

The Royal McBee president attributed 
the steadily 
typewriters to growth and 
sharply usage of portables for 
school and home applications. 


sales of 


rising demand for portable 
population 


increased 





It’s the latest, greatest achievement in 
movable partitions —WORKWALL! 
Comes in 5 wood-grain finishes and 4 
pastel colors styled by American Color 
Trends in stain-resistant, easy-to-care- 
for, plastic-finished Marlite. 

Perfect for offices, industry, institu- 
tions, schools—and wherever changing 
conditions require the flexibility of 
movable partitions and the desirability 
of color-coordinated finishes that mix 
*n match to your heart’s content. 

And WORKWALL’S one, exclusive, 














MOVABLE PARTITIONS AND PANELING 
Division of L.A. DARLING COMPANY 
Bronson, Michigan 


with WORKWALL 
plastic-finished Marlite 


partitions that move 

and work...in 9 different 
co/or-coordinated 
finishes! 





patented system accommodates any 
elevation from as low as 42-inches to 
as high as 12-feet. 

Workwall also permits all types of 
utility attachments to be locked into 
post channels without defacing the walls 
in any way. 

And you're able to offer all this at a 
low, low price—defying comparison— 
that brings high-style, individualized 
movable partitions well within the 
reach of all your prospects—at a man- 
sized profit to you! 


WORKWALL DIVISION, Dept. 94MS 
L. A. Darling Company, Bronson, Michigan 


Please send Workwall Catalog No. 500 


Name 





Company 





Street 





a = i State 
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Winners Named in Murphy 
Fire File Drawer Test 

A recently completed test by the Mur. 
phy Manufacturing Co., Louisville, Ky., ¢ 
its Fire King file cabinet showed that a 
fully-loaded drawer was opened and closed 
1,511,060 times before a seven pound pull 






was needed to operate the drawer suspen- 





sion The number is 30 times greater 
than that required by government speci- 
fications. 

B. G. Banner of the O. G. Penegar Co, 


Gastonia, 


N.C., was winner of a contest 










Merritt 
the company’s dealers 


Banner 
conducted among 
and salesmen in connection with the draw- 
er suspension test. He receives a portable 


television set for his guess of 1,430,111 
operations. 
transistor radio, goes 


Western Office 


Second prize, a 


to Albert R. Merritt, 


L. G. Carlisle, president of Murphy Man- 
facturing Co., announces results of Fire King 
file cabinet drawer test. 
Equipment, Colorado Springs, Colo., for a 
guess of 1,375,000. Ann Wanish of Royal 
H. Eckert, Inc., Allentown, Pa., guessed 
1,250,000 for third prize, a portable radio. 
The test was conducted with an electri- 
cal device opening and closing the drawer 
with an 80 pound load. The drawer norm- 
ally operates with a three and a_ half 
pound pull. The company offers a life 
lime guarantee on suspensions. 


N.Y.C. Warehouse Opened 

A new 7,000 sq. ft. warehouse has been 
opened at 354 Manhattan Ave., Brooklyn, 
N. Y., by Bernard Franklin Co. of Phila- 
delphia. In stock will be shelving, lockers, 
carts, stools, work benches, etc. for imme- 
diate pickup by dealers. Jack Jacobs, 
newly appointed district manager, will be C 
in charge of serving dealers from the new 
warehouse. 





MODERN STATIONER, FEBRUARY, 1961 































money FAST 


'PLETE REGNA LINE 
egisters - adding machines - safes 


Don’t miss this opportunity of your lifetime! This complete Dealer 
Line (more than 50 models) of low-priced REGNA cash registers 
and adding machines spells PROFITS, PROFITS and more 
P-R-O-F-I-T-S! 


Stream-lined, jet-age models surpass all expectations of business 
builders with an eye on tomorrow. Your choice of electric, hand, 10 
keys or full keyboard machines. 


und pull 
" SUspen- 
| greater 
nt spec. 


gar Co, 


con test 







| Write today for informative literature. 


dealers 
e draw- 
portable 
430,11] 


1O, goes 


Office 






Move fast 










al it’s profitable! 
re King — [t’s low-priced! It’s profitable! 
; ee Mail the coupon—Mail it today— 
* meill Mail it NOW! rf 5 
cuessed JOELI fire-proof en ne ee ‘E ISLA 1 
wae safes of unusually } REGNA CASH REGISTERS,INC. ~ 4 
pee unique design, are 3 175 Fifth Avenue, New York 10,N. Y. r 
ae covering the globe } aa ' 
» half with tremendous }4 i 
. ie sales success. Several 1 Please rush more information on the ry 
sizes and models } complete Line of REGNA Cash Registers, ; 
available. y REGNA Adding Machines, JOELI Fire-proof t 
1 Safes, and outline advantages of becoming an 1 
s been : independent REGNA-JOELI Dealer. : 
= ei : 
a 1 ' eens ee OMENS EEN For \ 
imme- n Canada: Regna Cash Registers of Canada, Ltd. 1 i 
lacobs, 704 Notre Dame St. W., Montreal, Que. : a ‘ 
ill | 
— OUTSIDE CONTINENTAL U. S:: Bo Zone... OR eS t 
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NEWS 


Hano Announces '61 Series 
Of Seminars for Dealers 


The of initiated in 1960 by Philip 
Hanor Co. of Holyoke, Mass., has caused the manifold business 
forms company to set up a schedule of new. sales-seminars for 
what is anticipated as more than 500 dealers throughout the east, 
south and midwest. 

Raleigh, N. C., will open the new year’s schedule, Jan. 23-24; 
then Miami, Fla., Jan. 26-87; Houston, Tex., Feb. 20-21; Kansas 
City, Mo., March 20-21; Chicago, IIl., April 17-18. Sales sessions 
at Cincinnati, Ohio; Birmingham, Ala.; Syracuse, N. Y.; Holy- 
oke, and Pittsburgh. Pa., will be announced later. 

Where the 1960 schools were scheduled from noon of one day 
to noon of the third day, the 1961 dealer sessions will start at 
9 a.m., the first and second days and end at 5 p.m., both days 



























SUCCESS dealer schools 


to cause less interference with working days. 

George Hano, treasurer, David Hinkley, dealer sales manager, 
and James Olivier, tabulating forms manager, all of Hano, com- 
prise the faculty fo rthe 1961 dealer seminars. 


Larger Plant Taken Over 
By Murphy-Miller, Inc. 

Murphy-Miller, Inc., manufacturer of office and household 
chairs, has announced acquisition of property formerly occupied 
by the now inactive Murphy Chair Co. in Owensboro, Ky. 

The property adds 200,000 square feet to the company’s facili- 
ties and will permit consolidation of some operations and an 
eventual 20 percent increase in production. Plans have been 
announced to renovate and equip the building to provide for an 
employee’s lounge, music throughout, air-conditioning in many 
production areas, and new general offices. 

Steve Murphy. president of Murphy-Miller, served prior to 
1945 as vice president and factory manager of the old Murphy 
Chair Co., a firm founded in 1872 by his grandfather. Chair 








New Labs Plan Future 
Carter’s Products, Sales 


Four new laboratories to develop “demand products” for 
home and office markets of today and tomorrow have be 
announced by Dr. Francis J. Honn, technical director of 
Carter’s Ink Co., Cambridge, Mass. 

Separate labs are devoted to: carbons and ribbons; markig 
devices; inks and adhesives; product test and evaluation. Acti 
ties include exploratory research in films, paper, textiles, resi 
and pigments; product deevlopment; package design and engineg 
ing. 

In developing Carter products for automated and sem 
automated offices, the labs will concentrate on turning rig 
technical requirements into selling advantages for Carter’s s 
tioners. Mass market products will offer a balanced combinati¢ 
of utility, beauty and attractive price. The new labs mark 
first step in a current company-wide technical moderinzation fq 
Carter’s. 


Acco Announces New 
Truck Service to Chicago 

A step-up in delivery service to points served through th 
Chicago area has been instituted by Acco Products of Ogensburg 
My a: 

Shipments to Chicago by public carriers normally take sevem 
to 10 days. Now all shipments are made direct by a_ special 
Acco trailer truck which leaves Ogdensburg on Wednesdaysj 
oceasionally Thursday, and arrives in Chicago the next day 
Orders for Illinois, Michigan, Indiana, Kentucky, Missouri, Tens 
nessee, Alabama and all states west of this line, and for Toledo 
Ohio, are then forwarded from Chicago by regular carriers. 

According to R. H. T. Dodson, Acco vice president in charg 
of sales, customer reaction to this new trucking service has beeg 
extremely favorable. He pointed out that a similar service hag 
been available to dealers on the east coast for some time, wherg 
orders are drop-shipped to New York City and forwarded from 





building is an 88-year tradition in the Murphy family. there 


of, EMBASSY ... all walnut desk series 


NATURES OWN WOOD GRAINED TOPS -—— PROTECTED BY HIGH PRESSURE LAMINATED SURFACE 


BURN RESISTANT 
STAIN RESISTANT 
MAR-RESISTANT 
PERMANENT 
EASY TO CLEAN 




















MODEL E4 
EMBASSY DESK 





DESIGNED TO COMPLIMENT 
YOUR EMBASSY DESK. THIS GROUP 


oa 


NOW AVAILABLE AS EXECUTIVE SWIVEL - 
AND MATCHING GUEST CHAIR AND !S BEING 
' EXTENDED TO INCLUDE A--- 
i SETTEE * STENO * POSTURE BACK CHAIR shins ceaiaceis tiie cieireate F 
. — - 
L See The New Line— N.O.F.A. Show, February, 1961 


{ 


New York — Feb. 23-26 Los Angeles — Feb. 24—26 


MURPHY-MILLER, INC., OWENSBORO, KENTUCKY S 
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1s aire St ga ag 


nesdays; 
xt day, 
i, Tens 


with New 
}* 


No carnival tricks, no fancy hoop-la—just outstanding national 
advertising and hard-hitting dealers aids. Here’s the support 
that will mean more sales, more profits, for you: 


' TV ADVERTISING—A one minute commercial will be run 

jew the nation’s major markets. This commercial will 

Jalso be made available free of charge to dealers who 
wish to run it locally under their own name. 


NATIONAL MAGAZINE ADVERTISING — KO-REC-TYPE is 
being advertised regularly in Office Management (circ. 
\.40,000) and Today’s Secretary (circ. 150,000), reaching 
—— key office managers and secretaries all over the country. 


NEWSPAPER AD MATS—Specially designed to catch the 
reader’s eye and tell about new KO-REC-TYPE. Inexpensive 


\N 
Se 


‘£2 to run, they'll draw profitable traffic into your store. 


fen sarts EWia«rte 


WINDOW DiSsPLAY—Colorful, eye-catching, informa- 
2 It lets passers-by know.about this revolutionary new 
" product. Watch how they stop, look—and come inside! 


NEW IN-STORE DISPLAY—Features a complete array of 
high-turnover, high-profit KO-REC-TYPE products. 
Modern, attractively styled—only 13” wide—yet holds 
‘a goldmine of retail sales. 
It pays to stock a quality product that backs you up with 
effective support. Why not order KO-REC-TYPE and KO-REC-COPY 
now and cash in on the rising demand for this outstanding 
new product. 
And remember, Eaton Allen offers you a wide array of other 
extra-profit products including carbon paper, typewriter ribbons, 
printed masters, and many others. Write now for a catalog. 


EATON ALLEN CORP., 170 Tillary Street, Brooklyn 1, N.Y. 
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Parker Pen Reduces 
Ink Cartridge Price 

The Parker Pen Co. has lowered the 
price of its standard five-pack of ink 
cartridges by 41 percent. A pack of five 
Super Quink ink cartridges is reduced 
from 49 cents to 29 cents. An “economy” 
pack of 12 cartridges which formerly sold 
for 98 cents will now sell for 69 cents, 
a 29-cent reduction. The cartridges are de- 
signed for use in fountain pens made by 
both Parker and Eversharp. 

Production efficiencies and volume 
“greatly more than had been anticipated” 


are the reasons permitting the price re- 
duction, according to George Parker, exec- 
utive vice president. He pointed out that 
even though the cartridge pen business 
has mushroomed in the past two years, in- 
dustry representatives have been acutely 
aware of consumer dissatisfaction over the 
relatively high cost of cartridges 

The firm received reports that students, 
especially, are resorting to unique meth- 
ods to refill the depleted plastic tubes 
Many use hypodermic needles to draw 
ink from a standard ink bottle, and squirt 
it into used cartridges. In some mar- 
kets, inexpensive miniature pumps have 
been introduced to serve this purpose. 


ANNOUNCING! 
ANNOUNCING! 
NOUNCING! 


A New Caster To 
Roll-Up Greater Sales! 


MASTER “STAR FLITE’ CASTER 


Operates on orbital principle—wheel revolves 


Rubber Cushions 
Long wearing, in Brown or 
Gray, round or square. 4 
sizes of each. 


angularly around base. Designed for all 


furniture. Effortless, jamproof, dust- 
proof. Soft or hard wheels. All stems. 
Five designer finishes. 


THE “MASTER CASTER” 


Quality double races. Steel 
bearings and bearing 
surfaces hardened 

to guarantee last- 

ing performance. 


Write for attractive discounts! 





. © Desk Guard 

’ “a Protective angle-shaped rubber 
strips. Available in 6” and 18” 
lengths. Brads included. 





Cushion Glides 
Mirror finish base allows 
easy gliding. Rubber cush- 
ion eliminates noise. 








Chair Stripping 

Flexible rubber bumper stripping 
to protect walls, cabinets, desk. 
Brads to attach supplied. 





MASTER MANUFACTURING CO. 


9200 Inman Avenue - Cleveland 5, Ohio 
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Parker stated that this problem was 
recognized late last summer when the com. 
pany introduced its own cartridge pen. the 
Parker 45, and the Eversharp “10,000.” 
Both pens can be fitted with an acces 
sory “Converter” unit ,which could be used 
to convert the pens to a conventional-type 


New NOFA Sales Manual 
Publication Announced 

A NOFA Sales Manual No. 2 has been 
announced by the National Office Furni- 
ture Assn. as a new tool for the training 
of office furniture salesmen. 

Publisher price for the 94-page plastic 
bound volume is $12.50. It is available to 
NOFA members for $10. 

More than half of the book, 56 pages, 
is devoted to selling psychology and mo- 
tivating prospects to become customers, 
These first eight chapters, written by Dr, 
Joseph W. Thompson of Michigan State 
University, contain examples and sample 
dialogues from the office furniture indus- 
try to illustrate their points on motiva- 
Highlights of this section 
are an introductory chapter which re- 
views the industry and indicates the broad 
opportunities for salesmen of office fur- 


lional selling 


niture, and an excellent later chapter on 
“How to Locate and Select Prospects.” 

\ second section of seven chapters con- 
sists of a product review with selling points 
for the various merchandise categories 
handled by an office furniture dealer — 
metal and wood office furniture and equip- 
ments, soft surface floor coverings, leather, 
vinyl fabrics and accessories. The final 
chapter in this section discusses the role 
f the interior designer. 

Copies of the new manual may be or- 
cered from the National Office Furniture 
Assn., 327 South La Salle St., Chicago 4, 


Ii}. 


Chart-Pak Expands 

Chart-Pak, Inc., of Leeds, Mass., orig- 
inator of the tape method of drafting, is 
observing its tenth anniversary with expan- 
sion of its factory built just three years 
ago. The company moved to Leeds in 
1957 from Stamford, Conn. From four 
full-time employees in 1950, the compa- 
ny has expanded to a force of sixty 
full-time employees. A total of 10,000 
square feet has been added to the factory 
in the latest expansion. Total floor space 
is now 22,000 square feet. 


Merger Action Postponed 

Officials of Minnesota Mining & Manu- 
facturing Co. and Warner-Lambert Phar- 
maceutical Co. have suspended action 
aimed at combining the two companies, 
pending a requested investigation of the 
proposed combination by the Department 
of Justice to make sure it can be effected 
within the framework of the anti-trust 
laws. 
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ANOTHER PROFIT-MAKING 


“NEW LOOK” FIRST 






Brief Notes in re-useable boxes 





It’s new! It’s a stationery first! It’s pure 
sales magic! Brief Notes packaged in a 
re-useable, clear-styrene box. 

An all purpose box for a thousand uses 
around the home...perfect for jewelry, 
hairpins, fishing gear, nails, tacks, sewing 
thread, pins, needles, etc. 

Enough extra value to tip-the-sale to 
White & Wyckoff every time. Enough 
extra value to make it a two or three box 


# 





HOLYOKE, MASS. 


sale, every time. In short it’s another big, 
profit-making, New Look first. 


To herald this new profit-making idea 
White & Wyckoff now offers 27 designs 
with New Look excitement. Colorful, fast 
selling designs for every occasion and every 
taste, to retail at just 69¢ each. Ask your 
White & Wyckoff representative about the 
introductory deal that offers a full Brief 
Note assortment with minimum stock. 


Write White & Wyckoff, Holyoke, Massachusetts for details. Showrooms in New York (225 Fifth Avenue) and Chicago (1536 Merchandis 


Canadian Distributor: Austin — Marshall Ltd., 200 Bedford Road, Toronto, Canada 
- -- for more details circle 176 on last page 
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NEWS 
G-W Systems Division 
Holds Sales Conference 

An on-the-spot marketing study of the Cincinnati area was 
a highlight of the first annual sales conference of Globe-Wernicke’s 
newly launched systems division at company headquarters 


. . . 


Cincinnati. 
Teams of systems division district sales managers and home 
office personnel visited local office equipment and _ stationery 


Group photo at recent Globe-Wernicke sales conference shows 12 
new district sales managers of the G-W systems division in the 
foreground: Joe Somol, Max Soss, Dale Hannegan, Len Schneider, 
Don Lorenz, Ray Olson, C. Maicolm Derry, Dave Ross, Ernest Kruse, 
C. C. McWilliams, Tom Gulledge and Bob Linehan. Home office 
personnel are in the background. 

dealers to determine the local market potential for filing supplies 
and office accessories. 

The new systems division was literally “put on the road” 
Dec. 1 with the announcement of the appointment of 12 district 
sales managers who will work closely with dealers in promoting, 
merchandising and_ selling Globe-Wernicke filing supplies, office 
accessories and systems. Within the next month or two, dealers 


PLAN HOLD 


in all areas will be visited by their respective district sales m 
agers, who will tell them about plans to offer professional sel 
help. 

Another division in the company’s new dual sales organizat 
specializes in metal equipment products. The marketing chag 
was made when it became difficult for general line district sq 
managers to give adequate selling attention to the compa 
complete line of more than 4,000 products, in view of the eq 
tinuing upward sales trend in the industry. 

The recent week-long conference was under the direction 
Harry C. 
William C. 


Anderson, vice president-sales-systems division, 


Aylward, general sales manager-system division. 


Lee 


For Valentine's Day, Feb. 14, one of the year's four best gift-selli 
occasions, this new display has been offered to help dealers 
Lady Sheaffer and Sheaffer PFM pens. The four-co!or, 11 by 17-iné 
die-cut card can be used for either counter or window exposu 
Another dealer promotion beginning in January offers for 98 cen 
a kit including a $2.49 Skripriter Ballpoint, a 79-cent refill 

a free eight-page handwriting improvement booklet. 


VERTICAL AND 
ROLL FILING 


jy EQUIPMENT 


Fixed and 
Mobile Units for Vertical Files. 





THIS IS THE COMPLETE LINE 
It gives your customers a wide selec- 
tion of fixed, mobile and portable units 
and security cabinets... 
sizes...all engineered to save time, 


space and money. 


YOUR SALES PROSPECTS 
ARE EVERYWHERE: 
building, banking, construction, all engi- 
neering and manufacturing. PLAN HOLD 
is backed by national advertising and dis- 
tributed by recognized leaders in engineer- 

ing supply and office equipment. 


TO INCREASE YOUR SALES AND PROFITS 
write for full information to 


all in modular 


ae 


Stack Roll Files 
of Stee!...small or 
large tubes up to 5’ long. 





PLAN HOLD CORP. Dept. D 


Steel Cabinets in modular sizes 
for Vertical and Roll Files. 


5204 Chakemco St., South Gate, Calif. 


Warehouses at South Gate, Calif., and Aurora, Ill. 


Portable Files for use in the field. 


- ~~ for more details circle 158 on last page 
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ACE CADET 








ACELINER 





Crowning Achievement... 


the most successful stapler combination ever sold: 


NEW ACE CADET...FAMOUS ACELINER 


When your customers pick them up...hold them...handle them 
...use them...they’re actually able to feel the fine quality, 
experience the smooth, easy action. Remember, an Ace in the 
hand is worth 1000 words about quality. Order today! Find out 
for yourself how you can build your unit sales. 


See the complete line of quality Ace staplers at the NSOEA show. 


FASTENER CORPORATION, 3415 North Ashland Ave., Chicago 13, Ill. 


Ceneda: Canadian Staples Ltd.. 6705 Upper Lachine Rd.. Montreal; 258 Wallace Avenue, Toronto 
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Letterex Corp. Merges 
With Allied Paper 
Negotiations have completed to 
merge the Letterex Corp. of Washington, 
D. C., with Allied Paper Corp. of Chicago. 
In confirming the stock transaction be- 
tween the two companies, William W. 
Bradford, president of Letterex, indicated 
that their product would continue to be 
distributed chiefly through stationers. Wil- 
liam S. Humphreys, Letterex 


been 


vice presi- 
dent and general sales manager, will con- 
tinue to head overall sales and Charles D. 
Hudson, vice president, will remain as sales 
promotion manager. 


VERSATILITY 
IS THE 


KEYNOTE 


of 





Allied Paper, a maker of high quality 
paper, last year reported sales of $38.7 
Since Dr. Ward D 
became president, the company has em- 
barked on an 
gram, which has included the acquisition 


million. Harrison 


aggressive expansion pro- 
of six business form manufacturing firms. 

Letterex’s executive offices will remain 
in the nation’s capital and they will con- 
1500 


from their existing shipping points. 


tinue to serve more than dealers 


Durable Metal Expands 


To meet volume, Durable 


increased 


Metal Products Co., 38-42 Review Ave., 
Long Island City, New York, manufac- 
turer of steel office equipment, has en- 





Wesco’s new Fashion-Aire Modular 


units are designed to sell, because 
they meet the consumers’ demands 
for efficiency, convenience, com- 
fort and beauty. 


Existing work areas are used more efficiently, and the work 


out-put is increased because a larger work surface and a 


closer proximity to files and records is provided. 


Offering an unlimited choice of 


arrangements, 


are equally adaptable to present 


Wesco Modulars 







or future requirements, while 
providing the beauty and dignity 
of custom-styled furniture at a 


realistic price. 





Available in Wesco’s standard decorator colors: 


Office Grey, Olive Green, Sea Mist Green and Desert Sage 


Write today for colorful new WESCO 


CATALOG NO. 15. 


. see our complete line. 








WESTE RN MFG Co 


WESCD 


AURORA. ILL 





Dept. 82 


WESTERN MANUFACTURING COMPANY 


AURORA, ILLINOIS 
- - - for more details circle 175 on last page 











larged its 
square feet. 


plant by an additional 5,0 
At the same time, an ele. 
trostatic spraying system, with complemen. 
lary equipment, has been installed. Duy. 
able’s facilities now comprise 53,000 scjuare 
feet of manufacturing and 
Deliveries continued 
during the expansion. 







storage area 
uninterrupted 





hav e 


Powell Heads OEMI 

Lloyd M. Powell, president and = chief 
executive officer of Dictaphone Corp.. has 
been elected president of Office Equip. 
ment Manufacturers Institute for 1960-6] 
succeeding Alfred J. Ball of The General 
Fireproofing Co. Three newly elected board 
members of OEMI are R. S. Laing, vic 
president, finance, The National Cash Reg. 
ister Co.; Emerson E. Mead, president, 
Smith-Corona Marchant, Inc.; and Walte 
W. Finke, president, Electronic Data Proc. 
essing Div., Minneapolis-Honeywell Regu. 
lator Co. 


Venus Adds 2 Products 
To ‘Fair Trade’ List 

Venus Pen and Pencil Corp. has in. 
cluded in its Fair Trade Agreements, two 
of its new writing instruments, the No. % 
Venus Erasable Ball Pen-cil and the No 
116 Venus Col-Erase Coloring Pencil. 

The company also is circulating to its 
distributors the Fair Trade Agreement 
Schedules of Minimum Resale Prices on 
its entire line of Venus Ball Pencils and 
the ‘3500’ All-Purpose Pencil, as well as 
the two new products. 

“We feel that placing a writing instru 
ment under Fair Trade helps the stationer 
achieve a fair operating margin,” said Carl 
W. Priesing, 

The policy of fair trading to counteract 
price cutting plus the company’s exclusive 
practice of distributing many of its prod- 
ucts only through 


vice president. 


stationers is part of 
Venus’ over-all program to help guarantee 
a reasonable profit to stationers, Mr. Pries- 
ing said 


New Duties Assigned 
Execs of Detroit Firm 

New duties for two vice presidents of 
Gregory, Mayer & Thom Co., veteran De 
troit supplier of office equipment, have 
been announced by John F. 
dent. 

G. F. Smith, who has been in charge of 
manufacturing operations, is now head of 
advertising and sales and Lamont BeGole 
becomes new manufacturing manager. Mr. 


Langs, presi- 


Langs said the realignment of duties will 
Charles G. Thom, executive vice 
president, more time for general administra- 
tion, 


allow 


FTC Calls Conference 

The Federal Trade Commission is calling 
a Trade Practice Rules Conference for the 
industry, to be held at the 
Edgewater Beach Hotel in Chicago on Fr- 
day, Jan. 27, 1961. A suggested set of 
trade practice rules, for industry products 
not already covered in other codes, has been 
prepared by Donald S. Frey, secretary and 
legal counsel of the Wholesale Stationers 
Assn 


stationers’ 
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If you are not now selling the Underwood-Olivetti 
portables, we’d like to point out two important facts: 


First, customers quickly accept the Lettera 22 and the 
Studio 44 because of their obvious quality, unique fea- 
tures and the prestige of the Underwood-Olivetti name. 
Secondly, dealers appreciate the opportunity of earn- 
ing a full and reasonable profit on every Lettera 22 
and Studio 44. 


Now that it is time to replenish your portable stock, 
take time to consider the results of your portable type- 
writer sales. Then write to: Portable Division, Under- 
wood Corporation, One Park Ave., New York 16, N.Y. 
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Manufacturers Announce 
Promotions, Appointments 

Arthur P. Wales has appointed 
national sales manager, consumer products. 
for Smith-Corona Marchant Inc. He will 
be responsible for the sale of portable type- 
writers, registers and adding machines. 


been 


Two new men have been appointed to 
the Haskell of Pittsburgh sales staff — 
Joseph H. Kobek of 3414 Hallmark Lane, 
Glenview, Ill., will cover Tllinois and 
southern Wisconsin; John T. Carroll, 
headquartering at 760 N. Riley Ave., In- 
dianapolis 1, Ind., will cover Indiana and 
Kentucky. 


Arthur Folkringa has 


factory 


been appointed 
Modern Parti- 


to provide ser- 


engineer of 
Holland, Mich 
vice and supervision of installations 

From the New York 
E. Errett Smith, Inc.. 
Inc., Herbert N 


announced 


sales 


tions, Inc., 


headquarters ol 
und House of Pape if 
Fritts, sales manager, has 
Peter- 


appointed to 


that the Clitherow and 
son organization has been 
both 


nois and Indiana 


firms in the states of Ilh- 
Besides Peter Clitherow 
and Harvey Peterson themselves, the group 
Robert William 
Christian Thomsen and Robert 


represent 


includes Stein, Freeman, 


Hallebach. 
Unger of Carle Place, Long Is- 
been 


Vincent 


land, has appointed sales manager 


KEEP AHEAD OF TIME 
YEAR AFTER YEAR with 


KEITH CLARK and 


DEFIANCE CALENDARS 


Here are 
customers 


years KEITH CLARK and DEFIANCE 


the calendars that 
Ahead of Time. 


keep your 
Through the 


con- 


stantly improve their calendars, making 
them MORE useful with such features as: 


NEW Handy Reference Date 


(month/day/year at bottom of page) 


DISTINCTIVE Magnifying Headbands 
Choice of Metal or Plastic Bases in 


Attractive Decorator Colors 


EXCLUSIVE Schedule-A-Date 
Modern Printing and Format 
Plus — Many NEW Calendar 


types 
added to the line 


KEITH CLARK and DEFIANCE Calendars 


are NEW every year to fit your customers’ 


needs. 


SELL KEITH CLARK 

and DEFIANCE CALENDARS 
— for added profit 

and better customer 
Yeliktaelasieli] 
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for Rust Craft Publishers’ Brownie Prog. 
ucts 


The W 1. Sheaffer Pen Co. has a 
that John D. Sheaffer has bee 
marketing 
Edmund F., 
to become president of 
Moline Co., and 


appointed vice 


nounced 


named vice president to sy 


ceed Buryan, who resig 
A ghe 


the Minneapolis 
Leon H. Black has bee, 
president of the firm’s e&. 


panded international operations. In jj 


new capacity, Mr. Black will  supervis 


eight subsidiaries in Canada, Englay 
Brazil, Australia, Germany and Switze 
land He will also supervise operation 
of Sheaffer’s domestic subsidiary, Maio 


Electronics, Inc. The management dutie 
included in Mr. Black’s positio: 
as executive vice president will now be, 
part of 
will be 


formerly 


the president’s responsibilities o 
absorbed by the operating vice 


presidents. 


Andrew A. Huth has 
sales representative by The Ideal Systen 


been 


Co. for New York State, including Ney 
York City. 

Jerry Traister, former sales representa. 
tive in the contract division of Harvey 
Probber, Inc., has joined the sales staff 


of Richard Draper & Co., 16 
St., New York City. 


East 59nd 


Vernon J. Wiberg. who has been with 
the G. J. Aigner Co. for 11 years has 
been appointed sales manager of the com 
pany’s Graphic Arts Division. Also named 
to the Graphic Arts sales staff were Leon 
jard Rempala and Don Adams. 

Norman Lincoln, sales representative for 
Eaton Paper Corp. in the Northwest sinee 
1920's, retired Jan. 1 and his 
|Seattle territory has been taken over by 
|E. J. O’Brien. T. H. (Ted) Allen has 
been added to Northwest sales 
staff to serve the area formerly covered 
by Mr. O’Brien out of Spokane. 


ihe middle 


Eaton’s 


| Tra C. Matheny, former assistant general 
Bissell, 


|named merchandising manager of Brown é 


jsales manager of Inec., has been 


| Bigelow’s new retail division. 


Harry Joseph Pieper. who has been with 
|Scripto for more than 15 years, has been 
named sales manager for Scripto, Inc., im 
the New York, Philadelphia and Washing- 
| ton area. 
| Charles W 


general manager, eastern division, of Royal 


Daulton has been named 
McBee Corp., headquartered in Stamford, 
Conn., and responsible for the marketing 
lof all products in the company’s Royal 
typewriter and data processing lines in the 


eastern United States. 


| Named Vice President 


Stephen G. Ross has been elected vice 
president of 


Winco Office Supply Corp. 


108 East 16th St.,. New York City. A re 


|cent announcement also indicated Mr. Ross 


would be joining the firm’s sales depart- 


ment. 
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You ecn’t miss with a full line 


sell the full “addo-x” line of versatile adding machines, (economy models 










included) printing calculators and special purpose machines. Continuous duty design assures minimum servic- 


ing to preserve profits. 4-way guarantee builds customer confidence. Smart, modern dealer aids to help sell the 


“addo-x" line. For franchise availability in your territory, write now to the nearest convenient office of 


“addo-x" 300 Park Ave. New York 22; 3339 Tempie St. Los Angeles 26; 6549 West North Ave. Oak Park, Illinois 











[—“addo-x” pronounced:— add-oh-ex—] 


ele lelep. 
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NEWS 









Errors 


Texas Dealer Suffers 
Heavy Fire Damage 
A fire at closing time the evening of Dec. 12 did extengj 


damage and destroyed much stock at Shelby Office Supply 
Commerce St., Dallas, Texas. 












There was no interruption in service to customers, but 
L. Shelby, president, expected it would be 30 to 60 days bef@ 
normal operations could resume. He reports that many fae 


annoying 




















sources, jobbers and others were quick to offer help. i 

The fire occurred just after 5 p.m. on a Monday evening§ 
the store was being closed for the day. “We are certainly thai 
ful,” says Mr. Shelby, “that our records were already in 








safes and vaults. We probably lost a few invoices and will ® 
calling for duplicates. Please advise our suppliers that all 
their bills will be processed and paid just as quickly as it 
humanly possible to do so. We were very fortunate to be 4 
excellent financial shape.” 

The entire upstairs furniture department and stockroom 





destroyed, along with the supplies stockroom in the rear of 


main floor. “We lost quite a bit of our advertising material, dis 
— hut plays and catalogs,” says Mr. Shelby. “We will need fred 
window and store display materials, samples, etc., because smd 
and water damaged practically everything that wasn’t destroyed® 








Business Equipment Show 
Set for Cincinnati 










Visitors from a wide Ohio Valley area within easy distant 
of the Queen City will be welcomed for the 1961 Cincinnalj 
Office & Business Equipment Show Feb. 21-23 at the Hold 
Sheraton Gibson Roof Garden. 

The 100-booth unit exhibition of office furniture, busings 
equipment and collateral services will be the fourth sponsored 










MAcE 
in Vv. S.A 














under the same auspices since 1955. Show hours of noon & 





9 p.m. have been announced for the three days. 

George S. Long of George S. Long & Associates, Cincinnali 
manufacturers representative, is the president-chairman of th 
show committee. The 1961 show continues under the busines 
management of Earl J. Winter, Cincinnati public relations counsd 



















who has been associated with the show since its inception 


GRAYPOINT ERASER NO. 365 


Several area dealers participate in the exhibit. 


Champion, Carpenter 
Merger Plan Announced 










CUSTOMERS APPRECIATE 


the fact that there’s nothizig like 
a Graypoint to soothe a secretary’s temper, 
to smooth away annoying errors, to save 
typing time. 
Typists appreciate wood-cased Graypoint Erasers, 
made like a pencil, comfortable and convenient to 
hold like a pencil. Sharpen in a pencil sharpener or 
with a knife, like a pencil—to a point that picks out 
typing errors cleanest, fastest. Graypoints won't roll 
off typists’ desks. 
Graypoint luxury gray rubber erases letters and 
words so easily that girls get a thrill out of these 
superb erasers as soon as they use them. Quite likely, 
executives never will notice the erasures. The time 
each girl saves multiplied by the number of typists 
in an office creates substantial reduction of overhead. 







Champion Paper and Fibre Co. of Hamilton, Ohio, recently 
announced plans for a $30 million merger with Carpenter Paper 
Co. of Omaha. 

Champion with whom Montag Bros. of Atlanta became af- 






























filiated one year ago, reported that directors of both firms have 
approved the merger of the major producer with the large Car- 
penter merchant company through a stock exchange. The plan 
calls for Champion to exchange 1.825 shares of its stock for each 
of about 700,000 shares of Carpenter stock now outstanding. 


Frontier Opens New 
Manufacturing Facilities 


The Frontier Manufacturing Co. of Dallas, Tex., one of the 
pioneers in the nation’s steel shelving industry, celebrated com- 


Feature Weldon Roberts Graypoints to typists, to pletion of its new manufacturing facilities at an open house All 
business firms. You can sell Graypoints by the box— Dec. us. , ; ’ ; Bs Sc " 
by the gross. FAST! Order today. The operation now includes engineering. fabrication, storage Dic 
| and offices at one mammoth 13-acre location. The plant itself able 

WELDON ROBERTS RUBBER CO. is a modern multi-story masonry and steel building with a usable ° \ 


365 Sixth Avenue Newark 7, N. J. 
World’s Foremost Eraser Specialists 


120,000 square feet 
Established in 1947, the company was among the first te 


dict 


; ahs nae of s 
introduce the importance of color to the nation’s shelving industry 


In 1952 Frontier developed and introduced open shelf vertical 
filing, now widely used in business and industry. Slotted Angle 
shelving by Frontier can be put together like a giant erector 
; set in do-it-yourself fashion. The company also makes. utility 


Waldon Robes 
Gnonand 


Correct Mistakes in Any Language 


tables, service carts, sorting cases, map racks and_ self-service 





shelving. 
- -- for more details circle 161 on last page 


MODERN STATIONER, FEBRUARY, 196! 





inception, 


recently 
ter Paper 


came al 
rms have 
irge Car- 
The plan 
for eac 


y 
ing. 


1e of the 
ted com- 
on house 


, Storage 
ant itself 


a usable 


first to 
industry 
vertical 
ed Angle 
t erector 
5 utility 
If-service 





ENTIRELY NEW 
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A Merriam display 
always pays its way! 


All kinds of stores find that prominent 
display of Webster’s New Collegiate 
Dictionary produces fast and profit- 
able sales. Here’s why: 

* Webster’s New Collegiate is the one 
dictionary that meets all requirements 
of school, home, and office. 
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¢ Webster’s New Collegiate is the one 
dictionary that is pre-sold to your cus- 
tomers through continuous advertising 
in Reader’s Digest, Life, Time, New 
Yorker, Newsweek, Atlantic, Harper’s, 
Saturday Review and other leading 
publications. 


Boost your profits now by setting up 
a counter display of Webster’s New 
Collegiate, the Merriam-Webster! 
There’s nothing like it for turnover, 
nothing like it for dollars of profit. 
G. & C. Merriam Co., Springfield 2, 
Massachusetts. 


CONCENTRATE ON 


MERRIAM-WEBSTER 


AND DISCOVER THE DIFFERENCE IN PROFITS 


- -- for more details circle 149 on last page 





Participating in the Stationers Distributing Co. sales clinic at their new This window display at Spencer's Office Supply, Burley, Idaho, wa 
Memphis, Tenn., branch are, left to right, James Milles, Memphis selected as one of the 10 most “original, imaginative and attention XXIII at 
branch manager; William Bohart, Eberhard Faber sales representative; arresting’ displays tying in with Remington's ‘Be a Hit At School” 

William Putnam, general sales manager of Stationers Distributing; portable promotion. The office supply firm received a stereophonic 

and John Mislan, Midwest manager of Eberhard Faber. The color- phonograph as an award. 

fully-jacketed Eberhard men displayed and demonstrated the Mongol 

and Noblot lines at the sales clinic. 





VIEWS of 
the NEWS 


e 


= 


* 2 
¢- 


Wok t 7 id 4 


Fifteen dealers and dealer salesmen who recently completed a training course in office furniture design and use at Standard Pressed Steel Co. 
facilities in Fort Washington, Pa., are Edward Stokes, Columbus; Robert Martin, Cleveland; Gordon McFarland, Mercer, Pa.; Charles Hamilton, 
Chicago; Jack Becker, New Orleans; Kenneth Macklin, Columbus; Charles Innes, Cleveland; Joseph Ragni, St. Louis; Richard Lindsey, Columbus; 
Gary Litsinberger, Columbus; Lee Saymon, Philadelphia; Paul Hollinger, Lancaster, Pa.; Art Snyder, Cincinnati; Jack Bryan, New Orleans; and 
Fred Braun, Columbia salesman. 
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A special model of a new Gestetner stencil duplicator, finished in Under Handwriting Foundation sponsorship, Max Rosenhaus (right), 
Papal colors and bearing a Papal crest, is presented to Pope John penmanship expert, recently announced the nation's first handwriting 
XXII at the Vatican by members of the Gestetner family. clinic for doctors, at Mount Sinai Hospital in New York City. 








Planned as a card shop as well as a business office is Rust Craft 


Publishers’ new Boston sales office at 110 Tremont Street, in the heart 
of the city’s downtown shopping district. Fixtures are from Rust 
Craft's new ‘‘Aristocrat’’ fixture line. Dealers visiting the new combi- 
nation office and store are able to carry back to their own shops 
layout, display and merchandising ideas seen in actual settings. 


el Co. 

milton, Midwest dealers meeting in Kansas City with William N. Brown and James M. Hackney of Remington Rand's portable division include Irwin 

umbus; Vincent, Robert Randazzo, |. K. Little, Charles Stark, Lyddon Lee, Louis Wood, Lamont Wood, Jr.; Harry Brelsford, C. F. Fiddler, Vito Randazzo, 

s; and Nick Heitrich, Lynn Chaffee, Anthony J. Merlino, Robert Bell, Dale Hunter, Harry Samuel, Leo Wachtel, and Van Hammer. The meeting 
was one in a series held around the country for discussion of specific deale: problems and recommendations. 
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(Continued from page 14) 
Desk Series 7 


The 6000 Series, most recent 
addition to Wesco’s Fashion-Aire 
Desk Line, provides a new ap- 
proach to custom styling in this 
popular, moderately priced line 
The new series, distinguished by 





its two-tone decorator colors, has 
brushed chrome legs in modern design, and stainless steel channel 
trimmed squared edged tops. Square edged tops in linoleum or 
Textolite; nylon glided box drawers; full suspension on file draw- 
ers; smooth molded pedestal bottoms and corners; pop-out slid- 
ing reference shelves; and center drawer controlled automatic 
locking systems are standard equipment. For additional infor- 
mation, write C. L. Shanholtzer, sales manager, Western Manu 
facturing Co., Dept. 9, Aurora, III. 


Suspension Files 8 


Wesco’s 400 Line of suspen- 
sion filing cabinets now features 
special positive-action compres- 
sors in the drawers. This latest 
improvement in the 400 Line in- 
creases facility and convenience 
of operation according to West- 
ern Manufacturing Co., Aurora, 
Ill. Wesco’s full-suspension cradle. 
featuring six free-floating chrome 
hardened steel balls, four free- 
floating rollers and rubber cush- 
ioning bumpers, is said to assure 
effortless and quiet operation. 





mo 








SERIES 100 and 200— 
FULL SUSPENSION FILES 


Stocked in 2, 3, 4, 5 Drawers 


Economy Steel Desks 


To answer the demand for, 
quality standard at economigy 
outlay for steel office desks, the 
Dorset Steel Equipment Co. say 
it has instituted new improved 
methods of desk production. The 
No. 3060 Senior Executive deg 
is a full size 30” by 60” deg 
which, like the entire Dorset line, features a linoleum top with 
sculptured waterfall edge, or optional square edge with roundel 
corners. Finish is applied electrostatically and is available jy 
gray, mist green, or desert tan. Its steel construction is compl. 
mented by aluminum binding, brushed aluminum hardware, an 
round corner pedestals of modern design. Drawers glide on nylo 
glides. Further details and price information are available }y 
writing Dorset Steel Equipment Co., 2514 West Dauphin §. 
Philadelphia 32, Pa 





Walnut File Unit 10 


Designcraft Wood Products is 
offering a two drawer file unit 
of hand rubbed oiled walnut with 
matching top. The top can be 
had in matching Formica as well 
A feature of this executive file 
is the fact that it is finished on 
all four sides for island office 
arrangements. The file can be 
used either as an individual unit 
or in conjunction with other files, 





credenzas and pedestals. The 
cabinet has a steel interior frame. 
The drawers are of double wall steel construction and_ slide on 
full progressive nylon ball bearing suspension. They are equipped 
with rods for hanging letter size folders. Legal size rods ar 
available for cross filing in 24” and 30” depth. 


dern steeleraft... 


engineered for efficiency .. . 
designed for lasting beauty 


Designed for the ‘‘space’’ age—these Modern Steel- 
craft files are engineered for maximum filing volume 
but to occupy a minimum of space. More than 50 
years of specializing in files has taught us how to 
produce files high in quality at mass production 
prices. 





Be sure to look at the Steelcraft Line—the Prestige 
Line that has all the features of expensive files but 
the price. 


SERIES 24— 
NON-SUSPENSION FILES 
Stocked in 2, 3, 4, 5 Drawers 
® Positive side action follower 























Heavy duty full suspension draw- 
ers with 10 ball and roller bear- 
ings 

Heavy gauged steel—rugged con- 
struction with 6 reinforced uprights 
Symphonic lustrous permanent fin- 
ishes of olive green or modern 
grey 

Drawers fitted with brushed alu- 
minum hardware and card holders 









blocks—means effortless folder 
handling 

® Made of heavy gauge furni- 
ture steel—electrically welded 
throughout 

®@ All drawers fitted with 
brushed aluminum 
hardware handles and 
card holders 


in letter or legal 
deliveries. 








modern steelcraft inc. 
2973 Cropsey Ave.- B’klyn.14,N.Y. 








All models available with 
latch, and with plunger or cam locks 


All models available 
with plunger or cam 
locks in letter or legal 
sizes. Prompt deliveries. 


Visit us at the NOFA Show 
Booth 414 


thumb 


Prompt 
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WEBSTER’S 
NEW WORLD 
DICTIONARY | 


on the NEWEST-BIGGEST-BEST i eel 
DESK DICTIONARY! # i ia 


THE COLLEGE DICTIONARY CO! 7 
WITH Co. TE RECO! OF WORDS AND PHRASES, THE FULLEST ETYMOLO 
EVERY CIES, AND THE MOST DISCRIMINATIVE SYNONYMIES OVER 142,000 
VOCABULARY ENTRIES ~ MORE THAN 1,200 ILLUSTRATIONS ~ (,760 PACES. 
slid e on 


um UNTIL FEBRUARY 15 Jog iMaatetal abl melon 
PLUS GENEROUS DISCOUNT | 
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7 OFFICIALLY APPROVED —— HOW IT WORKS OUT IN DOLLARS AND CENTS 
nS AT MORE THAN 1,000 LEADING Compare tus with your prorit 
| volume 
han 50 ON OTHER DICTIONARIES 
a COLLEGES AND UNIVERSITIES 
oduction eens — ORDER COST oy $ PROFIT | % PROFIT 
Prestige j 
files but ee 10 OVER 
7" NAT I : TD) cet 11 | 5 49-50 | $ 74.25 | $ 33.75 — 
tilipcness: S440 Galeton + nee Guile AUN one 30 OVER 
More than 3,100 terms ill | cet 33 | $119.48 | $222.75 | $103.27 yes 
oe a Les weston 
YEAR-ROUND ADVERTISING @nT on | 294.90 | $465.50 | 5510.08 47% 
THAT OTHER PEOPLE COPY GER 210| $384.75 | $742.50 | $357.75 _— 
IN R jew 
LIFE) NE Saturday MAIL COUPON NOW! OFFER EXPIRES FEBRUARY 15 
W THE WORLD PUBLISHING COMPANY, D M-¢ 
TORICER | 2231 West 110th Street, Cleveland 2, 'Ohia , 
—_—_ | Please ship the order of thumb-indexed Webster's ; Shien World ane tion- 
: on nh ace I ay ry, College Edition, Ane cked below @ $6.75 a copy less regular discount, 
eh meee | it being understood that we are to receive 1 FREE bonus copy for every 
TIME ; E REPORTER | 10 ordered. 0 .- 130 60 as 100 , | 
| | 
AND LOCAL NEWSPAPERS — - 7 
FREE DEALER AIDS AVAILABLE 
Address 
No wonder it's noted for 7” . sai 
V Lone state . 
FAST TURNOVER i ELON ENE ETT J 
- - for more details circle 180 on last page 
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“BRIDGEPOINT’ DIARY 





28. HUDSON’S—DETROIT, MICH. 
FEATURE “‘BRIDGEPOINT” 








THE POINTS ARE MARKED 
RIGHT ON THESE BRIDGE CARDS! 
come meet Mr. and Mrs. Maurice Freedman 
at Hudson's. see them demonstrate unique 
new cards and cover that speed bidding 
Yes. marked cards are legitimate mow. At least these marked cards 


they're Maurice Freedmen's “Bridgepoint playing cards. greet 


= bantenne cad aemact alibe!l A 


29. DETROIT “TIMES” FEATURE 
MOLLIE AND MAURICE FREEDMAN 


pla 
plies 
‘ 





AND THERE have 








MOLLIE AND MAURICE FREEDMAN, BRIDGEPOINTERS' 
They make bridge-playing easy, now he'd change the calender 


Bridge ‘Aids’ Inventor 
Would Revise Calendar 2.2": 








cou! he 

come " ers 
that even the experts had 
overlooked. They moved to 
New York 





¢ 
tw tens 
By Vere Nolen and Newday, coming at the questi be manna Zor cr 
month's end tocare for any we invent something puzzle fa 
Maurice Freedman and holidays 
THE FREEDMANS re FREEDMAN ALREADY 
THUS, FLOATING holi- membered it was 90 years has brought it f 
days in. midweek wor'* he gince the last major change attention 
re _ = playin ds had oc 


are convinced that our 
Dresent caler+ ~n 


30. SMART BUYERS FEATURE 
COMPLETE ““BRIDGEPOINT” LINE 
YEAR ‘ROUND 

How many extra “PROFIT” DOLLARS did you lose last 

year by not featuring the proven ‘‘BRIDGEPOINT” line? 

Make a New Year's Resolution to STOCK ‘‘BRIDGEPOINT"’ 

the year round. At all leading GIFT SHOWS. Why not try 


a sample order BEFORE the Gift Show, and see for your- 
self! “ACTIONS SPEAK LOUDER THAN WORDS!" 


BRIDGEPOINT PLAYING CARD CO. 


225 Fifth Ave., 





Room 606, New York 110, N. Y., MU 6-8342 
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NEW PRODUCTS 


Swivel Plate Caster 1] 





Development of a general pur. 
pose swivel plate caster has been 
announced by Master Mfg. Co, 
for use on wood and metal chairs, 





cabinets, tables, chests, and 
dollies. Double race action ig 
afforded by highly polished steel 
balls operating on two separate 
raceways locked permanently to- 
Two 
able in the 2” diameter wheel, 
one with a soft tread wheel and 
the other with a hard plastic 


Ww heel. 


gether. models are avail- 





Valentine Cards 


Village Original Valentine cards 
from Nile Running Studio, Clare- 
mont, Calif., retail at 50 cents 
and feature sentiment in the 
idiom. They are hand 
screened in rich gold and colors, 
with matching 


velopes. 


modern 


decorative en- 





Rubber Stamp Press 13 


A small 


that can be 


rubber stamp 
easily operated by 


office personnel or others with- 


press 


out special skills is now being 
made by King Machine & Manu- 
facturing Co., 1171 East 32nd 
St., Los Angeles 11, Calif. The 
new Berkroy press makes it pos- 





sible to make quality rubber 
stamps quickly and easily at low 
cost. A built-in timer, heat indicator and thermostatic control 


provide simple two-step operation. The compact unit is 8” by 
9” by 10” high, weighs 75 pounds and operates on 110V AC cur- 
rent. The case is all steel with heavy-duty steel frame construc- 
tion with a heat resistant black crackle finish. Price complete 
is $189.50. A supply kit with sufficient materials for making 200 
rubber stamps is offered at $35. 


Revolving Fixture 14 


The prominence and appeal of 
small-package merchandise dis- 
plays are augmented with the 
LeDuc Impulse Merchandiser, a 
newly developed retailing aid de- 
signed to stimulate 
sales. The merchandiser, which 
provides 13144 square feet of re- 


self-service 


volving display area, consists of 
perforated steel panels 
and a pedestal that can be bolted 
surface. Design of the 
panels and the 144 standard dis- 


seven 
to any 


play hooks it can accommodate 

permit a variety of product arrangements, which are visible from 
all directions. Constructed of 16-gauge steel and finished in Cop- 
pertone, this self-service aid is durable enough to withstand the 
weight of any suitable merchandise. Listing for $49.50, it stands 
The reinforced panels are 
24 inches high. Further information can be obtained by writing 
LeDuc, Inc., 2531 Minnehaha Ave., Minneapolis 14, Minn. 


36 inches high and weighs 34 pounds. 
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a DRAWING 
LEAD 





in OFFICE 
. PENCILS 


...at no extra cost! 


ENERAL PENCIL COMPANY 


69 FLEET STREET, JERSEY CITY 6, N. J. 
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Why? It’s Stronger (More Economical)... 
Lasts Longer (Saves Time) ... Writes 
Smoother And Easier (No “Writer’s Cramp” ) 


Artists are fussy. They demand a strong, top quality 
pencil that glides easily across the paper. 

But, so do all your customers! 

So, we put a special drawing lead formula in 

the new General Semi-Hex office pencil. 

What a difference it makes! 

The new 90% Ceylon graphite drawing lead 

is 28% stronger, stays sharp longer and breaks less 
often than the old Semi-Hex. (And that hardly ever 
broke at all!) What’s more, this new lead is smoother, 
more uniform because it’s made to meet higher drawing 
lead standards. Yet, it doesn’t cost a penny more. 
Now, that’s economy. 

Cash in now on this new Semi-Hex office pencil 
with the special drawing lead formula. It’s got the 
built-in economy features your customers want... 
it’s got built-in profits for you! 


FREE MERCHANDISING OFFER 

Send us your list of customers. We gladly send 

them Free Samples of the new Semi-Hex in your name. 
Once they try them — orders and reorders will roll in 

— fast and often! ACT NOW -— offer limited! 

Send today for the colorful catalog showing General’s 
complete line of quality products for 

office, school and studio. 


- -- for more details circle 130 on last page 







A Sale 





( Jall... | 


FOR A.W.FABER i 


GRASERSTIK | 


The original pencil shaped grey eraser 
— always the best point for erasing. 











Bale 


Pee sss 


Caaes TW) TCHS SUNS) lav my 


action 


AMAZING? Yet some stationery 
salesmen report they consistently 
bat 1,000 with ERaseRSTIk, the 
original pencil-shaped white-polished 
beauty that has changed America’s 
erasing habits. Because with 
ERASERSTIK, you erase without a 
trace. 20¢ with brush. 


AW Faser STENOSTrK The 


ERASERSTIM’s sister product, 
STENOSTIK, the ball pen especially 
designed for shorthand, has also 
won the hands and hearts of girls 
everywhere. Its long, tapered grip 
comforts tired fingers. Full cartridge- 
length barrel. Available in blue, 
black, red and green. Each 

color packed 3 to a box. 

39¢ each pen. 


F660L vsn 


MR. DEALER: Looking for 
an EXTRA profit? Investigate 
the growing drawing materials 
market. Sell CASTELL drawing 
pencils, drawing leads and Lock- 
tite Holders. National advertising 
creates steady consumer demand, 
with generous profits. Write. 





A.W.FABER-CASTELL Pencil Co., Inc., 


41-47 Dickerson Street, Newark 3, N. J. 
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\NEW PRODUCTS ..... . 


Swivel-arm Lamp 1§ 

The Citation Deluxe swivel. 
arm desk lamp from Acme Lite 
Products has a fully felted die. 
cast base and a fiber-glass shade 
that won't scratch, chip, warp 
or discolor. The arm turns in 
a complete circle. List priced at 
$24.50, the lamp comes in a com- 


. . . . . 





bination of brass and a choice of five other colors. The base of the 


cone serves as on-off switch 


Matching Mechanical Pencil 16 


of the “Fiesta” 


ball pen introduced during the 


Acceptance 


fall of 1960 and requests for a 
mechanical pencil of similar ap- 
pearance have induced All-Rite 
Pen, Inc. of Hackensack, N. 1., 
to produce the companion prod- 
uct. “Fiesta” pens and_ pencils 


share the following _ principal 


characteristics: molded plastic 





barrels in gay colors, bold newly- 
designed pocket clip, handsome 


Kesta 


VWECHANICAL PENCK 


chrome-plated ring, feather-light 
54” length, and a mass market snnceeeen aad iil 


retail price of 49 cents. The es ae 


“Fiesta” 
lead, nickel-plated tip for easier grip,” 
end, and an extra supply of fine-line black leads inside the barrel. 


pencil has easy-twist action for expelling or retracting 
adjustable eraser at top 


The pencils are shipped in handy packets of one dozen, each 


containing an assortment of barrel colors (red, blue, aqua and 


black 


ONLY STERLING MAKES =<... 
THE POPULAR, 






“DIAL-A-MATIC" 
ADDING 
MACHINE 

that retails at $4.00 






No. 568 

@ Adds up to 999,999 

®@ Subtracts, too 

® Automatic clearing bar clears dials with a flick 
of the finger 

® Accurate, Compact, Precision made throughout 

® Skidproof base for one-hand operation 

® Moving parts of sturdy Dupont Nylon 

® Mechanically Guaranteed 

® Individually packaged in colorful, eye-catching 
carton 

NOT A GADGET—but a Real Precision Machine 


Request latest catalog of complete Sterling line 


of School and Stationery items. 
STERLING PLASTICS CO. 


1140 COMMERCE AVENUE UNION, NEW JERSEY 


Manufacturers of Stationery and School Supplies 
- - - for more details circle 188 on last page 
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NY MICROPOINT 
MARKER STIK 








a revolutionary* new writing instrument destined 
to be a big profit maker for stationers 


*MARKER STIK writes on anything except water ...and 
it will write on that, too, if you freeze it! There isn't a 
writing surface made that MARKER STIK won't glide 
across . . . wooden boxes, corrugated cartons, glass, 
plastic, multiple-copy forms ... even wax paper. 

There are no secrets to it. Micropoint has simply com- 
bined the two most versatile writing instruments ever 
known into one compact, stylish unit... a China marker 
on one end, and a SKIP-FREE carbide ball point with 
Copy-Fax ink on the other end! 


Think of the thousands of applications for this new 
product and you are adding up your sales, because 
every commercial, public, and private establishment in 
your town will use MARKER STIK... factory shipping 
rooms, transportation company baggage rooms, airline 
ticket counters, offices, schools, homes, grocery, drug, 
and variety stores. 

MARKER STIK retails for 89¢, and cost dealers $6.48 
a dozen in shelf carton or counter easel. Leads and re- 
fills are also packaged ready for resale. 


Turn the page for a sneak preview of Marker Stik 


Contact a Micropoint salesman; your wholesaler; or write direct for detailed information about this 


terrific new Micropoint exclusive. 


Canadian Distributor: Ben Sanders Co., Ltd., 199 Bay Street, Toronto 1, Ontario 


(Prices slightly higher in Canada) 


MICROPOINT, INC. Creator of advanced writing instruments 


Sunnyvale, California 
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NEW PRODUCTS : 
Office Stands 17 


4 new B-350 line, comprised 
of four office stands, has been 
introduced by Luxco, Inc., La 
Crosse, W Is. Based on deal I 
and consumer market analysis 
and keyed to current color and 
style trends, the new line fea- 
tures: the Luxco “Power Base” 
that gives safety to costly ma- 
chines, unitized tubular steel and 
die-drawn construction, “sna g- 
free” edges, large rubber casters 
full-length piano hinges and 
spring-loaded arms. Two of the 
new models offer new select grain 


birch tops with a special plasticized protective coating. 


Double-Duty Marker 


Micropoint, Ine., Sunnyvale, 





Calif., has developed a new type 

of writing instrument called the 

“Marker Stik,” which has two 

ends, both refillable. One end is 

a China marker for marking box- 

es, tickets, food wrappers, labels, 

and all metal or glass surfaces. 

The other end is a skip-free car- 

bide ballpoint with Copy-Fax 

reproducible ink. Many uses are 

foreseen in shipping rooms, bag- 

gage rooms, ticket counters, retail stores, offices, schools and 
homes. The ball point comes in three styles and four ink colors 
Marker Stiks are packed in single dozen commercial-pack boxes 
and on counter easels to retail at 89 cents. Canadian distributor 
is Ben Sanders Co., 199 Bay St., Toronto 1, Ontario. 


Odor-free Marker 19 

Speedry Chemical Proc ucts 

Inc., is introducing nationally ig 

No-Odor Marker, said to b: the 

first invention in the populay 

felt-tip marking device field that 

is guaranteed to be completely 

free of any annoying or com 

taminating odor. It dries ig 

stantly on porous surfaces ang 

is smudge-proof, water-proof ang 

indelible on any surface. It comes in eight colors and has @ 

guaranteed three-year shelf-life. Priced at 49 cents, it offers 

49,000 inches of wriling. Its unusual design won a silver award 

in the stationery division in the 24th annual Variety Packaging 
Competition. 


Compact Portable 

A newly-developed compact 
portable typewriter said to have 
12 extra features never before 
combined on any machine selling 
for under $100 is being intro- 
duced early in 1961 by the Rem- 
ington Portable Typewriter Di- 
vision of Sperry Rand Corp. 4 
Called the Monarch, its suggested retail price is $79.95. It will 
be available in six colors, including jade, pearl, sapphire and 
coral, with pica or elite type faces. The 12 extra features are 
single key-set tabulator, two-color ribbon and _ stencil control, 
erasure table, removable top cover, calibrated scale on papet 
bail, paper table with numerals and calibrations for margin set 
lings, variable line space, adjustable paper edge guide, touch 
regulator, card and writing line scale, carriage centering deviee 
and light weight — 15 lb, 8 oz. The machine comes with a zip 
pered simulated leather carrying case and a color-key touch typing 
course and chart. A variety of dealer aids and heavy national 
advertising are planned. 


Preview of a Protit Maker... 


MICROPOINT MARKER STI 


a revolutionary new writing instrument 


MICROPOINT, INC. Creator of advanced writing instruments 


Sunnyvale, California 
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00 Baby Record Books 
Baby Gift & Shower Cards 
Hospital Books 
Photograph Albums 
Scrapbooks 
Guest Books 
Wedding Books 
Brides’ Books 
Brides’ Bibles 
Gift List Books 
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MEMORY BOOKS 
AND PHOTO ALBUMS 


Up to 100% profit for you with 
best selling Gibson Memory 
Books and Photo Albums... 
available in a variety of styles, 
colors, prices. Each is hand- 
somely gift-boxed, too. 


P 328/37 P 328/31 . 


Send for product bulletin or catalog today! Write Dept. MS-211 


Anniversary Books 
Musical Books 

Travel Books 

Diaries 

Shower Books 
Testimonial Books 
Teenage Books 

School Memory Books' 
Graduation Books 
Family Record Books 


*Subtitles printed on removable bands 
THE 


CC tbs 
S| . e SOPE COMPANY 
NORWALK, CONNECTICUT 


Showrooms at 225 Fifth Avenue, New York City 
and The Dallas Trade Mart 


obDooooo0oon000 
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EADERSHIP 





IN PRECISION 
ENGINEERED 









Over 30 
Fast-Selling 
TREND 
SETTING 
DESIGNS 







WRITE FOR 
COMPLETE 
ILLUSTRATED 
CATALOG 

























The last word in exacting lighting, featuring Acme’s 
advance-design reflectors for use with both fluorescent 
and incandescent lamps...separately, or in combination. 
Models for every purpose...in home, office or industry... 
all precision built to offer the kind of lasting service that 
means profitable, customer satisfaction. It's ACME... 
first with the finest in portable lighting. 











LITE PRODUCTS CO., INC. 
CONGERS, NEW YORK 
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Vinyl Binders ] 

A new line of Ful-Vu Tye 
Wire and Mult-O-Ring Bindey 
in Vinylhide is offered by Cook 
Inc. Suitable for gold stainping 
or printing, they offer durabilify 
and resistance to scuffing or soil. 
ing. Double nylon stitching § 
said to assure longer wear. The 
binders are available in a variely 
of sizes. Literature may be of 
tained by writing Cooks’, Ine, 
Blackwood, N. J. 





Merchandising Kit 

A new in-store merchandising 
package for Champion Adding 
Machines is being offered free of 





charge to dealers by the Victor 
Adding Machine Co. of Chicago. 
Stressing Victor’s national adver- 
lising theme, “Precision Built,” 
the kit includes a colorful 17” 
x 22” wall banner, 11” x 34” 








window streamer and sample 10- 
key cut-out cards which fit over 
the adding machine for a clear, 
simple demonstration of touch 






system operation. The kit also inciudes as a special sales 
instructions for using Champion Adding Machines in multiplicg 


tion and division problems and in special business applications, 


Tabulating Guides 


A complete selection of new, 
improved tabulating guides for 





all types of data processing sys 
tems has been announced by the 
G. J. Aigner Co. The pressboard 
body of the new guides extends 
slightly beyond the sides of the 
acetate tab, enabling easier in- 
sertion of the title insert. In addition, the acetate tab has a tubu- 
lar-shaped edge which also facilitates insertion of the insert, as 
well as serving to reinforce the tab against cracking. Another 
feature of the guide is special holes in the pressboard body of 
the guide which serve to break the compression and static tension 
between the guide and adjacent tab cards, releasing the cards 
for easy removal. The tab inserts for these guides are typewriter- 
and = machine-spaced Inserts are also available in continuous 
strip form. Other new AICO Tab Guides are reinforced by a 
strip of DuPont Mylar plastic film across the tab and top edge 
of the card. The Mylar film is extremely thin, permitting the 
reinforced tab guides to be run through tabulating equipment 


with data processing cards 


24 





Bow Compass 

Students and _ professionals 
alike are offered a more lightly 
designed 6” bow compass which 
incorporates the features of more 
expensive models in Alvin’s new 
6” Bow Compass. Smartly de- 
signed anodized aluminum pro- 
vides lighter weight and proper 
balance. It has a_ steel center 
issembly for durability, with 
nickel spindle caps and support- 
ing steel parts. A rapid center 
wheel adjustment can be set for 


circles ranging from '” to 9” 





diameter. A plastic tube holds 








the divider needle and shoulder 
needle points in addition to compass lead and spare parts. The 
entire compass is enclosed in a protective vinyl case for easy 
handling Price is $2.50. For further information write to: 
Alvin & Co., Ine., 611 Palisado Ave., Windsor, Conn. 
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CARSON PIRIE SCOTT & COMPANY...hada 
Merry Christmas, thanks to GIBSON merchandising 




















asier in- 
sa tubu Carson Pirie Scott & Company, one of the country’s leading retailers, Tare Ae Oaks Weg fy Bear ese *A 
neert. a tells how Gibson planning gave them a Christmas, 1960 success story: “4 : a ae: Ss: ifs ‘ ASS ae a ii 
Another The problem: To get the great- son. Aisles cleared for traffic . . . eb RTy : P 
body of est number of cards on view and__ every design easily accessible. °f bh Bee): 
tension utilize every inch of floor space, ‘ aS aa ha ° Sy 
no ean effectively. The result: More display, more ‘ Pp Vo PAPERS hy 
emia . : volume, less stock room space vi} 
, bj The solution: Gibson’s Golden needed...another successful ff wa 
a Convertible displayer, with ‘“Tilt- Gibson “planned-for-profits” in- by . b ¢ 
ed by a o-matic’’ shelves up-angled for _ stallation. an Yhson = 
lop edge visibility . putting every card This type of merchandising serv- cr fy’. 
ting the at the ‘ “buy level”, with enough ice is yours all year ’round, at no : * 
uipment depth to eliminate frequent re- cost from Gibson. Put it to work * a eS a a re 4 
stocking during this busiest sea- in your store. Mail Coupon Now! wv a eee ‘ hake ts, 4 
Sy Papers, the nation’s most complete line & 

, ‘ *® of printed napkins, table covers, cups, 

24 Right: Carson's i, plates, coasters, etc. Available from the a7 
original depart 7] é 
ment layout, as pt very same person who calls on you for 
designed by a Gibson Cards. ~ 
Gibson + If you now have Pakay . . . Gibson will be aaa 

pleased to show you new ways to profit a 
/: from paper. Ph 
d a) 
+4 : Maas 
te . =. % 
BOO ESS ae 
ere ee ee eee eee i 
* | Fred J. Wagner, Vice President | 
GIBSON GREETING CARDS, INC., Dept. MS-20 
| CINCINNATI 37, OHIO | 
| | would like sound, effective Gibson merchandising applied to my | 
i store problems: | 
} Send FREE book on the Gibson Panoramic Fixtures. 

1 | = Tell me more about Pakay Party Papers. | 
}O ] Ask your representative to stop in and chat. | 
] name ____ | 
2 GREETING CARDS foun name 7 

s. Me store address 
or easy , city zone state _ ail | 
‘ite to: MAIL THIS COUPON NOW! EARN EXTRA PROFITS, FAST! 7 L— —— _—» — 
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| PRANG | 
blét-n-COLOR 


CARAT 


DIAL-"-COLOR 


COLOR SELECTOR 


diol 


Let America’s award winning 
crayon package build new sales 
volume for you ! 


Designed with every parent and child in 
mind . . . its exclusive features make it a 
“double-delight" for mothers and chil- 
dren, as it allows plenty of creative free- 
dom, yet helps instill good housekeeping 


24 brilliant colors that “pop-out"’ in all 
your window and counter displays. 


Needs no demonstration . . . actually sells 
themselves on clerkless counters! Check 


your listings. Make sure you have a sup- 


sets to highlight year ‘round store pro- 


Write, wire or phone for more sales 
information. 


SANDUSKY OHIO 
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habits. Nowe! 








ply of these exclusive Prang Dial-n-Color —~Y 


motions. —— 


THE AMERICAN CRAYON COMPANY 
NEW YORK 
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NEW PRODUCTS 


Executive Seating 





Coin Changer 


Major Metalfab, Inc. of Chi- 
cago announces a new, modern 
coin changer for fast efficient 
coin handling. It also stores 
coins in units of 10 in its top 
removable service tray. Key 
chutes are protected by cut away 
side panels, keeping them free 
from obstruction. The Model 
#77 changer is $55.50. 


Cutting Tool 





plastic molded into one piece. 


changeable standard razor blade 
dev ice. 


Portable Lift 


A new portable lift which 
can be quickly disassembled 
and assembled again in less 
than two minutes—capable of 
holding and transporting of- 
fice machines and other loads 
up to 400 pounds—has been 
announced by Grand Speci- 
alties Co., 3101 W. Grand 
Ave., Chicago 22, Ill. Called tl 
been specially designed for servic 





rh) 


Recent additions in seating \ 


the Jens Risom Design, Ine 
line include three new chair de 
signs that all feature the ova 
as a common design molif. 4 
side chair, armchair and execy. 
tive swivel chair all have g 
sculptured walnut frame holding 
a crown-shaped latex foam cushion seat and back. 


26 
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“Snippy,” a combination seis 
sors and knife with extra safety 
features, is offered by Alvin & 
Co. for cutting paper, textiles, 
thin cardboard, string and sim. 
ilar materials with effortless ease 
It cuts along straight or curved 
lines and is made of durable 

It is equipped with an ex 
which has a safety proof locking 


28 


ie Erect-A-Lift, the new unit has 
‘emen and installers who can now 


conveniently carry their own lifting machine in car trunk, back 


seat, smali truck, or station wagon. The assembled unit is de 
signed to fit through all standard doors and into all elevators 


Other models with different load capacities are also available. 


Hanging Folder 


— 


e 


He, 





come in two sizes, 2” and 3%” 
super-tuff, blue-gray folders ar 


Each folder is triple scored, pe 
parts of the hanger rod have burr-free, 
wear on frames and to insure smooth sliding. An_ exclusive 
away from file frames and_ thus 


“bumper” guard holds folders 


29 


Daco Card & Index Co., 301 
Congress St., Boston, has intro- 
duced a new hanging file folder 
incorporating features designed 
to cut costs and improve effi- 
ciency. Named the “Duraflex,” 
it has heavy-duty, snap-on slide- 
off plastic tabs said to save time 
and increase filing speed. The 
tabs can be positioned easily by 


sliding to any desired position, 
but cannot be dislodged. Tabs 
in both amber and clear. The 
e made from long-wearing stock; 
have color matched hanger rods which are permanently attached. 
rmitting ample expansion. Metal 
rounded edges to reduce 


eliminates a major cause of wear. 


MODERN STATIONER, FEBRUARY, 





1961 


INC 





Subsid 


The 
perse 
solve 
tailor 
spaci 
shelf 
This 





TH 


MOC 
















25 


ating ty 
m, Ine 
thair de 
the ova 
iolif, 4 
1 “Xecy- 
have 4 
holding 


26 





27 


On scis- 
a safety 
Alvin & 
textiles, 
nd sim- 
PSS ease 
curved 
durable 
an ex 
locking 


28 


te 


init has 
‘an now 
k, back 
tL is de 
evators 
lable. 


29 


‘o., 301 
s intro- 
e folder 
lesigned 
ve effi- 
iraflex,” 
n_ slide- 
ve time 
1. The 
isily by 
rosi tion, 


r stock; 
ttached. 
Metal 
reduce 
xclusive 


id thus 


(, 1961 











Personal Produé 
Subsidiary of Johnson & Johnson* 


Milltown, New Jersey 


The problems of increased personnel in limited space and widely dis- 
persed files, in the general offices of the Personal Products Corp., were 
solved with G/W modular metal furniture and equipment. Work units were 
tailored to the individual’s specific requirements, in a more functional, 
space-saving arrangement. The application of G/W Space-Guard open 
shelf files permitted consolidation of all records in a single department. 
This award winning installation was made by The W. B. Wood Co., 
Newark, N. J. It’s the kind of large, profitable sales you can make selling 


|=. the complete line of G/W metal office furniture, equipment, filing 


= supplies, and accessories, Write today for full information on 
&,. how you can increase your profit as a G/W dealer, Dept. DM-2 


*Personal Products Corporation 
is a wholly owned subsidiary 
of Johnson & Johnson. 








ae 







Another G/W Award Winning Installation 


ie ee 


wa SF ° 


on the strength of your line. 
THE GLOBE-WERNICKE CO. NORWOOD, CINCINNATI 12, OHIO 





Remember . . . success depends 
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G/ WwW INSTALLATION INCREASES 


sof@WORKING SPACE «f Y 
INCREASESSWORKING” @™ Im ¢y7/” 
ALL 








These G/W Space-Guard open shelf files with 
G/W folders and guides increased filing capacity 
42% and reduced filing time 35%. Every record 
is easily accessible and can be instantly located. 
Active files are in counter-height Space-Guard 
files; semi-active files, right, are out of the way, 
yet, maintained within the department. 
Space-Guard open shelf files, folders, and 
guides can be used in every office, every business, 
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Introducing... 
THIS 2 THE COMPLETE 
FOR YOU!) top prorit LiNE* 





THE FABULOUS 
STREAMLINED 


Consul “COMET” 


The Most Complete QUALITY Lightweight 
Portable — in the Most Elegant “’Slimmest’ 
Carry Case — MOST COMPACT EVER! 
. @ Full-size machine 
(with everything but a tab) 
@ Takes FULL size to +10 
Business Envelopes 
@ Beautiful decorator colors: 
Beige, Gray, Turquoise 
@ 2-YEAR PARTS WARRANTY BOND 


Actual Retail YOUR 90 
$49.95 plus FET COST inet, FET 


Cousil 


DELUXE 
The Most Fully Complete 
Portable Deluxe with 
office machine features, 
automatic front-set tab, 
automatic margin setting, 
etc. 


Actual Retail 


Your $ 85 
$89.95 plus FET Cost 53 
Actual Retail Incl 


Your $, 395 
$69.95 plus FET Cost 42 FET 


*EXCLUSIVE @ NO Discount Competition 


@ EXCEPTIONAL Profit 
Write for full details! 


Margin 
@ Protected Franchises 
ROBINCO NEW YORK Inc. € 
5 East 17th Street — New York 3, N. Y. 


RUSH coupon for full profit details and protected franchises 
information. 


ADVERTISED IN 


LIFE 


Incl 
FET 





CONSUL “SILENT” 


Portable 





Name 
Address 
City 


Zone State 
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| NEW PRODUCTS 


Ash Trays 


A new grouping of 
the Jenfred 


Line of contemporary aeg 


{ rays of 


exclusiva 
Gourmet, 


carried 
Maison 


sores is 
by 


The 


feature advanced design 


4 
cast metal accessg 


durable lacquer finish. 


| Decorated Post Cards 
add 


|}color to postcards in cellophane 


| Decorative floral designs 
| packs of 15 to retail at 59 cents, 
Eaton Paper Corp. The 
in daffodil, lilae leaf 


jog come 12 packs to a car- 


| from 
| cards, or 
ton, assorted. 


Long-Lasting Paper 

Eaton Paper Corp. 
launched a typewriter 
Eterna Bond, 
of an entin 
new formula which makes it 
hundreds of years, even with g 


new 
named 


scribed 


per 
as made 





mal handling and under n« 
Said to 
300 to 1,000 years, the new 
per is recommended for all i 
letters and 
reall 
boxed in several sizes in light 
The bright 


white sheet, air<lried, with a rich kokle finish is said to cost 


storage conditions. 
. 


documents, 


It 


portant 


records. is available 
} medium and heavy bond weights, and in onion skin. 


more than non-permanent papers. 





Anchors Typewriter Firmly 
Millions of microscopic suction 
cups in the surface eliminate 
slippage, the greatest source of 
annoyance to typists. 

e Reduces Noise Acts as an 
acoustical base . . . absorbs noise 

e Lessens Fatigue 

e Increases Speed and Accuracy 

i 

Standard and Electric sizes — eggshell, 

tan, green, gray colors 


ENOR CORPORATION 


*Unda Wunda is a trade 
of the Enor Corp. 


55 Woodbine Street 
Bergenfield, New 
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FOLLOW THE 
LIFE LIT 


BEAM ‘TO 
asst FITS 


y 


WITH T HESE 9 , POWER PACKAGES 


DM 15—LIFE LITE Galaxy Display DS-25 LIFE LITE Super ‘200° Dis- 
Deal — includes 4-Model M Galaxy play Deal—includes 4-Super ‘200’ 
LIFE LITES, (3 grey and 1 pink) and LIFE LITES (with built-in magnet) 
a FREE CH-2 Auto Charge Adapter. and aFREECH-2 AutoCharge Adapter. 
Dealer Cost $15.00. Retail Value is Dealer Cost $25.00. Retail Value is $42.80. 
$26.80. Dealer makes $11.80—a 44% Profit. Dealer makes $17.80—a 42% Profit. 
Both displays tell the LIFE LITE story at a glance...are loaded with selling power. 
LIFE LITE is the only rechargeable flashlight that recharges in home or auto...guaranteed 5 years! 


Contact your LIFE LITE distributor at once, or write: 


GULTON INDUSTRIES, INC., Metuchen, N. J., Alkaline Battery Division 


Dept. MS 261 
f fe f ie, Rechargeable Flashlight 
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MULTIPLY THIS:PAGE BY 


0) MILLION... 


that’s the number of readers from coast to coast who 
will get the Regency message in Bride’s Magazine, 
Modern Bride, Bride & Home, Glamour and Seventeen! 














Regency covers every important bridal season the 
year round, with this greatest-ever schedule of Flower 
Wedding Line advertising. And the aim is still the 
same: to send customers for fine Raised Letter Wed- 
ding Stationery direct to your store. 


Remember, you get a full 50% discount with 
Regency. You can be SURE of 48-hour processing 
of every order, regardless of size. So let the dramatic 
new Regency campaign work for YOU. Send for your 
Flower Wedding Line Catalogue, plus a beautiful 
4-color window display today. They’re both FREE! 


REGENCY THERMOGRAPHERS 


28 WEST 23n0 STREET 225 WEST OHIO STREET 
NEW YORK, N. Y. CHICAGO, ILL, 






13212 SATICOY STREET 
NO, HOLLYWOOD, CALIF, 


---for more details circle 159 on last page 


| available 






'NEW PRODUCTS .. 
| Stapler Display 





locations in their stores. 


small cardboard box containing 


Tape-writing Compass 


A new beam compass holder 
designed for use with the Chart- 
Pak precision “Tape-Pen” is now 


from Chart-Pak, Inc., 


of Leeds, Mass., manufacturers 
of pressure-sensitive materials 
and drafting tools. Made of 


It 


pen 


aluminum, it sells for $9.50. 
reduces tedious work with 
pencil by “drawing” pre- 
cise circles and ares with all 
Adjustable for making circles of 


and 


to nine inches. 
and illustrating many new uses 
available from Chart-Pak, Inc., 


been introduced by Wilson Jo 
Co. to boost dealer sales of 
company’s 
plers. The “six pack” is a sing 
folding counter display unit. J 
contains a color assortment of gy 
staplers and 6,000 staples. Deg, 
ers receive two such packs inj 
single carton and can display them to make sales at two differey 
Each stapler is mounted on a compas 
| colorful, individual display card, 


stapler and the staples retail at $1.95. 


narrow 
A new Chart-Pak catalogue, describing this iter 


One River Road, Leeds, Mass. 


. . . . . . . . 


‘ 


A new “six pack” display 






“Jet 170” 






new 






an integral part of which is, 
1,000 free staples. The all-sted 
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width “Curve-Line” tape 
various sizes, it has radii of on 


of Chart-Pak materials, is nos 





| Pencil Case 





out their sequence in office and the years of their terms. 
inside cover includes additional information for each president om 
date of birth, state of birth, age at inauguration, age at death, 
vice-presidents and party affiliations. 
polystyrene case includes an embossed engraving of the Capita 


which may be traced off easily 
some combinations of red, white 
is filled with an assortment of 


bination protractor-triangle, assorted colored pencils, lead pencils, 
durable plastic ruler and pencil sharpener, and is priced at # 


retail. 


Storage Racks 


prices are available from the 
Ave. So., Minneapolis, Minn. 


| with many territories still available. 


» and blue or blue and white. ft 
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Sterling Plastics Co., Unio 
N. J., presents an educational 
pencil case which features a 


unique “dial-a-president” cover 
president from 
to Kennedy. Any 
child can dial the 
names of the presidents to find 


The 


including 
Washington 


every 


school-age 





The hinged, high-impae 
The case is available in hand 


school supplies including a com- 


3% 


Adjusto-Deck, a new rack de 
vice to convert open floor-te 
ceiling space into storage area, 
has been designed. It uses brack 
ets and fittings to link conve 
tional pipe into a sturdy tier df 


racks. No special tools are re 
quired for erecting racks. It 


stallation is made without holes 
being bored into the floor @ 
ceiling. Units can be changed 
from shelf to hanger type as de 
sired. The buyer can purchase 
pipe locally and have plyw 

cut to the exact size to fit bis 
requirements. Literature and 
Walter Haertel Co., 2840 Fourth 
Distributor inquiries are welcom 


- me a 


A revolutionary new color system U) IN] - [2\ [>? TT > (C (0) 
D differe 


‘comagthat allows you to paint in FOUR different 


— mediums — Oil, Water, Casein, or Plastic UN © 


; NE li f colors! 
with only ONE line of colors fetel mel -1— 


34 


WHAT ARE UN-ART-CO UNIVERSAL ART COLORS? 


Craftint UN-ART-CO is a range of finely ground, highly concentrated, all- 

purpose artists’ colorants. With them you can paint in Oil Color... Water 

Color... Casein...or Plastic. Just mix according to the simple directions 

as with any of the four UN-ART-CO unpigmented bases to form the medium you 
i ru want, True, highest quality artists’ colors result. UN-ART-CO is a FIRST in art 


this iter history .. . exclusive with Craftint. 
Ss, is now 


, Mass, FOR THE FIRST TIME the need to buy costly individual lines of colors 


is eliminated. Paint in ANY medium or combination of media . . . on ANY sur- 
35 face ...in ANY technique with one set of UN-ART-CO Colors and Bases. 


» Unie FOR THE FIRST TIME you have the colors of unmatched intensity and 


lucational 
atures a and consistency affording unlimited tints and shades... possible only with 
E  cover UN-ART-CO. 


ent from 


co | Here are other exclusive UN-ART-CO FEATURES: 


s to find peli i “7 UN-ART-CO mediums are usable with any pigments or colorants . . . including 
ms. Thi — dry, ground colors, inks, etc. . . . also for enrichment with sand, clay or other 
sident on . materials for highly creative, textured effects ! 


at d - 4 sed - — 
hima It is the perfect teaching aid, ideal for instructors and students. All painting 


> Capital 9 “* pis a techniques con be taught with maximum effectiveness and a minimum of 
in hand. — materials and expense. 
vhite. Tt Its beautiful plastic case is ideal as an outdoor sketching box . . . for travel 


z a com . . . for protective storage ! 
1 pencils, : . 


1 a 
ed at $1 UN-ART-CO KIT $15.95 each 


- “ ‘ Contains: One 1” x 4” tube each of eleven UN-ART-CO Colors . . . one 1” x 6” 
36 \ ¥ . ; % tube of UN-ART-CO White .. . one 1%” x 6” tube each of UN-ART-CO Bases 
\ — oil, water, casein and plastic — instructions, 


rack de ‘ Also available: UN-ART-CO Colors... 1” x 4” 85¢ each 
floor-te- \ 4 5 i> om UN-ART-CO Bases... . UY" x OY on nccsesscsssscssssscssscnsssces $1.40 each 

uge area, \ E. My 

es brack- 

| conve 


oa) 2 ok ee REVOLUTIONARY NEW UN-ART-CO 


> are Te 


vt hl IS BEING ADVERTISED IN LEADING ART PUBLICATIONS TO 


floor of 


— HELP YOU MAKE NEW SALES AND PROFITS WITH A “FIRST” IN ART HISTORY 


purchase 


plywood — EXCLUSIVE WITH CRAFTINT. WRITE, WIRE or PHONE for complete details, 


o fit his 


pout THE CRAFTINT MFG. CO., 18501 Euclid Ave., Cleveland 12, Ohio, IV 6-4400 


velcomed 
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Paper Merchandiser Ky] 

















diser for Berkshire Typewritei Se 
Paper Packets is offered free by 
the Eaton Paper Corp. with q 
dealer’s own selection of six dog. 
en 100-sheet packets. Made ¢ 
sturdy, heavy-gauge wire, fip. 
ished black, with metal identifi. 
cation plaque — silk-screened jy 
crisp teal-blue, white and black 
it can be readily cleaned with q 
damp cloth. Rubber feet pro 
tect store counters. 


A new self-service merchap. OY 


SELL MORE 
GIFT ITEMS 


with QUICK SERVICE 


MONOGRAMMING 




























Telephone Sanitizer 38 


Tele-septic, an aerosol spray 
which sanitizes and deodorizes 
telephone mouthpieces quickly 
and economically, not only sani- 
tizes on contact but provides 3 9 
residual germ-killing action for 
up to six days. Tele-septic is 
available in a regular $1 size and 
a $1.50 economy size with a full 
40 percent profit for the retailer. , 
The $1 size, which will take care Tele septic « 


of one telephone for more than 






a year, is packed in one-dozen lots in a colorful, sales-pulling 
counter display package. Tele-septic is also packaged in a gift- 
boxed gold finish purse size for travel at $1.95. It is manw- 
factured by the American Tele-septic Co., Inc., 507 Fifth Ave, 
New York, N. 2. 


SENCO | 


Makes the Biggest Impression 


Offers your customers 
greater variety, better value, 
precision-matic quality. 


a 























You can RENT a 
KINGSLEY for 21¢ a day 












With a Kingsley Machine you can monogram 


these gift items right in your own store! 


This “On-the-Spot” service promotes extra sales 
...and brings in new customers who can’t get 
quick service monogramming elsewhere. 


SENCO DISPLAYS 
SELL =e 
Write for infor- ek 
mation, prices, 
literature on the 
Senco displays 
and deals. Buy 


Write for a free copy of ‘Ideas for Mono- 


grammed Sales Promotions; and complete in- 





formation on our Rental Plan (only 21¢ a day). 


Manufactured by the world’s 


largest manufacturer of 
K | by G § L EY | es school and office rulers. a | oe. near- 
SENECA NOVELTY CO, INC. | YY 





t-te Meor-lalti-tal-F Cha lelibaaelel-Mci: Mer lilielaslr | 52 MILLER STREET ‘i b| 
SENECA FALLS, NEW YORK Be 4 
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es-pulling 
n a gift- 
is man 


fth Ave, 


Mr. Dealer, CL service 


and complete quality line 


| 





assure customer satisfaction 








| 
(Cf, || CARBONS... for every purpose 
{| || RIBBONS . . . for all machines 
| MASTER UNITS . . . all types 
























CODO MANUFACTURING CORP. 


Oo~ Dept. MO 


Leetsdale, Pennsylvania. 


MANUFACTURING CORP. Send samples of [J Carbons [J Ribbons 


General Office and Factory | 0) Master Units. 
LEETSDALE, PA. NAME 








— 








ADDRESS 





New York « Philadelphia ¢ Pittsburgh ¢ Dallas 
Chicago © Cleveland ¢ Detroit * Los Angeles O_O) 





ee 
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NEW PRODUCTS . . 


Steel Teller Counter Units 











line includes single and 


counter height units, apron 


units and accessories. 
dimensions and are 


mass-production prices. 




























Canton, Ohio. 


Climaxing 





Direct to you— 
we do not sell consumers 


70 


A complete line of steel teller counter 
units has been announced by Diebold, Inc. 
Engineered for operating efficiency in banks to 
and other financial institutions, 
double pedestal 
cases, cash 
trays, teller buses, counter height mobile 
All are in standard 
interchangeable — to 
provide custom-designed teller counters at 


Re-packaged Office Papers 


package design and brand name effective- 
ness, Kimberly-Clark Corp. has announced 
39 the selection of “Executive Papers” as the 
name for its full line of cut-size business 
papers. The new packaging is designed 
provide both family 


recognition and 
the new separate product identification. The new 
name covers more than 20 brands of ream 
quantity cotton fiber, sulphite, coated and 
uncoated business papers. A_ thin pencil 
stripe on a charcoal gray background is 
The color of the stripe 
tells the type of paper 


the basic design. 


Inquiries for plan- 
ning assistance should be directed to W. R. 
Snavely, Counter Division, Diebold, Inc., 


Seamless Ribbon 41 

New Era Ribbon & Carbon Co., of 
Philadelphia has added a garter type seam- 
40 less ribbon to its product line designed for 


a two-year market study of cash registers or other business machines 


test of Ease! 
JUSTRITE 1T0-&-FRO Envelopes 


Like\with the 
It’s easy for you to fatten your pocketbook 
offering Justrite To-&-Fro envelopes to 
your customers. The line covers every 
situation that calls for carrying a message 
to the addressee and bringing back a reply. 
Whatever the job . . . collections, utility 







payments, fund drives, order forms, etc. 
... there’s a Justrite To-&-Fro envelope 
for it, that you can sell at a nice profit. 
Send for samples and prices of To-&-Fro’s 
(and other fast selling envelopes) right now. 








NORTHERN STATES ENVELOPE CO. 
300 East Fourth Street « 


JUSTRITE ENVELOPE MFG. CO., INC. 


Saint Paul 1, Minnesota 


523 Stewart Avenue, S.W. « Atlanta, Georgia 


NATIONAL JUSTRITE ENVELOPE CO. 


2220 West Beaver Street « 


Jacksonville, Florida 
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where a continuous belt-type ribbon is me 
The new ribbon is woven in tube 
ular form then cut to exact width speci 
fications 


quired. 


The Nerco ribbon gives uniform 
type impressions as there are no seams {§ 
cause variations in ink intensity. Also. uml 
like the ribbons with sewed seams, theng 
are no joined ends to ravel or come apari 


Store Window Tinting 42 

{ new commercial glass tinting procesg 
that reduces the “steaming up” of stor 
windows during cold spells and will absork 
as much as 97 percent of the sun’s ability 
to fade drapes and merchandise has beeg 
developed. The new process, called Liquas 
Shade, is also guaranteed to reduce glare 
92 percent and absorb up to 95 percent 
It comes with a three 
year guarantee against cracking, chipping of 
peeling. Information is available from 
Liqua-Shade, 604 North Dearborn St., Chis 
cago. Il. 


of the sun’s heat. 


Crepe Paper 43 
New sheet size crepe paper in 33 colors 
for easier, “flameproof” decoration of 
floats, chicken wire stuffers, social affairs, 
craft classes and thousands of decorating 
projects is announced by The Tuttle Presg 
Co., Appleton, Wis. Sheet size is 10” by 
12”, banded 500 sheets to a package, 10 
packages to a carton. A bulletin is avail 
able with color and price informatioin. 


Custom Carpeting 44 

A new Contract Carpet Division intro 
ducing a revolutionary concept in carpet 
merchandising has been established by Art 
loom Carpet Co., subsidiary of Trans- 
United Industries, Inc. Known as_ the 
Artloom “Quick-Service Custom Contract 
Plan,” 
a fresh concept in commercial carpet pro- 
sales. It allows customers, 
such as architects, decorators and dealers, 
“made-to-order” carpeting based 
on any combination of specifications cov- 


the new service is said to pioneer 
duction and 
to obtain 


ering five styles, nine qualities and an 
unlimited variety of colors. The customer 
may also specify the exact width to the 
inch to eliminate waste and unnecessary 
Thus the buyer may order car- 
peting styled to individual decor yet priced 
within 


labor. 
standard commercial carpet price 
ranges. As part of the service, Artloom 
will submit swatches for customer approval 
within one week from date of selection. 
The same general plan is also available 


ha 


Ther 


from Artloom in woven carpets based on 
any choice combining three qualities and 


a wide range of colors. 


mac 

New Desk Series 45 do 1 
The Williams Office Furniture Co., 175 
5th Ave., New York 10, N. Y., has added 

a moderately priced square pedestal series Ren 

to their expanding desk line. The secre- cus) 


larial pedestal has five stationery com- 
partments and is optional in place of a and 
double drawer. The desk exterior is gen- tom 
uine walnut and has a hand rubbed oil 
finish. Drawer interiors are stained to the 
match. Tops have a two-inch wide band- 


ing all around giving an inlay effect; * The 
Square tubular Sur 
legs and hardware are aluminum finish. 


also has a reverse bevel. 
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Everything you need to close almost any sale— 
backed by the name that assures customer acceptance 


There are many brands and hundreds of adding 
machines to choose from. They all add. But what 


do they add to your sales flexibility and profits? 


Remington lets you talk business to virtually all 
customers with only 5 models—4 adding machines 
and 1 cash register. Each machine has top cus- 
tomer acceptance —trouble free engineering — and 
the sales magic of the Remington name. 

The Remington name pre-sells the machines, and 
superior Remington engineering keeps them sold. 


MODERN STATIONER, FEBRUARY, 1961 


If you'd like to make your inventory work harder 
and more efficiently, see your Remington Rand 
representative or write: Remington Rand, Room 
021-MS, 315 Park Ave. So., New York 10, N. Y. 
Full line coverage with minimum investment 

(1) Economy Hand Adder, model 71. (2) Full Feature Hand Adder, 


model 2. (3) High-Speed Electric, model 3. (4) Full Keyboard Electric, 
model Fk 711. (5) Self Balancing Cash Register, model 322. 


Remington. Ftand 
DIVISION OF SPERRY RAND CORPORATION 
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FOR ECONOMY 






500 LABELS PER PAC KAGEg 
a com ay 


oe} 
ne WARSHAW “23 


MFG. CO., INC. 


1 MAIN ST., 

















BROOKLYN 1, N. Y. 


AAAAAAAA 
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Now... Easy Mounting of All 


\BOSTON 


PENCIL SHARPENERS 
on wood, glass, steel or 


masonry with thee BOSTON 
MOUNTING KIT 

Now Boston’s all-metal Pencil Sharpeners 
can be mounted anywhere. There is a Boston 
model for every purpose and the mounting 


kit fits every one. All Boston Pencil Sharp- 
eners are guaranteed for 1 year. 


a 
Send for catalog and price list. = 


Cc. HOWARD HUNT PEN CO., CAMDEN 1, N. J. 
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LETT RREX 


First Name in Carbonsets 






THE LETTEREX CORPORATION 
Washington 24, D. C. 


(a division of Allied Paper Corporation) 
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If You're An Average Dealer You Can 


Sell ASENTRY- 
Every 30 DAYS 


$680 Yearly Sales From $57 Inventory! 


Yes, Sentry dealers average 12-times-a-year 
turnover . . . gross $680 from $57 invest- 
ment. A floor model does it, because Sentry 
drop ships to order. And Sentrys sell for /ess 
than balf as much as average competitive 
safes, yet return you full profit. 

Big-safe features include Ver- Model S-3 
miculite insulation, built-in 3- — gyg. List 
number combination lock 
bank vault type lock bar, 2 $8995 
drawers. U.L. “C” label. Write 

for details. 







Model S-C 
Sentry S-3 safe plus con- 
cealing cabinet of genu- 
ine mahogany, walnut or 
blond wood. Suggested 
list $129.95 


JOHN D. BRUSH & CO., INC., 580 West Ave., Rochester 11, N.Y. 
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NEW PRODUCTS 


Tilting Swivel Chair % 


An upholstered, tilting swivd 
chair, No. 32-ALU, is availab 
in a wide range of decorator eo} 
ors from The Sturgis Postuy 
Chair Co., which is exhibiting aj 
both the NOFA and Westen 
NSOEA shows in February 
Coverings are easily removable 
for cleaning or replacement. The 
seat tilts and height is adjustable 


Clean Duplicating Master 47 

Development of what is called the first completely clean direet 
process liquid duplicating master has been announced by Colum. 
bia Ribbon & Carbon Mfg. Co. Useful in high speed automation 
systems as well as for general office duplicating, the new master, 
called the Plastisol Spirit Process Carbon, uses non-migrating 
dyes suspended in a firm vinyl composition rather than analine 
It prints a_ black 
image, uniform throughout a run; it can be stored and re-run; 


dyes in a carbon solution coated with wax. 


it can be easily corrected; and it does away with the plague of 
“purple hands.” 


Office Accessories 48 


Peter Pepper Products, Office 
= Accessories Div., Palos Verdes 


Estates, Calif.. makers of  con- 
temporary desk and wall ae. 
cessories, has announced a new 










group of wall accessories to be 
presented for the first time at 
the NOFA and Western NSOEA 


shows in February. The new 





group includes various combina- 
nations of magnetic In and Out Boards, bulletin boards and _per- 
petual magnetic calendars \ brochure showing the new de 
signs is available. 


Phone Stand 49 

A new model phone stand of 
satin-finish walnut with brass 
fittings is offered by Valley Bolt 
Co., Davenport, Iowa, to retail 
at $19.95. Called “Phone Booth, 
sr,” it has a phone rest, note 
pad holder, pencil tray and a 
phone book compartment which 
can be ordered in varying heights 
from 1 to 3 inches to accompany 
Rubber feet and a choice of nine 
colors are offered on a new 1961 model of the company’s $2.98 


“Phone Booth, j1 








different local directories. 


Air Purifiers 50 

Two new decorative electric 
air purifiers designed to clean 
the air of dust, lint and_ pollen 
as well as remove odors, smoke 
and grease, have been announced 
by Hy-Genic Products Corp. 
Lyons, Ill. Called “Hy-Genic 
Aire,” both are upright models 
measuring 6%” in diameter by 
16” in height, styled in a selec- 
tion of color combinations. 
Packed six to a carton, the eco- 
nomy model retails for $9.95 and a deluxe model, with nickel er 
brass trim, is priced at $22.95. In addition to the decorative 


stand and enclosure, the units consist of a 6-foot electric cord 





i 


a 


with switch, electric fan, activated charcoal wafer, circular ac- 
tivator and a container of chemical 
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@ Miracle marking pencil 
@ Works mechanically 
© No tape to unwind 
e Neat. strong case 
@ Handy pocket clip 
® Refills in 6 bright colors 
T 


Advertised in (ii3 POS 


ASK YOUR WH ESALER OR WRITE T TO PEN CORPORATION, ALAMEDA, CALIFORN 





The Saturday Evening 











IMPERIAL METHODS 


Uf you're 
profit conscious! 
service conscious! quality 
conscious] KK KKK 


DON’T PLACE YOUR ‘FILING 
SUPPLY’’ ORDERS TILL YOU 
CHECK WITH IMPERIAL METHODS 


imperial methods co. 
FOREST PARK, ILL. 


FREE CATALOG 
ON REQUEST 
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the 
perfect 
EXTRA 
TABLE 
for 
Studio 
or 
office, 
folds 
flat 

to 6” 









No. 415 Harwood 
Stor-A-Way by 
AN CO 


© Provides plenty of knee room. Board 
pivots at front and is easily adjusted 
to working angle most comfortable for 
each individual. 

® Doubles as easel as well as drawing 
board. Adjustable to any angle includ- 
ing vertical. 

® Inconspicuously stored. Folds flat to 
6 inches. 

® Select clear western pine top and 
hardwood base are smoothly finished in 
a fine clear lacquer. 


Board Size List Price 
No. 415-1 23x31” $17.50 
No. 415-2 24/x36” 19.00 
No. 415-3 31x42” 23.00 


All ANCO products sold thru dealers 
only. Write for the one nearest you. 








ANCO WOOD SPECIALTIES, INC. | 





- --for more details circle 107 on last page 


MOCERN STATIONER, FEBRUARY, 1961 

















PRE-SET FOR 
PERFECT PUNCHING 


No adjustments, no gauges, 


nothing to mark — 

just insert paper 

and squeeze! Clix 
punches are permanently 
pre-set for proper center 
distances . . . save time 
and waste motion. 
Always accurate, 
jamproof, trouble-free. 


CLIX 

DOUBLE DUTY PUNCH 
MODEL 32 
List $5.75 
























PAPER 
PUNCHES 











are also available in: 





1-Hole Punches — Model 100X — List $.65 
2-Hole Punches — Model 2 — List $2.75 for 5”—12” sheets 
3-Hole Punches — Model 3 — List $3.75 
7-Hole Punches — Model 7 — List $7.50 








See your Wholesaler or write to 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 
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a 
Pen & Paper Writing Set 51 


A natural combination of Pa- 
per “N’ Pen recently introduced 
by Pratt & Austin Co. includes 
stationery and a Wearever Stick- 
pen, with ink in 
match 


one of eight 
the 
the writing paper. The unit re- 
tails at $1. Dealer cost is $6.60 
per dozen, FOB Holyoke, Mass. 


colors to border of 





Lightweight Portable 


Commodore Business Machines, 


Inc., of 648 Broadway, New 
York 12, N.Y., has introduced 
a new portable typewriter, the 


“Educator.” Constructed of light- 
weight, impact-resistant Co-Mix, 
the typewriter weighs only nine 
pounds including its own leather- 
elte carrying case. It 
standard American keyboard, visible hand set margins, and end- 
of-the-page indicators. Available in the 
“Educator” lists for $48.88. 





has a 


blue, grey, or ivory, 


53 
Inc., 
display 
studio any peg- 
board. A clear plastic tier, which 
the full card, 
easily with hooks provided. A 
Tilt-O-Matic feature holds cards 
at the “buy level no matter what 
the tier height. The 
available in two-foot 


Plastic Greeting Card Tiers 


Gibson Greeting Cards, 





offers a new way to 


cards against 


shows attaches 


units are 


sections. 








HARTFORD 


VAL 
. fo: ee ee ie 
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Desk Accessories 





Credit Card Holder 

Rolfs of West Bend, Wis., has 
added a special credit card hold- 
er to its standard “Credential” 
billfold. Made for the new 
plastic credit card, the holders 
have cut-away corners that per- 
mit easy insertion and quick re- 
moval of individual Ad- 
ditional card holders can be add- 
ed as needed. The “Credential” 
billfold is available in a variety 
of leathers at $5 to $20. 


cards. 


Self-adhesive Index Tabs 


S\%\s 

. \« 
* 

7 \O\S es 








desk clocks. pen sets, cigaret bor 


New walnut laminated ‘o ah, 
minum desk have 
been added to the Peter Peppe 


Products line of desk accessorig 


accessories 


A brochure is available showin 


nelude 
perpetual magnetic calenday 


the new designs, which 


book ends and other items, 


5 


5 


56 


Ezyindex 
fers 


Products Corp. 
“Ezy Pres on” strip 
index tabs. To use, just remove 
a protective liner and press light. 
ly into place. It will stick t 
anything dry or non-greasy— 
paper, board, plastics, file folders 
cloth, acetate Mylar | shee 
protectors. The strips come iz 


new 


or 


various lengths and inserts com 
in a range of 16 key colors. 





NOW 
Available 














From 





for Detailed Price List to 


The Weis Manufacturing Co. 


Monroe, Michigan 
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'\/ ert Y/REPEAT SELLERS 


MULTIPLY YOUR PROFITS! 


self-adhesive 3 


FILE FOLDE 


LABELS -easier, j Fans 
i 


‘leaner. 


faster, « 


10 colors plus whi 
8 labels per sheet 
with guide lines 


Once used, Avery Self-adhesive 
File Folder Labels are reordered 
with no reselling! Cus- 


regularly 
tomers like the 
at the touch of 
never go back 

moistening of old 





self-adhesive 


CORRECTION 
TAPE - no fuss, 


muss, Stains or 
soiled hands 






t.4 


0 ate Available in sheets or rolls 
1/6”, 2/6” and 5/6” widths 


Correcting a fluid duplicator 
master is so clean and easy with 
Avery self-adhesive Correction 
tape that one order follows 
another. The tape is applied over 
the error. Then the correction 
is typed on the tape. 


te. 


way they go on 
a finger — they'll 
to messy, sticky 
-fashioned labels. 


YOU'LL LIKE THE Pe ~*~ ORDER TODAY! 
-<AT ORDERS! 5 
— 2 } om Avery F-line labels 
\ \ oe BUILD IMPULSE SALES! 
4 =| | There are hundreds of 
Y) th ee uses for these handy, 


Anniversary 
1935-1960 


CA 


Write for AVERY S 


data—or ORDER FROM 
YOUR WHOLESALER 


TODAY 


convenient labels at home, store, office or 
factory—for price marking, coding, identifica- 
tion, addressing, and 1001 other uses. Bright 
new packaging—27 popular sizes and shapes 
— in easy-to-use sheet form. ORDER TODAY! 


AVERY LABEL COMPANY, Div. 116 

117 Liberty St., New York 6 © 608 S. Dearborn St., 
Chicago 5 e 1616 S. California Ave., Monrovia, 
California ¢ Offices in Other Principal Cities 


ALES 
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FOUNDED 
3524 NORTH CLARK STREET, CHICAGO 13 


MODERN STAT!ONER, FEBRUARY, 





A GOOD 
NUMBERING 
MACHINE 
AT *16.50 LIST 


... A PRICE YOUR 
CUSTOMER WILL PAY! 


No. NM-2H, Size 2. Six 
wheel; consec., dupl., trip., 
quad. Chrome plated. 
List (incl. excise tax) $16.50 
less our regular discount. 





SOLD ONLY THROUGH DEALERS 
UIS MELIND CO. 


1893 TELEPHONE GR 7-4200 
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_ Proved sy Pa SteRtTS they'te ; 
_ the choice of artists everywhere. ath 
“© \Malfd. Oil’ Colors ‘Sell-fast and.) 
_ guarantee return customers. To 
‘brighten your prdfit’ picture, |” 
‘stock: and sell ‘Weber's Malfa 
_ Ott ‘Colors... ‘ 4 


r. \WEBER Co. 
: 3. _ Makers of Permalbe . 
Philadelphia 34, Penna. 
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pick the proven “profit” 


line of snapaparts 


e STANDARD 
e CUSTOM 
¢ STOCK 


NusINess 
forms 


Write now for latest 
dealership information 
plus our “Rush-Up 24- 
hour Quote Service” kit! 


-YOGERSNA 


BUSINESS FORMS 


P.O. BOX 10425 DALLAS 7, TEXAS 
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Se + es es ee ee 
Folding Machine Attachment 57 


The “Cross Folder,” a ney 
right-angle folding attachmegt 
for the Fold-O-Matic Model FR. 
5HDN is the newest develop. 
ment in table-top folding equip. 
Ps ment by Print-O-Matic Co. The 
‘wy’ “Cross Folder” unit is used with 

the standard folding machine tg 
produce French Folds, Baronial Folds and practically any varia. 






































tion involving combinations of up to two horizontal and ty chine 1 

PORTABLE right angle folds. The unit will even slit or perforate while making paper | 

one or two vertical folds. It operates automatically, al a speed lined 

of over 120 sheets per minute gumme 

LIQU iD perfora 

Office Planning Kit 57 B them | 

DUPLICATOR The Applied Research Corp. ra inform: 
offers a solution te the prob- 
lem in the selection of the 

most efficient equipment and Timin: 

use of floor space. A Mas- At 

ter Planner scale model kit ey 

os Park | 

includes a multitude of furni- ; 

ture and partition combina- mer 

sasteggc7P$ gupes “ie that re 

tions which, with the floor i. 

: : : time 1 

grid furnished, enables archi- s ollee 

tects, engineers and _ office a ( 

managers to visualize exactly what is required and how it wil the pr 


fit into available floor space to provide the greatest efficiency in 


i : we ; Ms - Park | 
office operation. The parts of desks, file cabinets, book cases, ae 
work centers and chairs are precision molded in two tone shade “ear al 

_ . " . .) 
of beige and brown. They can be painted to show actual color : 

poses. 


specified by a decorator for the individual office requirement. 





> . . to an 
Each kit comes complete with scale floor plan grid board and “anon 
LIQUID corner wall section which gives third dimension realism to the 3 
layout. zs 
. one ol 


DUPLICATOR ee wm a a i 
te ae iss z 4 Be ys trader 
SUPPLIES 


center 


Here’s a spirit process duplicator that’s easy to sell 
with a simple demonstration to: 
CLUBS CHURCHES “es eT pecs mer eons 5°7 
TEACHERS BUSINESSES 


It's portable (comes in its own carrying case) and 
quality built for years of trouble free operation. 





Hoyo 








and ¢ 
¢ NO GELATINS ¢ NO STENCILS ° NO INK _ . 
y i 
Letter Size Only $3750 Legal Size Only $4450 Price: 
Including Supplies posta; 
Cobb 
MASTER LIQUID DUPLICATOR SUPPLIES are a steady 
source of repeat business month after month . . . 

keep customers coming back to your store. Copy 
-------------------- Am 
ment 
i NATIONALLY ADVERTISED IN LEAD- | consu 

| ING OFFICE, CHURCH, SCHOOL | try 
1 AND FRATERNAL PUBLICATIONS | _ 
. 99 
A a ae ee An i 
@ ATTRACTIVE DEALER DISCOUNTS twelv 

on, 
WRITE TODAY FOR COMPLETE INFORMATION ~_ 
tury” 
inche 
contr 
COMPANY ol 
6500 MS West Lake Street Minneapolis 26, Minnesota “. 
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NEW PRODUCTS . . 





improved Copier 


chine 1s used, 
paper used is maintained by turning the dial to keep the indicator 


lined up opposite the red ball. 


gummed 






59 


A new “Copytrol” dial is the 
main new feature of an im- 
proved 
machine announced by Minne- 
sota Mining and Manufacturing 
Co. 
setting a paper guide opposite a 
red ball which moves as the ma- 
Proper setting for any type of “Thermo-Fax” copy 


“Thermo-Fax” copying 


Copies are made by merely 


Also announced is a new all-white 
label paper which enables either 33 or 42 gummed and 


perforated mailing labels to be made in four seconds by running 


them through any 


Timing Device 

A tiny device called Memo- 
Park is a key chain automatic 
timer the size of a silver dollar 
that reminds motorists that their 
time in a metered parking zone 
is almost up. Introduced by Or- 
ca (Organ Corp. of America), 


the precise timer is made in Switzerland. 


“Thermo-Fax” copying machine. 
information write Dept. LO 4638, 900 Bush Ave., 


For more 


St. Paul, Minn. 


60 
~ +4 
woh »-: 
ef You? @ : 
fs i Vv ay 
t Ped a 
Price is $3.95. Memo- 


Park can also be used to time long distance telephone calls, to 
indicate the time to take pills or to feed the baby, to remind 
businessmen about appointments, and for many other timing pur- 


poses. 
to an hour. 


It can be set to signal any time interval from one minute 
When an arrow reaches “0” on the timer, an insistent 


buzzer-alarm goes off, notifying the parker that his time is almost 


up. Memo-Park is carded for sale at retail counters. 


Weighing 


one ounce, it is made in six colors (black, yellow, red, green, blue 


and ivory) and comes with its own key chain. 


An initial, auto 


trademark replica or a good luck charm can be attached to the 


center of the device. 














and correspondence. 


Legal Size Memo Kit 61 

A new legal sized desk 
memo kit folds up for con- 
venient note-taking away 
from the office. Covered in a 
saddle brown vinyl, it opens 
out on desk top to 18” by 
14144”. The right side holds 
a standard legal pad. On the 
left is a pocket for loose notes 


Rigid backing makes the kit self supporting 


for writing, without the need for table or desk. When folded to 9” 


by 1414” 


, the memo kit fits into brief bag or underarm case. 


Prices range from $3.95 for one kit, to $2.60 each in gross lots, 


postage paid. 


A legal pad is included. The kit is a product of 


Cobb Shinn Services, 721 Union St., Indianapolis 25, Ind. 


Copy Machine 

American Photocopy Equip- 
ment Co., which sells direct to 
consumers, has announced it en- 
try into the low-priced copy- 
maker field with a compact new 
899 unit, the Apeco “Century.” 
An important new feature of the 
twelve pound unit is that the 


62 





original document and copy paper are placed in direct contact 


with the exposure lamp, increasing exposure fidelity. 


The “Cen- 


tury” copies any document, regardless of original color, up to 8% 


inches wide, in any length. 


Other features include an exposure 


control dial with the exclusive Apeco color band, nylon gears 
that never need lubricating, electrically-driven rollers that feed 
paper through the machine at a constant speed for consistent copy- 
ing quality, and an impact-proof plastic housing. 


MODERN STATIONER, FEBRUARY, 


1961 
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500 LABELS PER PACKAGES 
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the WARSHAW 


MFG. CO., INC. 


1 MAIN ST., 
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SNAPEX TAX & STOCK 
SUSINESS FORMS MANUFACTURERS 


W-2—Approved Federal, State and City wage 
tax reports for processing in one operation. 
Forms specifically designed for NCR, Bur- 
roughs, etc. 

STOCK FORMS—Invoices, Bills of Lading, Pur- 
chase Orders, Expense Reports, Speed Letters, 
Credit Memos, etc. 


GF. 

























You accept the orders—we do everything else 
under your name. Excellent profits. All forms 
imprinted or plain. 

IMMEDIATE SHIPMENTS right from stock 


Write for trade PROFIT-PLAN now! 
Serving the trade from Ceast to Coast 


APEX BUSINESS SYSTEMS 


Nit YORK /. N.Y. *° Phone: BE 3-7133 
- -- for more details circle 108 on last page 
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10 PEARL ST 








N 
STAXONSTEEL 


TRaNsran rus ° 


The Steel Framework Makes The Difference 


otF RS, 
“3+* BANKERS BOX COMPANY 
Fonye” 2607 NORTH 25th + FRANKLIN PARK, ILLINOIS 


Western Plant & Office 1354 $O. CLAUDINA + ANAHEIM, CALIFORNIA 
- - - for more details circle 112 on last page 


for more sales ART GUILD 


and more profit: for everyday & seasonal cards 
ENCORES 


for smart contemporary cards 


MERRIE CHRISTMAS 


for P.G. Albums 





Sradling 


>" 


SINCE 1907 





fetal WILLIAMSBURG 


EXECUTIVE OFFICE: 3280 Broadway, New York 27, N.Y. ° PLANT: Webster, Mass. 
DISTRICT OFFICES: New York, Boston, St. Louls, Kansas City, Los Angeles, San Francisco 
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Decorative Candle 63 
The apothecary jar is now xn 
attractive new creation by Co 
lonial Candle Company of Cape 
Cod, Inc. The new glass and 
wax lighting accent combines the 
old and the new to fit in with 
both traditional and modern dex 
ors. In turquoise, lavender 
honeysuckle scent, “The Apothe 
cary Jar” by Colonial measures, with cover, 8” 





tall and 34.” m 


diameter. 
Portable Dictating Machine 64 
A new portable battery- : 


operated, full-fledged dictating 
machine designed for the busi- 
ness or professional man has 
been announced today by 
Edison Voicewriter Div., Mc- 
Graw-Edison Co. Called “Es- 
cort,” the new machine may 
be used in the office or on 
the road as a regular ic- 
tating machine, slung over 
the shoulder in a leather hol- 
ster or carried in an attractive 
attache case when traveling. 
An adjustable record volume 
control enables the user to 
record close-up dictation, con- 
ferences, or interviews without the use of extra microphones or 
accessories. It features an On-Talk light which flickers with the 
sound of the voice, signalling visually that the unit is recording; 
a signal that warns the user that he is near the end of the disc: 
and a set of batteries that will power the machine for a full three 


months of average use. 


New Pen Packaging 65 








NEW | 





An array of new and colorfy 






writing instrument packages frop 





Stackin« 
point line keyed in bright color * 
The Ink-Stik line is red; th \ 
Dialer Stik, orange; School pen | 
blue; Marker Stik, yellow; anj 

so on. These color-keyed boxes 


Micropoint, Inc., has each Mier. 





will enable stationers to fill o. { 
ders faster and more accurately. On the back of each box a spag 
The deale 
can imprint his name and address in this space so his customer 


is left open below the suggestion, “re-order from.” 
will re-order from him rather than another stationer. 


chip or 


Drawing Tables 
Designed to help dealers meet 


the budget needs of artists, ; 
chrome 


schools, drafting rooms and cth 


‘ It gangs 
ers, Stacor introduces ts new . 
; : saving S 
Stream Liner Series Drawing Ta- 
bles, starting al $29.50 retail 
with full markup, and Stream 
Liner mobile Taboret, selling for insulat 
$25. Both are precision made of A nev 
heavy gauge lifelime steel. Draw- f 
: home ch 


ng tables feature fingertip board al 
: 4 persona 
adjustment fer positive locking : 


a being i 

al any angle, witihoul changing . _ 

aloe Safe Cx 

board height. A smooth sliding d to 
» » = sat 

surface for T-square is assured vettified 


xy heavy gauge aluminum edges i 
{hess tempera 

















SS. 





DS, SHEETS 
: LLS, BOARDS 
AMERICA’S MOST COMPLETE LINE OF 
QUALITY PAPERS FOR THE DRAFTSMAN 


DEALERS: Send for samples and price list! 


| 
BOX 1016 * PASSAIC, N.J. | 
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78 








on the drawing board A pencil % one hot 
ledge and slanted steel footrest are also standard. Six models ar Sal 
available in two heights and three board sizes. Tables are shipped ae of 
KD. The new Stacor Taboret, on ball-bearing casters, has tw Sasa 
slide-out trays on nylon glides for easy access to materials, 4 Mosler 
safety slop prevents trays from pulling out accidentally. 
Ticket Punches = 


by HOGGSON for Every 
Office and School Use 








TALLY ¥ 
COUNTER No, 26 & : 
No, 27 sae 

Description: 
No.2 — 1%” reach. Ve" to V4 standard designs. Ask for models 
round holes, ass‘t. dies, letters & equipped with Tally Counter. 
figures. No. 17 — Notch or Edge Cutter 
No.3 — 12” reach. Ye" to V4 Dies V4’ to 5/16” max. 
round holes, ass’t. dies, letters & No. 33 — Notch or Edge Cutter 
figures Dies ¥%e" to V2"’ max. 
No. 12 — 2” reach. Ve" to V4 No. 29 — Corner Punch aids in as- 
round holes, ass’t. dies, letters & sembling & fitting letters and 
figures. popers. (Oblong slots) and Ve" to 
No. 470 — 3” reach. Ve" to Vs V4"' round holes. 
round holes, ass’t. dies No. 26 — Sliding Gauge Punch 
No. 46— Minute Book Punch, % 1%" reac 


h. 
to V2" round holes—oblong, oval No. 27 — Sliding Gauge Punch 


or slotted holes. A Notch or Edge 2” reach. 

Cutter where large dies ore re Send for 
quired. 

TALLY COUNTER PUNCH registers HOGGSON 
1 to 99,999. Available with Ve", PUNCHES 
3/16” & V4" round holes and all Folder 





THE HOGGSON & PETTIS MFG. CO. 


141F Brewery St., New Haven, Conn. 
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NEW PRODUCTS 


Stacking Chair 67 
a An all-purpose chair which 

\ combines unusual seating com- 
fort with the maintenance-free 

| qualities is Model 746 designed 


by Royal for general seating. 
New Royalwood 
wood (a built-up 
layers of plastic impreg- 
wood) has all the 
features of wood plus resistance 


treatment of 
laminate of 
many 
nated best 
to damage by burn, alcohol, mild 
acids, alkali and weather. Under 
normal will not crack, 
The all-welded steel frame is finished in Royal- 
Light in weight, the chair can be easily carried or moved. 





use, it 
chip or stain. 
chrome 
[t gangs for multiple seating arrangements and stacks for space- 
saving slorage. 


Insulated Home Chests 68 
A new line of small insulated 
home chests for the protection of 
personal papers and valuables is 
being introduced by the Mosler 
Safe Co. The chests are 
said to be burglar resistant and 
certified to withstand with 
temperatures to 1700 degrees for 

They are adaptable 
for wall installation as well as 
floor or shelf placement and are 


new 
fire 
one hour. 


designed for sale at a low price, 
Mosler said. 





traditional craftsmanship . se 


and the sales appeal of brass 


Every item a standout on your 


1641 

MAGIC MEMO 
3° 9, 
retail, $1.00 


counter . . . a wide selection of 
accessories for home and office in 


rich brass finish . . . many 





in gleaming nickel, too. Smartly 











gift-boxed, fully described in the 
new 1960-1961 Park Sherman 
gift catalog. 
Send for yours. 


- 1484 
COMBINATION 


1642 PENCIL WELL 
DATE & DOODLE AND SHARPENER, 
835"x 11", retail, $3.95 


retail, $2.95 


I) 
PARK SHERMAN, Inc. 


5] A Subsidiary of Ketcham & McDougall, Inc. 
- Roseland, N.J. 











ie el 
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Wide Feed Whiteprinter 69 

Copymation, Inc. announces development of the Copymaster, 
a new, compact table or wall mounted 44” whiteprinter for archi- 
tects, engineers, school and office use. This newly designed white- 
printer has a variable printing speed range up to 10 feet per min- 
ute controlled by a single knob with full reverse feature. A wide 
feed table simplifies print feed and return. The Copymaster also 
introduces a new concept in print developing with a horizontally 
mounted, self-sealing chamber which processes several prints si- 





multaneously. Copymaster produces sharp prints quickly from 
any translucent material, makes excellent intermediates and sepias. 
Priced under $300, the printing unit is housed in 18 gauge steel 
finished in baked-on harmonizing office colors. Dimensions are 
64%” by 9144” by 58%” and over-all weight is 80 lbs. Three 
easily replaceable special black light fluorescent lamps provide the 
The unit plugs into a standard electric outlet. The 
developing chamber, made of aluminum, is 4” by 4” by 551%” 
For full information write to Copymation, 5650 
Ave., Chicago 45, Ill. Dealer inquiries are invited. 


light source 


and weighs 4 lbs. 


North Western 


Imprinted Bags 70 


Imprinted 


orders for as few 


bags in small quantity orders are available in 
thousand minimum of one size with a 


total order of three thousand. For prices and information, write 


as a 


Inter-American Products, 161 W. Huron St., Chicago 10, Il. 















Complete 
Line of 


Insuloted 
FILE CABINETS 


Fire King Insulated File Cabinets are 
available in one, two, three and four 
drawer models... in letter and legal 
sizes... a choice of attractive deco- 
rator colors. Fire King Cabinets are 
offered with Underwriters’ Labora- 
tories, Inc. C or D labels and the 
S.M.N.A. label. Write for catalog. 








CERTIFIED 1 HR. 1700° 


SHOWROOMS: 
HARVID SALES ASSOCIATES 
NEW YORK, NEW YORK 

4. A STEGER 

ST. LOUIS 2, MISSOURI 
BARLIN SALES COMPANY 
AKRON 8, OHIO 

HAGEN G WATERS 
SEATTLE 4, WASHINGTON 


RAUB & ROBINSON, INC 
LOS ANGELES, CALIFORNIA 





MURPHY MFG. CO., INC. © 832 W. IFFFFRSON ST. « 


LOMNSVILLE 2, KY. 
--- for more details circle 152 on last page 
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pride... i 


of ownership with 
Greater efficiency... 
Bigger profits... 
More flexibility... 
is yours with 
SAGINAW STEEL 
STORE FIXTURES 


for information write to 


SAGINAW INDUSTRIES CO. 
2119 S. Jefferson e Saginaw 25, Michigan 
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JUST OFF THE PRESS! 


HERE is the 
MOST COMPLETE 
or. v.\ Rel cie.) | 


Marking Devices, Rubber 
Stamps and Office 
Accessories Available 






352 pages of popular money- 
making items ready for imme- 
diate delivery. Send For Your 
Copy Now...Use it profitably. 





DIV. BANKERS & MERCHANTS, Inc. 
4410 N. Ravenswood Ave. 
Dept. M2 Chicago 16, Ill. 

- - - for more details circle 111 on last page 




















Optically ground and polished 
glass lenses. The unique green 
display stand makes 
sales easy. Each reader at- 
tractively packaged in a 
scarlet and grey box. 
No. 735/10 
CONTAINS 





2- Readers List 3.25 ea 
2-4,” Readers ist 4.50 ea. 9.00 
S$TOTAL RESALE VALUE $29.00 


One $2.00 Display Stand Free with 
Each Assortment 
PRICE TO DEALER — $17.40 
Open Stocks Available—Less 40% 





TRITE INST] 


135 MONROE STREET 


JMENT CO. 


NEWARK 53, N. J. 
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NEW PRODUCTS ........ 






Stencil Obliterating Fluid 7 


Reynolds “Stencil-Kover,” th 
specially formulated obliterating 
fluid, tan colored to match op. 
rugated cartons, is now being 
packaged under a modern, ney 
label in a new 16 oz. size aerogd 
container. It is used to cove 
over old stenciling, labels anj 
other printing. It dries instant. 
ly to transform used cartons into fresh, clean, new looking cop. 
tainers; permits re-stenciling on a new, clean surface. For de 
scriptive folder, prices, discounts, and other information, writ 
Reynolds Ink, Inc., 2075 East 65th St., Cleveland 3 Ohio. 


Modular Furniture Units 72 

Designcraft Metal Mfg. Corp. has introduced a line of re. 
ceding door credenza and auxiliary desk units to be used with its 
companion lines of steel and oiled walnut modular office fur. 
niture. The eight new units add flexibility to the firm’s “Dimen. 





sional” group of office furniture. One of the new units, a steno 
pedestal, contains eight stationery and one envelope compart- 
ments and comes in either steel or wood exterior. Other ney 
items are receding door file and storage units. 


Brass Desk Accessories 73 

Solid brass desk accessories at 
“popular prices” are offered by 
A & M Leatherlines, Inc., 230 
Fifth Ave., New York 1, N. Y. 
The 36 items in the series have 
a non-tarnish finish and are 
available in open stock so that 
matching pieces can be added at 
any time. Retail prices include 
a double pen set for $3.95, pencil well for $2.95 and a letter 
opener for $1.95. 





Dial Intercom 74 


A new, automatic dial tele 
phone business intercom that re 
quires no switchboard _installa- 
tion has been announced by 
Fanon Electronic Industries. The 
versatile new 1010 system pro- 
vides the convenience of an 
automatic dial system with full 
trunkage (an individual two-way 
conversation for every pair of phones in the system) without the 
necessity of installing an expensive automatic exchange boar. 
All switching is accomplished by the telephones themselves which 
permit both “private” talking of up to five separate conversations 
or a “common talking” conference facility between a number of 
telephones. The maximum number of dial telephones that can 
be used in the system is eleven. However, the system can be 
expanded by using fewer dial (master) phones and adding remote 
telephones which can call the master phone to which they are 
connected. If six-master dial phones are used, each can have five 
remote telephones associated with it, or a total of 36 stations in 
the system. The master dial phones can interconnect each other's 
remote telephones. Complete information can be obtained by 
writing Fanon Electronics Industries, Inc., 439 Frelinghuysen Ave. 


Newark 12, NJ. 
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folding Furniture Guide A 


Making one room do the work of many 
with the aid of folding tables is described 
illustrated guide avail- 


in a new, 10-page, 
able from Howe Folding Furniture, Inc., 
| Park Ave., New York 16, N.Y. The 


guide serves as a catalog to help businesses 


meet the rising costs of commercial floor 
areas. It is entitled, “Making Multi- 
Purpose Use of Space.” 

Price List B 


A new Luxco D-145 Confidential Dealer 
Price List announces price reductions on 
six models and offers full information on 
a complete line of stands, chairs, 
and personal files. Data includes shipping 
colors, 


stools 


weights, optional equipment, sug- 
gested retail price, quantity breakdowns, 
etc. Dealers may obtain a copy from 


Luxco, Inc., 100 King St., LaCrosse, Wis. 


Magnetic Tab Card Circular € 


In an effort to 
users with their 
Magne-Tab, the 
pared a detailed 


better acquaint potential 
new magnetic tab card, 
manufacturer has pre- 
circular which is available 
on request. It explains how the card 
operates and how it benefits automatic 
record keeping procedures through built-in 
magnetic action which causes the cards to 
repel other and fan out for easy 
reference. The circular may be obtained by 


each 


writing Business Efficiency Aids, Inc., 8114 
North Lawndale, Skokie, III. 
Index Planner D 


An Index Planner and Sample Catalog 
for use by stationers, printers, bookbinders 
and other suppliers of indexed material 
has been developed by the G. J. Aigner 
Co. It contains samples of all styles of 
index tab colors, tab paper 
stocks and Mylar plastic reinforcing for 
index dividers. It contains layout 
sheets which permit fast, easy layout of 
tab titles. 


tabs, sizes, 


also 


Marking Device Catalog E 


Bankers & Merchants, Inc., 4410 North 
Ravenswood Ave., Chicago 40, Tll., has 
issued a new, 350-page general catalog, 
No. 100. with descriptions, prices and_re- 
lated information on thousands of stock 
and other marking devices. An 
accompanying yellow booklet contains dis- 


stamps 


count information. A 16-page special cata- 
log and sections of the general catalog 
can be obtained for dealer distribution to 


customers 
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Furniture Display 





On Wheels 


A small panel truck has been 
£4% placed in service at Arlington, 
Va., as a mobile showroom for of- 
fice furniture by Arlington Print- 
ers and Stationers. 

The 200-cubic-foot capacity unit 
is carpeted, wood paneled and 
stocked with filing cabinets, a desk 
and office chairs. 


According to William Rowe, 
founder and owner of the Arling- 


ton company, the economical truck 





is sent 25 to 30 miles in all direc- 


tions from his store to call on 
prospective customers. Showing 


actual samples rather than photo- 
graphs has helped measureably to 
increase outside sales, he says, 
while only slightly increasing over- 
head cost. 


The truck measures less than 
13 feet in overall length. It is 
powered by a four-cylinder, 59.6- 


horsepower engine. 





Ea NO FUSS—NO MESS 
== bee When you use 
age LINOLEUM 
>F2 
See 





il 










sa yy ih 
& Free test sample! 
——— Dealer’s ~ ine | 
invited A| 


FREE 


{ 
a 


DESK TOPS LOOK BRAND NEW IN 2 MINUTES! 


yj 


TROT Ne 
Desk Top Cleaner 


7 Easy to apply. Pour it on — Wipe it off. 







Contains magic miracle compound that penetrates 
stubborn grit and grime. Brings back original finish. 


1 Pint—$1.25 Doz. Pints—$12 


(WEST COAST SLIGHTLY HIGHER) 


Order today. Money back guarantee. 


WIEMER’S, Inc. ve. «s 


70 Vernon Street ¢ Bridgeport, Conn. 
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NEW! K@&r@ promMotTIONAL 
STEEL DESK with LINOLEUM TOP 


@ Mar-resistant, shock-proof 

Armstrong linoleum top 

Sturdy - 18, 20 & 22 ga. 

steel 

® 5 easy-sliding roller 
bearing drawers 

®@ Side-locking follow block 
on file drawer 

®@ Brushed aluminum hard- 
ware and trim 

® Adjustable glides for 
perfect levelling 

@ Oven-baked enamel finish 
® Choice of 4 colors 


make money « keep it 


Model No. 603-D 
60" 


x 30” 


when you séll K«C quality 


equipment. 
desks, 


ae 
4 ‘oe | 
oom «| (ed 
EB} 


Files, 


steel, 





76 


K&C quality cuts costly servicing, so you keep 
your profits on our fast-moving promotional steel 


storage cabinets, 
all are precision made of heavy gauge 
quality-finished in a 
Write, wire, phone TODAY for complete catalog and price 
list and NEW KGC Ist ORDER Bonus Plan. 
Newspaper Mats Available 


METAL PRODUCTS CoO., 
= 1007 Greene Ave., Brooklyn 21, N. 


combination units 


choice of colors. 





INC. 
Y. @ HYacinth 1-4510 


OVER A DECADE OF QUALITY AND PRECISION IN STEEL EQUIPMENT 


Representatives: a few choice territories available; Inquiries invited. 
See Us at the NOFA Show — Booth 618 


---for more details circle 140 on last page 





THE 
FAMOUS 
ROBERTS 


‘Since 1889) 


50 





The Roberts 50 triple-action numbering ma- 
chine is designed to give years of trouble- 
free service. Flick the 3-way switch and in- 
stantly you shift to consecutive, duplicate or 
repeat automatic numbering as desired. Beau- 


tifully engineered, all-steel construction, 


pre- 
cision-machined parts, with choice of 5 to 9 
wheels in several figure styles and _ sizes. 


You’ll like the smooth solid action, the crisp 


clean impressions, the provision for retract- 
One of 


line of Roberts numbering 


ing wheels not in use. a complete 
machines world 
famous since 1889. Write Roberts Number- 
Heller Roberts Mfg. 


700 Jamaica Ave., Brooklyn 8, N. Y. 


ing Machine Division, 
Corp., 


HELLER ROBERTS 


Manufacturing Corporation 


--- for more details circle 136 on last page 
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THE 


UNUSUAL 


is USUAL 
In Ed-U-Cards! 





Card Games to 
Grow Up with 


World's largest variety of children’s 
card games all in one display— 





now with “CLIP- movie” ss 


— 
= | sr ony 29C 
Ed-U-Cards Mfg. Corp. 


13-05 44th Ave., Long Island City 1, N. Y 


--- for more details circle 125 on last page 





YOURS FOR THE ASKING 





Dictating Pamphlet F | 


“How to Measure Time With Tape” 5; 
the name of a new pamphlet to help dic. 
tating users get the most out of 
the new magnetic tape machines. A copy 


machine 


can be obtained by writing to the Bug. 
ness Equipment Division of the DeJur. 
Amsco Corp., Dept TWT-P, 45-01 North. 
ern Blvd., Long Island City 1, 
Franchised dealers can have copies im 
printed 

Office Machine Form Sheet G 


An easy-to-use job evaluation survey 
form is available to check off the suita 
bility of adding machines or calculators, 
Rating areas are offered on the practical- 
ity of the and engineering of a 
machine, and on operating ease and 4. 
Evaluation survey forms are 
available from Victor Adding Machine Co, 
Public Relations Dept. -230, 3900 N. Rock- 
well St., Chicago 18, IIl. 


design 


ficiency. 


Mapping Pen H 


A free 
pered gilt 


mapping pen, with tem- 
point, is offered to sta- 
Taylor Services, P. O. Box 336, 
Calif. The pen, imported 
features a shaped plastic 
and comes in assorted colors, card- 


sample 
steel 
tioners by 
Garden Grove, 
from 

handle 
ed for display. 


England, 


Ink, Adhesives Catalog | 


A new “Ink and 
Data Sales Book” 
Carter’s Ink Co. 


Adhesive Catalog and 

has been announced by 
Designed and written 
from the dealer’s point of view, the new 
book 36 pages with complete infor- 
mation on markers, stamp pads, ink eradi- 
cators, artists colors, indelibles, 
cleaners and special items. It has loose- 
leaf binding, corner tabs for instant refer- 
ence to different product categories, draw- 
that lend themselves to easy repro- 
duction in dealer ads or mailings, and 
charts showing performance characteristics 
of different adhesives. A copy of the 
combination catalog and_ selling tool is 
The Carter’s Ink Co., Dept 
42.Mass. 


has 


adhesives, 


vy: 
ings 


from 
C., Cambridge 


available 


Spirit Duplicator J 


The “Sprint,” a new compact spirit 
duplicator, rounds out the Underwood- 
Olivetti line of portables and offers a new 
concept in high quality dupli- 
cating. Automatic master engaging, 9 
position pressure control, vertical and hori- 
zontal copy positioner, chrome steel drum 
and wick assembly gives the Sprint an ex- 
ceptionally wide range of applications. The 


low cost, 


machine duplicates in one to five colors, 
takes postcard through legal size, and is 
ideal for short run duplication. Retail price 
is $88 plus F.E.T. 
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| Mouey-making 


for OFFICE 
MAPS HOME ® SCHOOL 
| GIFTS @ TRAVEL 


from American Map Co. 
SALES 


CLEARTYPE™ ances of 


USA. SECTIONS 
| STATESeCOUNTIES 
| PUSH PIN SYSTEMS 


from 8Y2"' x 11"' to 44"' x 64" and 
| larger, retail 10c to $3.50 and up 


| COLORPRINT TM 
| Full Color Maps 


| GIANT 50” x 38" retail 29¢ and up 


| Full line of laminated wall maps, 
| atlases 
| FREE DISPLAYS, RACKS 


Liberal Dealer Discounts. Write for 
| complete new Catalog TODAY! 


sgl 
AMERICAN MAP CO., INC. &3} 


3 West 61st St.,N. Y¥.23,N.Y. 7 
..-for more details circle 106 on last page 





LOW COST 
STORE FIXTURE 








PROVED BY THOUSANDS 


TO INCREASE: 

@ IMPULSE BUYING 

@ SELF-SERVICE 

@ RELATED ITEM SALES 
SELL MORE — SELL FASTER — SELL 
EASIER . . . all with the amazingly 
LOW-PRICED, HIGH-QUALITY, FLEXO- 
SPACE. Self-Service makes it easier 
for your customers to buy. 
USABLE SELLING SPACE ALL AROUND 
the entire Island NO BLIND 
SPOTS! Use in all departments. 
Write today for full details of how 
YOU can make your sales soar at an 





unbelievable low cost with FLEXO- 
SPACE. 
FREE att NEW 50-PAGE 


WHOLESALE DISCOUNT CATALOG 
WRITE: ADD SALES CO 
829 YORK STREET 
MANITOWOC, WISCONSIN 





Yours for the Asking . . . . 


Furniture Color Prints K 


A series of four-color process prints il- 
lustrating office arrangements of the new 
line of modular steel furniture har- 
monizing chairs are offered by Luxco, 
Inc., LaCrosse, Wis. Copies of the prints, 
showing 


and 


typical office arrangements, as 
well as complete information and catalogs 
regarding Luxco modular desks and chairs 
may be obtained by writing to the com- 


pany. 


Specification Sheets L 


A new series of six specifications sheets 
on the complete line of time recorders and 
time stamps made by Cincinnati Time Re- 
corder Co., is containing 


now available, 


data on each machine’s features, sizes, 
electrical requirements, methods of mount- 
ing, The 
from the company at 


Cincinnati 14, Ohio. 


available free 


1733 Central Ave., 


etc. sheets are 


Binder, Album Catalog M 


A new catalog on Ful-Vu_ presentation 
binders, photo albums and transparent spe- 
cialties has been prepared by Cooks’ Ine., 
Blackwood, N. J. 


features 


The 54-page publication 


twin wire binding which allows 


whole added or 


In addition, it is punched to fit 


pages or sections to be 


deleted. 


the conventional three ring binder. Write 
for Catalog No. 262. 
Postal Information Booklet N 


Ideas for saving time and money on 
mailings are offered in a new _ booklet 
entitled, “How Do You Measure Up on 
Postal Know-How?” The advantages of 
metered mail and other little-known facts 
about cutting 
every-day mail are discussed in the book- 
let, which is offered without charge by 
Pitney-Bowes Inc., 49 Crosby St., Stam- 
ford, Conn. 


costs while speeding up 


Graph Sheet Guide .@) 


catalog that 
and their special uses is offered by Keuffel 
& Esser Co., Third Streets, 
Hoboken, N.J. The 92-page free booklet 
is illustrated with graph 
Lions, many of them in color. 


A new lists graph sheets 


and Adams 


sheet reproduc- 
Descriptive 
test includes an introductory guide to the 
selection of grid patterns best suited to 
individual requirements. 


Smoking Accessories P 


A 1961 
fully illustrated and described as a 


catalog of smoking accessories, 
fact 
file on equipment of this type, is available 
from Smoking Products, Inc., Dept MS, 
111 Pioneer St., Brooklyn 31, N.Y. 
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Fisher 
BALL PENS 


Pen-Ciis 


e ALL COLORS 
REGULAR INKS 
REPRODUCING INKS 
MEDIUM POINTS 
FINE POINTS 


} 


NOW OWE PRICE: 


ALL POINTS, ALL COLORS, 
REPRO AND REGULAR INK 
WITH OR WITHOUT CAP 
AND CLIP 


LIST *4°° boz. 


WRITE FOR CATALOG 


FISHER PEN CO. 


FOREST-PARK, ILLINOIS 
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CLASSIFIED ADVERTISEMENTS — 


Deadline for classified advertisements is the fifteenth of the 2nd month 
preceding the month in which the magazine is issued. RATES: 30c a word. 
Minimum Order: $6.00. Names and address are tc be included in the count. 
Initials or sets of figures are to be counted as one word 





HELP WANTED LOCAL SALESMEN WANTED _.. | Feb. 22-26—National Office Fua 
Stationery men calling primarily on variety pee : 
stores, to sell leading line of Halloween cos- Assn. (NOFA) convention-exh 
MANUFACTURER’S REPRESENTATIVE tumes and masks in Ohio and Penna. Although Coliseum. New York City. 
Several protected territories open for men cap- sideline initially, great 4 tg for expansion . ° ’ 
able of handling volume line. Department store, with this and other toy lines, if successful. Com- ’ : a A 
Stationery and Gift Shop following. Allied —_ neue, bes aeNTe oe ce y er aR — Feb. 24-26—NSOEA Western Station 
vermissable. Full particulars first letter. A 2 ast First Veins Banat : : . 
cuplins confidential.” Reed Starline Card Com- | Street, Duluth 2, Minnesota. 1-61 and Office Equipment convention 
pany, 3331 Sunset Blvd., Los Angeles 26, Calif. . inet hibit, Biltmore Hotel, Los Angeles, 
2-61 

—___—_ —__— - —__—_—_—_—_——_ | NOW BUILDING OUR OWN SALESFORCE > ‘ 3 al = 

| Well established manufacturer & wholesaler of Feb. 27-March 4—Pencil Week. 
Salesmen now calling on gift stores, drug stores, Gifts and Novelties. Formerly represented by | 
etc. We are a 31-year-old publisher of studio The Beckhard Line. Many territories available March 11-17—11th Int'l Toy and Tg 
and humorous greeting cards. ye commissions State qualifications, experience and_ references. Pair New. Vork 7 
Prepaid shipments. Free racks, etc. Box 305, HARRY WINKLER COMPANY, 1828 West- wy Se See 
MODERN STATIONER AND OFFICE EQU IP- minster Street, Providence 9, R. I. 2-61 
MENT DEALER, 1 East First Street, Duluth 2 | April 19-21 


Minnesota. 163 oe 





-Wholesale Stationers 
annual convention, Edgewater Be 
Hotel, Chicago. 


New gold plated | LINES WANTED April 27-May 1—Nat'l Art Mater 


Trade Assn. convention, Biltmore 


REPRESENTATIVE WANTS LINES FOR THE tel, Los Angeles. 
50TH STATE, SAMPLE ROOM AVAILABLE . 
CALLING ON aS ATIONERY, DRUG AND | April 28-May 1—Nat’l Assn. of Col 
’ARIETY STORES. TASK & ASSOCIATES, ae ee é 
P.O. BOX 2525, SAN FRANCISCO, CALIF Stores. convention, Hotel Deau 


3-61 Miami Beach, Fla. 











on _ : May 14-16—Stationery & Office Equ 
organizer ment Guild of Canada, 28th ann 


convention, Sheraton-Mount Royal 
for home or office RSS WANTED tel, Montreal. 








Now, add extra wor D LETTER BUSINESS AND POS’ | . T , . 
profits to your line. CARDS LOW WHOLESALE. PRIC ES os May 14-19—New York Stationery Sh 
This Gold Plated , ar HANFAST SERVICE — FREE DE- 

emo Clip makes an S A AN & CO. 3OX 361, s ~ 18-! lat’ : : 
ccmaneus wae tantell ay 76 LO June 18-21- “Nat'l Office Machine De 
memo holder or recipe ers Assn., 36th annual convention 
holder. It also doubles . . — hibit, Grossingers, New York. 
os OG paper weight. n 
unusually fine last . ° . 
sir ease gift item Sept. 18-Oct. 18—National Interior J 


that sells on sight. BALL PEN REFILLS sign Month. 














Ball pen refills, highest quality. wr $4.95 pre- ; 
i . > 3 le { » D , , 1 
paid Blue, Black, Red, Green, Gold. With There Ss 


ae oe ’ matching 49c imprinted cellophane envelopes ex- 


. cept for gold. Other bargains. Macleans, Box 
apy Adige — 564-M, Houma, Louisiana. TF | yee 1 C 
Immediate delivery. , 
IN 


DEALERS: send for 
samples and prices. 





PERSONALIZED LABELS 


PROFIT WITHOUT rv ER TORY! DISPLAY 
L. D. VAN VALKENBURG NEW. BOLIND TREE 


LAB . Largest 

HOLYOKE, MASS. selection of he A address, book, etc. 

| labels. It’s free! Bolind, Boulder 24, Colorado 
9 


2-61 
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| DRAWING TUBES & KIT 
NE Ww! DESK NAMEPLATE 


WITH 
RE-USABLE LETTERS | | AND NEW 
® Attractive desk nameplate GLITTERBROIDERY 


beautifies your desk. FOR GIRLS 


e@ Makes an ideal and distinc- re 7 ‘ 
cendniinduidensed tive executive gift. | Giltterioes paper, fabric, leather, m 
on nameplates. Letters and bases completely re-usable. | in seconds! 12 colors, 3 sizes, bl 


| = , n ai 
You can now supply your customers with one-piece construction with attractive black poe. ree racks and merchand 
. es ” . y 4 

immediate service on individual name- or brown wrinkle finish. Length 9%” with ing deals available. 

plates. When employees leave, letters space for 15 letters. Write for catalog Write for 
and bases are re-usable. You buy 15- sheets and price lists or see your whole- . . 

: . . FREE samples an f 

nameplate kit to use in making up name- saler. ies an Store 
plates, or use complete kits. Individual 


nameplates retail at $4.95. 15-nameplate Douglas-Stemac, Inc. Oo. E. LINCK CO., INC. 


F : a 622 - 12th Ave. South 
kit retails at $74.55. Metal base is heavy Minnsspelle, bilan. fet ttarela a 
’ J. 


--- for more details circle 144 on last pe 
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\VERTISED PRODUCTS 


01 Ace Fastener Corp — Staplers — page 
43. 

02 Acme Lite Products Co., Inc. — Desk 
lamps — page 60. 

03 Add Sales Co. — Store fixture — page 
83. 

04 Addo-X, 
page 47. 

05 American Crayon Co., The — New 
crayon package — page 62. 

06 American Map Co., Inc. 
page 83. 

07 Anco Wood Specialties, Inc. 
ing table — page 73. 

08 Apex Business Systems — Business 
forms — page 77. 

09 Apsco Products, Inc. — Pencil sharpen- 
ers — page 32. 

10 Avery Label Co. — Labels, correction 
tape — page 75. 

1] Bankers & Merchants, 
catalog — page 80. 

12 Bankers Box Co. — Transfer file — 
page 77. 

14 Bee Paper Co., Inc. — Pads, sheets, 
rolls, boards — page 78. 

15 Bridgepoint Playing Card Co. — Card 
playing accessories — page 54. 

16 Brush, John D., & Co., Inc. — Safes — 
page 72. 

17 Burroughs Corp. — Adding machines, 
checkwriter, typewriter ribbons and 
carbons — cover. 

19 Codo Mfg. Corp. — Carbons, ribbons, 
master units — page 69. 

20 Clark, Keith, Inc. — Calendars — 
page 46. 

20 Defiance Calendar Co., Inc. — Calen- 
dors — page 46. 

121 Douglas-Stemac, Inc. 
plates — page 84. 
22 Eaton Allen Corp. — Type correction 

poper — page 39. 


Inc. — Adding machines — 


— Mops — 


— Fold- 


Inc. — New 


tell me more... 


123 


124 


125 


126 


141 


142 


143 


. 


about these 


is poge is provided for your convenience. To obtain additional information on new products, trade litercture and advertised products in this 
, simply circle the corresponding number on the perforated card below, fill in your name, business address and mail the card. 


Eaton Paper Corp. — Typewriter paper 
— page 31. 

Eaton Paper Corp. — Social stationery 
— page 13. 

Ed-U-Cards Mfg. Corp. — Games — 
page 82. 

Faber-Castell, A. W., Pencil Co. 
Pencil-shaped eraser, ball pen — page 
56. 

Faber, Eberhard, Pen & Pencil Co., Inc. 
— Cartridge pens — page 10. 

Fisher Pen Co. — Ball pens — page 
83. 

Freund-Mayer & Co., 
napkins — 3rd cover. 
General Pencil Co. — New lead pencil 
— page 55 

Gibson, The C. R., Co. — Memory 
books, photo albums — page 59. 


Inc. —— Paper 


Gibson Greeting Cards, Inc. — Greet- 
ing cards, paper party goods — page 
61. 

Globe-Wernicke Co., The — Office 
furniture and equipment — page 63. 
Gulton Industries, — Flashlights 
— page 65. 
Hamilton Cosco, Inc. 
shows — page 33. 
Heller Roberts Mfg. Corp. — Number- 
ing machine — page 82. 


Hoggson & Pettis Mfg. Co., The — 
Ticket punches — page 78. 


Hunt, C. Howard, Pen Co. 
sharpeners — page 72. 


Inc, 


— Invitation to 


— Pencil 


Imperial Methods Co. — Filing sup- 
plies — page 73. 

K & C Metal Products Co., Inc. — Pro- 
motional steel desk — page 82. 


Ketcham & McDougall, — Desk 
accessories — page 3. 


Inc. 


Kingsley Machine Co. — Monogram- 
ming machine — page 68. 


Letterex Corp., The — Carbonsets — 
page 72. 


Simply circle the num- 
ber of the product or 
service you would like 
to know more about, 


Tell-Me-More Dept. 
MODERN STATIONER 


| want to receive (continue receiving) MODERN STATIONER ( 


PN No 5 cic wsancscxsenobonnieaiaminensoannsic 


144 


145 


146 


147 


148 


149 


150 


151 


152 


153 


Linck, ©. &., Ce., 
device — page 84. 
Listo Pencil Corp. 
— page 73. 

Luxco, Inc. — Office 
— 4th cover. 
Master Mfg. Co. 
page 40. 

Melind, Louis, Co. — Marking devices 
— page 75. 

Merriam ,G. & C., Co. — Dictionary, 
display — page 49. 

Micropoint, Inc. — New Marking de- 
vice — pages 57-58. 
Modern Steelcraft, 
page 52. 

Murphy Mfg. Co., Inc. — File cabinets 
— page 79. 
Murphy-Miller, Inc. 
series — page 3 
New England Paper Punch Co. — Pa- 
per punches — page 73. 

Northern States Envelope Co. — Enve- 
lopes — page 70. 

Park Sherman Div. of Ketcham & Mc- 
Dougall, inc. — Gift items — page 79. 
Parker Pen Co., The — Cartridge pens 
— page 4. 

Plan Hold Corp. — Vertical and roll 
filing equipment — page 42. 

Regency Thermographers — Wedding 
stationery — page 66. 

Regna Cash Register, Inc. — Cash 
registers, adding machines, safes — 
page 37. 

Roberts, Weldon, Rubber Co. — Pen- 
cil-shaped erasers — page 48. 
Robinco New York, Inc. 
typewriters — page 64. 
Rogersnap Business Forms — Business 
forms — page 75. 


Inc. — Decorating 
— Marking pencil 


machine stands 


— New caster — 


Inc. — Files — 


— Walnut desk 


— Portable 


. Saginaw Industries Co. — Store fix- 


tures — page 80. 


Scripto, Inc. — Pen and pencil mer- 
chandiser — pages 6-7. 
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Please Print or 
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Advertised Products: 


101 102 103 


114 
130 
146 
162 
178 


115 
131 
147 
163 
179 


116 
132 
148 


117 
133 
149 
165 
181 


118 
134 
150 
164 166 168 169 
180 182 184 185 


New Products: 1 2 3 a 5 6 7 8 
19 20 21 22 23 24 25 26 27 28 
39 40 41 42 43 44 45 46 47 48 
59 60 61 62 63 64 65 66 67 68 


Yours For The Asking:A B C D E F G H 1 


119 
135 
151 
167 
183 


120 
136 
152 


121 
137 
153 


123 
139 
155 
171 
187 


124 
140 
156 
172 
188 


1 F 12 14 15 16 17 18 
30 31 32 34 35 36 37 38 
50 51 52 53 54 55 56 57 58 
70 71 72 73 74 


3K t MN O P 


128 
144 
160 
176 


and drop this card in 
a convenient mailbox. 
No postage is needed. 


129 
145 
161 
177 


174 175 





ADVERTISED PRODUCTS 


166 


167 


Seneca Novelty Co., Inc. — Rulers — 
page 68. 

Stationers Loose Leaf Co. — Binders 
— page 29. 

Swingline, Inc. — Staplers — page 8. 
Testrite Instrument Co., Inc. — Mag- 
nifiers — page 80. 
Underwood Corp. 
writers — page 45. 
Van Valkenburg, L. D., Co. — Memo 
clip — page 84. 

Warshaw Mfg. Co., Inc. — Labels — 
pages 72-77-80. 

Weber, F., Co. — Oil colors — page 
75. 

Weis Mfg. Co., The — Files — page 
74, 

Western Mfg. Co. — Office furniture 
— page 44. 

White & Wyckoff Mfg. Co. — Notes 
in reusable boxes — page 41 
Wiemer's, Inc. — Desk top cleaner — 
page 81. 

Williamsburg Greetings, inc. — Greet- 
ing Cards — page 77. 

Workwall Div., L. A. Darling Co. — 
Movable partitions — page 36. 
World Publishing Co., The — Diction- 
ary bonus offer — page 53. 

Craftint Mfg. Co., The — New art 
colors — page 67. 

Dixon, The Joseph, Crucible Co. — 
Pencils, sharpeners, markers, etc. — 
pages 34-35. 

Master Addresser Co. — Duplicators 
and supplies — page 76. 

Heyer Corp., The — Correction fluid — 
page 76. 

C-Thru Ruler Co. 
vices —— page 74. 
Enor Corp. — Typewriter pad — page 
64. 

Remington Rand Div. of Sperry Rand 
Corp. — Adding machines — page 71. 
Sterling Plastics Co. — Adding machine 
— page 56. 
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— Measuring de- 
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Posting and Storage System 
Non-Suspension File 
Open Shelf Power Files 
Transparent Desk Pad 
Wood Storage Shelving 
Office Typewriters 
Desk Series 

Suspension Files 
Economy Steel Desks 
Walnut File Unit 

Swivel Plate Caster 
Valentine Cards 
Rubber Stamp Press 
Revolving Fixture 
Swivel-arm Lamp 
Matching Mechanical Pencil 
Office Stands 
Double-Duty Marker 
Odor-free Marker 
Compact Portable 

Vinyl! Binders 
Merchandising Kit 
Tabulating Guides 

Bow Compass 
Executive Seating 

Coin Changer 

Cutting Tool 

Portable Lift 

Hanging Folder 

Ash Trays 

Decorating Post Cards 
Long Lasting Paper 
Stapler Display 
Tape-Writing Compass 
Pencil Case 

Storage Racks 

Paper Merchandiser 
Telephone Sanitizer 
Steel Teller Counter Units 
Re-packaged Office Papers 
Seamless Ribbon 


No 


Postage Stamp 
Necessary 
If Mailed in the 
United States 














BUSINESS REPLY CARD 


FIRST CLASS PERMIT NO. 665. SEC. 34.9. P.L.&R., 


DULUTH, MINN. 
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MODERN STATIONER 


1 EAST FIRST STREET 
DULUTH 2, MINNESOTA 


tell me more. a 


about these 


42 Store Window Tinting 

43 Crepe Paper 

44 Custom Carpeting 

45 New Desk Series 

46 Tilting Swivel Chair 

47 Clean Duplicating Master 

48 Office Accessories 

49 Phone Stand 

50 Air Purifiers 

51 Pen & Paper Writing Set 

52 Lightweight Portable 

53 Plastic Greeting Card Tiers 

54 Desk Accessories 

55 Credit Card Holder 

56 Self-Adhesive Index Tabs 

57 Folding Attachment 

58 Office Planning Kit 

59 Improved Copier 

60 Timing Device 

61 Legal Size Memo Kit 

62 Copy Machine 

63 Decorative Candle 

64 Portable Dictating Machine 

65 Desk Pad 

66 Drawing Tables 

67 Stacking Chair 

68 Insulated Home Chests 

69 Wide Feed Whiteprinter 

70 Imprinted Bags 

71 Stencil Obliterating Fluid 

72 Modular Furniture Units 

- Brass Desk Accessories 
Dial intercom 


Yours For The f 


Folding Furniture Guide 
Price List 

Magnetic Tab Card Circular 
Index Planner 

Marking Device Catalog 
Dictating Pamphlet 
Mapping Pen 

Ink, Adhesives Catalog 
Office Machine Form Sheet 
Spirit Duplicator 

Furniture Color Prints 
Specification Sheets 
Binder, Album Catalog 
Postal Information Booklet 
Graph Sheet Guide 
Smoking Accessories 
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1 Days Of OUD wren snichrs were vote 


And men were quick to battle 
The joust began with the toss of a glove 
And ended with a jolt from the saddle. 


Now our blood is up and we're roaring mad 
For we've been copied all around 

~ So we're sounding a challenge near and far 
And casting our glove to the ground. 


At a time when others reduce their count 
Or raise prices to higher figures 

We're happy to announce a nice bit of news 
Our packs are getting bigger. 


Eighteen was our count since World War Il 
But now it's up to twenty* 

And if you buy just a few lovely designs 
You can save yourself lots of money.** 


Lower cost, higher count in the FM line 
And the quality is supreme 








All this and America's top designs 
Guarded by Polyethylene. 


So circle our number on the opposite page 


We'll send swatches showing our line 
Hurry ... act now... don’t delay 
And look for us here the next time. 


you Duy only a few 
gn comes in units of 
KS per size and 


e is herewith re 








FOUR NEW STANDS...and 
four reasons why you'll profit with | 


the New B-350 series by... 


QUALITY Prime steel, genuine 
birch, oven-baked enamel, rugged 
re-inforced construction, large 
rubber casters. Engineering su- 
periority and production know- 
how assure customer satisfaction. 


ADVANTAGES Quiet opera- 
tion, easy rolling, built for long 
service, advanced styling. Give 
your customers a choice of four 
up-to-date decorator colors. 


SALES Easy to sell because they 
sell themselves . . . styled right 
and priced right. 

PROFITS Generous dealer dis- 
counts . .. top quality and serv- 
ice assure you of retaining your 
profits. 


WRITE for full details on this NEW, 


profitable Luxco line today. 


cp SIUEW Yap B-350W B-350 B-300t 


Prevents 


» Sient Steel” © 
Sane: See Large, rugged : keeps offices quiet 
rubber casters— 

2 locking 


, equipment damage with special new 


Protective coating 


INC Aey LA C ROSSE, WI SC ‘ONS I N In Canada: 1162 Caledonia Road, Toronto 19, Conade 


See the B-350 Series at the NOFA Convention, New York Coliseum 23-29 


Feb 
Western NSOEA Convention, Hotel Biltmore, Los Angeles, Feb. 24-26. 


--- for more details circle 146 on last page 








